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A  great  newspaper  is  more  than  gift  wrap 
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**That  endless  book,  the  newspaper, 
is  our  national  glory.” 

* '  Henry  Ward  Beecher 


tan  ^rantisro  Cljronidr 


ECRBI 

205  Burlington  Road 
Bedford,  MA  01730 
Telephone  (617)  275-1760 
Telex:  92-3349 


;  ,  (  •  ^  .  ■  ■  -i 

It’s  but  of 
the  bag... 

the  new 
Autokbn 


The  Autokon  1000  is  the  world’s  most  versa¬ 
tile  black  and  white  flatbed  scanner.  It’s  an 
electronic  camera.  It’s  a  graphics  digitizer.  It’s 
a  raster  image  recorder.  It’s  your  key  to 
fast,  high  resolution,  cost-effective 
reproduction. 


If  s  «  camera. 

Scanning  at  1000  LPI  the  Autokon  1000  can  crop, 
enlarge,  reduce,  stretch,  squeeze,  flop  and  reverse 
images  —  without  changing  materials.  It  can  produce 
high  quality  halftones:  65  to  150  LPI.  It  will  adjust 
highlight,  shadow  and  midtones  independently 
without  disturbing  end  dots,  drop  out  backgrounds 
and  even  improve  original  image  quality.  All  in 
daylight.  Faster  than  any  process  camera.  Easier 
to  use. 


It  goes  on  line. 

When  you’re  ready  to  go  on  line,  so  is  the 
Autokon  1000.  It  can  function  as  an  intelligent 
input  digitizer  offering  complete  graphic  manipu¬ 
lation  on  input.  And  use  it  as  an  output  recorder 
to  proof  the  scanned  image.  As  a  digitizer  the 
new  Autokon  has  a  selectable  resolution  range 
from  200  to  2000  LPI.  Use  it  as  a  stand  alone 
production  tool  today  and  as  an  investment  for 
tomorrow. 

Built  on  proven  technology. 

The  new  Autokon  1 000  joins  over  850  Autokon  Laser 
Graphics  Systems  already  in  use  around  the  world. 
And  it  comes  from  ECRM,  the  company  which  has  been 
delivering  the  benefits  of  laser  scanning  technology  to  the 
graphic  arts  industry  for  more  than  15  years. 

Call  now  for  a  demonstration. 

Call  (617)  275-1760  for  more  information  or  to  arrange  a  demonstration. 
It’s  been  tough  keeping  the  Autokon  under  wraps.  But  we  don’t  let  anything  out 
of  the  bag  until  it’s  ready.  It’s  ready  now.  Call  us  today. 


AT  HARTE-HANKS,  OUR  NEWSPAPERS  GROW  TO  MEET  CUSTOMERS'  NEEDS 

II  mm _ L_  -  ■  ■:  _ 


hen  Bill  E.  Martin,  president 
^  of  the  Carrollton  Times- 
Georgian,  recently  decided  to  extend 
the  publication  run  of  his  newspaper  to 
Sundays — making  it  the  first  paper  in 
Georgia's  Carroll  County  to  do  so — it 
was  only  the  latest,  natural  step  for  a 
growing,  progressive  institution. 
Martin,  and  Publisher  Stanley  Parkman, 
who  has  been  with  the  paper  over  40 
years,  have  always  been  quick  to  help 
this  Harte-Hanks  newspaper  respond 
to  changes  in  the  community  by  provid¬ 
ing  increasingly  better  service  to  their 
readers.  As  a  result,  the  Carrollton 
Times-Georgian  has  grown  in  cir¬ 
culation  from  one  of  Georgia's  most 
successful  weeklies  to  five  issues 


per  week.  After  careful,  professional 
research  recently  disclosed  that  it  was 
virtually  the  only  source  of  news  and 
local  information  for  many  of  the  area's 
residents,  it  was  decided  to  publish  a 
Sunday  edition  also.  This,  simply  another 
step  in  the  newspaper's  plan  to  provide 
better  service  to  its  customers. 

At  Harte-hanks,  we're  proud  to  have 
progressive  people  like  Bill  Martin, 
Stanley  Parkman,  Managing  Editor 
Andy  Bowen,  and  the  many  people 
at  the  Carrollton  Times-Georgian 
working  for  us.  It  is  dedication  such 
as  theirs  that  allows  us  to  provide 
our  readers  with  the  highest  qual¬ 
ity  newspapers  and  the  best  serv¬ 
ice  possible. 


BILL  E.  MARTIN 
President 


STANLEY  PARKMAN 
Publisher 


Quality  people  make  the  difference. 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Our  new  headquarters 
location  is: 


11  West  19th  Street 
New  York,  NY  10011 

i  Please  send  all 

correspondence  for 

I  Editor  &  Publisher 

I  to  the  above  address. 

I  And  our  new  phone 
i  number  is: 

(212)  675-4380. 
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NOVEMBER 


27— Washington  Journalism  Center,  What  We  know  and  Don't 
Know  About  the  Weather,  Watergate  Hotel,  Washington,  D.C. 
27-30— Associated  Press  Managing  Editors  Conference 

Hyatt  Regency,  Miami. 

30 — American  Marketing  Association,  New  Jersey  and 

New  York  Chapters,  New  Directions  in  Marketing  Research, 
Harrah's  Marina  Hotel  Casino,  Atlantic  City. 

DECEMBER 


11-13 — Washington  Journalism  Center,  Conference  for  Journalists, 
The  Economic  Outlook  for  1985,  Watergate  Hotel,  Washington,  D.C, 

JANUARY 


4-5— Virginia  Press  Association,  Mid-Winter  Meeting, 

Hyatt  Hotel.  Richmond. 

10-12— Wisconsin  Newspaper  Association,  Paper  Valley 

Hotel,  Appleton. 

14-18 — National  Association  of  Advertising  Publishers, 

Mid-Winter  Conference,  Cerromar  Beach  Hotel,  Puerto  Rico. 

17-18— Suburban  Newspapers  of  America,  Circulation  Conference, 
Holiday  Inn,  O'Hare  Kennedy,  Chicago. 

17-19— Kentucky  Press  Association,  Winter  Convention, 

Radisson  Plaza,  Lexington. 

17-19 — Idaho  Newspaper  Association  Winter  Convention, 

Red  Lion  Riverside,  Boise. 


SeminarsiWorkshopsIClinics 

NOVEMBER 

25- 30— American  Press  Institute,  Marketing  the  Daily 

Newspaper,  Reston,  Va. 

26- 30— ANPA,  Hands-on-Seminar,  Newspaper  Color  Separation 

Techniques,  The  Newsroom  Center,  Reston,  Va. 

DECEMBER 

1 — Hoosier  Press  Association,  Newsroom  Seminar,  Convention 
Center,  Indianapolis. 

2-5— SNPA/SNPA  Foundation,  Seminar,  Tighter  Editing  for 

Tighter  Newspapers,  University  of  Arkansas,  Fayetteville. 

2- 8— Poynter  Institute  for  Media  Studies.  Newspaper 

Design;  Artists  and  Illustrations,  St.  Petersburg  Calif. 

2-12 — American  Press  Institute,  News  Editors  and  Copy 

Desk  Chiefs,  Reston,  Va. 

3- 5— ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation 

Department,  Brown  Palace  Hotel,  Denver. 

9-13— America  Press  Institute,  City  Editors,  Reston  Va. 

9-14 — America  Press  Institute,  Effective  Writing  and 

Editing,  Kellogg  West,  Pomona,  Calif. 

10-12 — ANPA/INPA,  Management  Skills  for  Newspaper  Promotion 

Back  Bay  Hilton  Hotel,  Boston. 

10-14— ANPA,  Hands-on  Seminar,  Offset  Press  Operations 

The  Newspaper  Center,  Reston,  Va. 

16-21— American  Press  Institute,  Picture  Editors  and 

Chief  Photographers,  Reston,  Va. 

JANUARY 

6-9— SNPA/SNPA  Foundation,  Seminar,  "Copy  Editing  and 

Headline  Writing,”  University  of  South  Carolina,  Columbia. 

6-11— American  Press  Institute,  Circulation  Sales  and 

Marketing  Strategies,  Reston,  Va. 

1 3-23 — American  Press  Institute,  City  Editors  (over  75,000  circulation),  Reston, 
Va. 

27- 2/1— American  Press  Institute,  Newsroom  Administration, 

Reston,  Va. 

27-2/1— American  Press  Institute,  Management  of  the  Weekly 

Newspaper,  Reston,  Va. 
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The  Baby  Boom 
is  alive  and  living  well  in  Dallas. 

Which  newspaper  do  you  think  they  read? 


Dallas, Texas,  has  a  me¬ 
dian  age  of  only  29.4.  Among 
the  lowest  in  the  country  and 
smack  in  the  middle  of  the 
post-war  baby  boom.  When 
you  look  at  who’s  earning 
$25 ,000  to  $50,000  a  year  in 
Dallas,  you’ll  find  70%  of 
them  fall  right  into  that  vital 
18-44  age  group. 

These  same  young  and 
affluent  households  enjoy  one 
of  the  lowest  costs  of  living  in 
the  nation.  And  they  enjoy  it 
to  the  tune  of  spending  nearly 
$  1 6,000  per  household  on  re¬ 
tail  purhcases.  That’s  thou¬ 
sands  of  dollars  more  than  in 


other  major  markets. 

So  which  newspaper  do 
buyers  in  Dallas  read?  Just 
take  another  look  at  the  1 8  to 
44  year-olds  earning  $25,000 
to  $50,000.  About  26,000 
more  of  them  read  the  Times 
Herald  every  day.  On  Sunday, 
the  Herald  outgains  the  other 
paper  by  a  booming  44,000. 
And  not  just  in  the  SMSA,  but 
the  PMS  A  and  Dallas  County 
as  well. 

Among  women,  who  ac¬ 
count  for  better  than  53%  of 
the  Dallas  market,  the  Times 
Herald  again  owns  substantial 
leads  daily  and  Sunday  in  all 


three  areas. 

For  unmatched  Total  Mar¬ 
ket  Coverage,  we  offer  our 
Community  Close-up.  Eleven 
separate  neighborhood  news¬ 
papers  delivered  weekly  to 
more  than  760,000  homes 
around  Dallas  .Virtually  wrap¬ 
ping  up  every  local  commu¬ 
nity. 

If  you’re  out  to  buy  Dallas 
these  days,  you’ve  got  to  know 
who’s  buying  in  Dallas  these 
days.  And  where  to  find  them. 
There’s  only  one  place  to  look 
for  these  babies.  The  Dallas 
Times  Herald. 


Dal  las  Times  Herald 

Sources:  Scaitiurough's  National  Newspaper  Audience  Ratings  Study  1983,  Bureau  of  Labor  Statistics,  Sales  Ad  Marketing  Management. 
Represented  nationally  by  Times  Mirror  National  Marketing.  New  York,  Chicago.  Dallas.  Detroit.  Los  Angeles.  Miami,  San  Francisco. 
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Reagan’s  press  conferences 

President  Reagan’s  comment  during  his  press  conference  in  Los 
Angeles  the  day  after  his  re-election  victory  does  not  provide  any 
optimism  about  the  restoration  of  televised  press  conferences  in 
Washington  on  a  regular  basis. 

In  fact,  his  knee  jerk  reaction  to  the  question  “will  you  commit 
yourself  to  a  regular  press  conference  schedule  now  that  you’re 
re-elected”  was  this  unfinished  retort,  according  to  the  transcript 
published  by  the  New  York  Times: 

“Look,  I  won,  I  don’t  have  to  subject  myself  to  —  (laughter)  —  no, 
and  as  I  say,  I  don’t  think  in  just  counting  up  the  number  of  press 
conferences  that  it’s  been  completely  fair  when  you  look  at  the  other 
opportunities  such  as  this.” 

You  can  put  any  ending  you  want  on  what  it  is  he  doesn’t  “have  to 
subject”  himself  to,  but  the  result  will  be  a  complete  absence  of  the 
President’s  accountability  to  the  voters  except  in  a  time,  place, 
manner  and  form,  and  on  a  subject  of  his  own  choosing. 

If  the  President  persists  in  this  attitude  he  will  hurt  only  himself 
and  his  administration.  At  this  point,  after  his  landslide  re-election, 
he  has  nothing  to  lose  by  making  himself  available  for  regular 
questioning  on  the  issues  of  the  day  and  the  activities  of  government. 
He  has  demonstrated  his  talent  for  fending  embarrassing  or  rough 
questions.  There  are  no  more  elections  to  worry  about.  He  would 
only  be  playing  fair  and  square  with  the  vast  number  of  people  who 
voted  to  keep  him  in  office. 

When  Gen.  Eisenhower  was  elected  President,  and  before  he  was 
inaugurated,  the  word  was  out  that  he  would  not  hold  any  press 
conferences  at  the  White  House.  His  comments  were  reported  to  be 
something  like  Reagan’s  “I  don’t  have  to  subject  myself  to,”  etc. 
James  Russell  Wiggins,  then  managing  editor  of  the  Washington 
Post  and  now  publisher  of  the  Ellsworth  (Me.)  American,  changed  his 
mind  with  one  question  that  went  something  like  this: 

“If  you  were  the  chairman  of  a  large  corporation  with  100  million 
stockholders  would  you  stand  up  before  your  board  of  directors  and 
tell  them  you  had  just  turned  down  an  offer  to  get  the  company’s 
name  and  message  on  the  front  page  of  1,700  daily  newspapers  once  a 
month?” 

Think  about  it,  Mr.  President. 

SEC  licensing 

The  American  press  is  just  beginning  to  realize  it  has  been  smug  in 
assuming  that  a  licensed  press  exists  only  in  a  few  countries  beyond 
our  borders.  Licensing  of  newspapers  and/or  reporters  is  something 
we  got  rid  of  with  the  First  Amendment,  we  thought.  In  truth,  it  has 
been  introduced  insidiously  by  one  branch  of  government  and  has 
been  with  us  for  some  time. 

The  Securities  and  Exchange  Commission  has  assumed  such 
authority  to  control  publications  in  the  investment  field.  Since  gener¬ 
al  newspapers  are  exempt  from  these  SEC  regulations,  it  sees  no 
harm  in  controlling  small  publications  and  newsletters  in  that  field, 
whereas  the  right  to  publish  is  guaranteed  to  large  and  small  alike 
under  the  Constitution. 

The  authority  to  license,  control,  censor  and  suspend  should  not  be 
in  the  hands  of  any  government  body,  even  the  SEC  and  we  hope  the 
Supreme  Court  will  make  that  clear. 
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Letters  to  the  Editor 

Takes  exception  to  columnist’s  viewpoint  on  Soviets 


ter  serve  their  readers  if  they  followed 
the  advice  of  Soviet  dissident  Andrei 
Sakarov.  In  1973,  he  asked  that  Amer¬ 
ican  newspeople  speak  out  against 
“closed  countries  where  everything 
that  happens  goes  unseen  by  foreign 
eyes  .  .  .  No  one  should  dream  of 
having  such  a  neighbor,  especially  if 
that  neighbor  is  armed  to  the  teeth.” 


I  was  stunned  by  the  naivete  of 
Michael  McManus  (“Columnist  talks 
about  USSR  and  the  press,”  E&P, 
Sept.  15). 

According  to  McManus,  his  recent 
visit  to  Moscow,  Leningrad,  Kiev  and 
Odessa  has  convinced  him  that, 
among  other  things,  the  American 
media  tells  lies  about  the  Russians  and 
covers  the  Soviet  Union  poorly. 

Mr.  McManus  recommends  other 
U.S.  journalists  visit  the  USSR,  so 
that  they  too  may  learn  first-hand  the 
truth  about  our  cold-war  adversaries. 

Perhaps  Mr.  McManus  is  unaware 
that  approximately  99%  of  the  Soviet 
Union  is  off-limits  to  foreign  visitors. 
An  area  roughly  bordered  to  the  east 
by  Moscow  and  to  the  north,  south 
and  west  by  the  nation’s  boundaries 
may  be  reached  by  car;  other  areas 
may  be  reached  by  train  or  air  trans¬ 
port  and  only  by  special  permission 
from  Soviet  authorities. 


In  addition,  foreigners  are  denied 
access  to  street  maps  and  telephone 
directories  (even  in  major  cities)  and 
may  not  visit  friends  in  other  hotels 
without  the  consent  of  authorities. 

The  Soviet  Union  is  obsessed  with 
secrecy.  According  to  a  report  in  the 
March,  1983  edition  of  Air  Force 
Magazine,  this  secrecy  at  one  point 
enveloped  nearly  the  entire  USSR: 
during  part  of  1972,  the  entire  area 
east  of  the  Volga  River  was  closed  to 
foreigners.  Was  this  due  to  disease, 
riots,  food  shortage,  natural  disaster 
or  movement  of  weapons?  We  shall 
never  know. 

How,  then,  under  the  above-listed 
conditions,  does  Mr.  McManus  jus¬ 
tify  his  claim  that  a  visit  to  the  USSR 
will  enlighten  the  U.S.  journalist? 
Visitors  to  the  Soviet  Union  see  only 
what  the  Soviet  Union  wishes  visitors 
to  see. 

Journalists  seeking  truth  would  bet¬ 


Mr.  McManus  claims  we  cannot 
“discern  truth  from  propaganda  in 
what  we  hear  about  the  other  side.” 
Here  is  something  for  Mr.  McManus 
to  consider:  had  he  been  a  Soviet 
citizen  writing  a  comparable  letter  cri¬ 
tical  of  Pravda  and  praising  the  U.S., 
he  might  have  discerned  the  truth 
about  the  Soviet  media. 

Susan  Katz 
Dixon  Tribune 
145  East  A  St. 

Dixon,  Calif.,  95620 


Failed  to  mention  ‘facts’  about  his  company 


As  the  chief  operating  officer  of 
Mailing  Machine  Systems,  Inc.,  I  feel 
that  the  article  of  September  8  entitled 
“A  system  to  make  newspapers  mail 
easier”  must  be  responded  to. 

Considering  the  description  of  the 
technical  difficulties  of  the  labeling 
equipment,  I  don’t  believe  any 
emphasis  was  placed  on  the  fact  that 
all  these  technical  difficulties  have 
been  resolved;  that  the  majority  of 
these  machines  were  out  of  warranty 
when  the  problems  occurred  and  that 
MMS,  Inc.,  acting  in  “good  faith,” 


repaired  all  problems  at  no  charge  to 
the  customers. 

We  have  seen  in  our  travels  to 
newspapers  what  we  consider  to  be  a 
“lackluster”  attitude  on  the  part  of 
some  manufacturers  in  the  support  of 
their  equipment  for  newspaper  mail- 
rooms.  It  is  our  policy  and  shall  al¬ 
ways  be  our  policy  to  support  our 
equipment  and  to  bear  the  burden  of 
the  expenses  where  we  are  at  fault.  If 
all  vendors  used  this  approach  many 
newspapers  would  benefit. 

The  article  also  failed  to 


acknowledge  the  fact  that  our  PS  140 
Labeling  and  Quarter  Folding  System 
is  now  the  most  effective  system  on 
the  market  and  that  newspaper  mail- 
rooms  can  label  and  quarter-fold  their 
product  with  greater  ease  and  higher 
production  speeds  than  ever  before. 

Ken  R.  Stephens 


(Stephens  is  president.  Mailing 
Machine  Systems,  Inc.) 


Wants  to  know  what’s  going  on 


A  year  ago  I  submitted  evidence  to 
Editor  &  Publisher  of  censorship 
of  a  comic  strip,  “Beetle  Bailey.” 
Miss  Buxley  got  Mort  Walker  blank¬ 
ed  out  for  a  day. 

Today  I  read  the  October  20  issue  of 
E&P  to  learn  “Bloom  County”  gets 
censored. 

Joe  Bob  Briggs,  the  country’s  only 
drive-in  movie  critic  seems  on  the 
brink  of  complete  erasure  in  some 
newspapers. 

I  ask  myself,  “What  is  going  on?” 

Newspaper  managements  seem  to 
feel  only  their  beliefs  fall  under  “free¬ 
dom  of  speech,”  and  other  sub¬ 
missions  have  no  freedom  to  voice 
particular  comedic  impressions  of 
daily  life. 

Editorial  dictatorship  has  always 
frightened  me  as  a  writer  and 


especially  as  a  reader. 

Yes,  1  know  freedom  of  the  press  is 


limited  to  those  who  own  one,  but  it’s 
getting  worse,  not  better. 

Michael  Huttlinger 
(Huttlinger  is  a  freelance  writer.) 


wm 
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AS  A  YEAR  IN  COUEGE? 

That’s  what  the  average  hospital  stay  costs  these  days.  But  is  there  a  cure? 

Like  most  news  stories,  the  issues  surrounding  the  rising  costs  of  health 
care  are  complex.  That’s  why  you  should  watch  The  MacNeil/Lehrer  NewsHour 
every  weeknight.  You  get  more  facts.  You  hear  different  sides.  Most  important, 
you  get  the  analysis  you  need  to  understand  the  issues  behind  the  stories. 

Major  funding  for  The  MacNeil/Lehrer  NewsHour  is  provided  by  AT&T,  the 
national  corporate  underwriter. 


The  MacNeil/Lehrer 

NEWSHOIR 

Weeknights  on  Public  TV 


AKI 


Produced  by  WNET/13.  NY.  WETA.  Wash  .  DC  .  and  MacNeil-Lehrer-Gannett  Prod.  Funded  by  AT&T.  Public  Television  Stations,  and  CP8  c  AT&T  t984 
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Sex  flap 


Three  newspapers  refused  to  distribute  Parade  because  they  felt  an 
article  on  'Sex  In  America’  was  not  suitable  for  family  audiences 


By  Andrew  Radolf 

Three  Sunday  newspapers  refused 
to  distribute  the  October  28  issue  of 
the  supplement  Parade  because  they 
felt  the  lead  article,  “Sex  in  Amer¬ 
ica,”  did  not  meet  their  standards  of 
journalism  for  family  audiences. 

The  article  by  Earl  Ubell,  science 
editor  of  WCBS-tv  in  New  York  and  a 
former  New  York  Herald  Tribune 
reporter,  was  based  on  an  extensive 
survey  of  Americans’  sexual  attitudes 
and  behavior.  Ubell  is  also  health  edi¬ 
tor  of  Parade. 

The  newspapers  were  the  Sunday 
Telegram  in  Worcester,  Mass.;  the 
New  Hampshire  Sunday  News  in 
Manchester;  and  the  Chattanooga 
(Tenn.)  News-Free  Press. 

Two  other  newspapers,  the  Birm¬ 
ingham  (Ala.)  News  and  Salt  Lake 
Deseret  News,  distributed  the  Oct.  28 
Parade  but  later  published  apologies 
to  their  readers  for  doing  so. 

According  to  Joseph  McQuaid,  edi¬ 
tor-in-chief  of  the  New  Hampshire 
Sunday  News  and  the  daily  Manches¬ 
ter  Union  Leader,  the  decision  by 
three  papers  not  to  distribute  the  Sun¬ 
day  supplement  “marked  the  first 
time  Parade  was  not  carried  by  some 
of  its  subscribers.” 


“H  is  the  sort  of  thing 
that  one  may  seek  in  an 
aduit  bookstore,  but, 
frankly,  we  dont  think 
anyone  expects  to  find  it 
in  a  Sunday  family 
newspaper,”  they  wrote. 


The  News  ran  a  page-one 
announcement  by  McQuaid  and  pub¬ 
lisher  Nackey  Scripps  Loeb  telling 
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MARK  CLEMENTS 


I  DR.  PHILIP 


Mark  Clements  (center),  president  of  Mark  Clements  Research,  makes  a  point  at 
a  recent  news  conference  held  by  Parade  magazine  announcing  the  results  of  the 
Sunday  supplement's  "Sex  in  America"  survey.  Also  on  the  conference  panel  was 
Earl  Ubell  (left),  health  editor  of  Parade,  and  Dr.  Philip  Merrifield,  professor  of 
educational  psychology  at  New  York  University. 


readers  about  its  Parade  decision. 

“It  is  the  sort  of  thing  that  one  may 
seek  in  an  adult  bookstore,  but,  frank¬ 
ly,  we  don't  think  anyone  expects  to 
find  it  in  a  Sunday  family  news¬ 
paper,”  they  wrote. 

McQuaid  said  the  paper  received 
about  100  phone  calls  protesting  the 
decision  not  to  distribute  Parade  and 
about  a  dozen  cancellations. 

“It's  a  popular  magazine.  There 
were  people  who  were  mad  we  didn't 
give  it  to  them  in  their  Sunday  pack¬ 
age,”  he  said. 

The  News  “as  a  matter  of  policy” 
prints  every  letter  it  receives  and 
plans  to  “take  a  couple  of  pages”  for 
the  Parade  letters,  McQuaid  said. 

Several  callers  also  wanted  re¬ 
funds,  which  the  News  refused.  “We 


decide  each  week  what  goes  in  the 
Sunday  paper,”  McQuaid  stated,  not¬ 
ing  that  the  newspaper  also  did  not 


McQuaid  was 
disturbed,  however,  that 
severai  ietter  writers 
accused  the  News  of 
censorship  and  of  taking 
away  readers’  freedom  of 
the  press. 


make  Parade  separately  available  to 
callers. 

McQuaid  was  disturbed,  however, 
(Continued  on  page  22) 


Most  large  newspapers  show  circulation  gains 


Circulations  of  most  of  the  coun¬ 
try’s  largest  daily  and  Sunday  news¬ 
papers  grew  at  a  robust  pace  during 
the  latter  part  of  1984,  according  to 
figures  released  in  the  latest  FAS- 
FAX  report  from  the  Audit  Bureau  of 
Circulations. 

In  the  six  months  ended  Sept.  30, 20 
of  the  top  25  U.S.  dailies  and  21  of  the 
top  25  Sunday  newspapers  showed 
circulation  gains. 

The  big  dailies  increased  their 
circulation  an  aggregate  of  218,187, 
while  circulation  of  the  top  Sunday 
editions  went  up  by  305,301. 

Five  dailies  showed  circulation  los¬ 
ses  of  153,448. 

Four  of  the  top  25  Sunday  papers 
lost  circulation  totalling  158,009. 

However,  more  than  half  of  those 
Sunday  losses  —  139,548  —  was 
attributed  to  a  single  newspaper,  the 
New  York  News. 

Among  the  dailies,  the  Daily  News’ 
48,664  circulation  decline  over  the 
same  period  last  year  accounted  for  a 
substantial  share  of  losses  among  the 
top  25. 

Though  the  Daily  News  continues 
to  hemorrhage  circulation,  the  drop 
was  considerably  slower  that  the 
year-ago  losses  reported  in  the  FAS- 
FAX  report  for  March  31 .  Then,  daily 
circulation  of  the  News  slid  139,083 


and  Sunday  circulation  dropped 
191,164  from  the  same  period  in  1983. 

Though  the  days  when  the  New 
York  Sunday  News  was  a  two  million- 
plus  paper  are  fast  becoming  a  distant 
memory,  its  1,721,441  still  makes  it 
the  United  State’s  largest  Sunday 
paper. 

September’s  FAS-FAX  figures 
were  also  bad  news  for  New  York 
City’s  other  tabloid,  the  New  York 
Post. 

For  the  first  time  since  Rupert  Mur¬ 
doch  bought  the  Post  in  1976,  its 
circulation  dropped.  Its  reported 
circulation  of  930,026  was  down 
32,052  from  the  same  six  months  of 
1983. 

However,  Murdoch  had  reason  to 
cheer  in  Chicago  and  Boston. 

Circulation  of  the  Boston  Herald,  a 
paper  virtually  given  up  for  dead 
when  Murdoch  acquired  it  November 
of  1982,  moved  up  substantially 
again.  Its  25,869  gain  to  343,581  made 
it  the  21st  largest  paper  in  America. 

In  the  Midwest,  the  Chicago  Sun- 
Times,  which  was  added  to  Mur¬ 
doch’s  chain  in  January,  reported 
circulation  up  10,765  over  last  year  to 
649,891. 

Across  North  Michigan  Avenue 
from  the  Sun-Times,  the  rival  Chica¬ 
go  Tribune  also  gained  circulation  to 


ABC  Fas-Fax  totals  for  top 


continue  its  historical  domination 
over  the  tabloid.  The  Tribune  re¬ 
ported  circulation  of  776,348,  up 
25,324. 

Once  again,  the  daily  circulation  list 
'was  led  by  the  Wall  Street  Journal, 
but  for  the  first  time  in  several  report¬ 
ing  periods  the  national  financial 
newspaper  lost  circulation.  Its  fall  of 
60,359,  dropped  its  circulation  below 
the  two  million  mark  to  1,959,873. 

September  FAS-FAX  were  also 
disappointing  for  the  most-watched 
national  newspaper,  USA  Today. 
After  18  months  of  soaring  growth  in 
the  face  of  open  skepticism  by 
industry,  the  Gannett-owned  paper 
declined  in  circulation  to  1,162,668 
from  its  March  publisher’s  statement 
figure  of  1,284,613. 

The  two  periods  cannot  be  strictly 
compared,  of  course,  and  circulation 
disparities  between  different  report¬ 
ing  periods  are  common. 

However,  the  circulation  dip  —  if  it 
can  be  called  that  —  comes  on  a 
reporting  period  that  does  not  include 
the  full  impact  of  USA  Today’s 
August  27  cover  price  rise  from  250  to 
350. 

There  were  few  surprises  in  big  city 
competitive  markets. 

In  Dallas,  where  the  Morning  News 
and  the  Times-Herald  stepped  up 
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Total  Sunday 

Gain/Loss 

Circulation  for 

over  same 

Sunday 

6  months  ending 
Sept.  30.  1984 

period  last 
year 

New  York  Daily  News 

1.721.441 

-L39..548 

New  York  Times 

L.5.53.720 

+  30,607 

Los  Angeles  Times 

1,298,487 

+  4.213 

Chicago  Tribune 

1.1.37.667 

+  21.264 

Washington  Post 

1.033.207 

+  38..586 

Philadelphia  Inquirer 

L(KK).427 

+  5.461 

Detroit  News 

865.717 

+  6,847 

Detroit  Free  Press 

803,714 

+  15.511 

Boston  Globe 

792.786 

+  11,284 

San  Francisco  Examiner  &  Chronicle 

699.2.<i6 

+  6,8.50 

Chicago  Sun-Times 

688.793 

+  I9..367 

Newark  Star  Ledger 

650,243 

+  I8..507 

Long  Island  Newsday 

602.476 

+  7.024 

Pittsburgh  Press 

594,398 

-11. .389 

Minneapolis  Tribune 

590,985 

+  12.143 

Atlanta  Journal 

.571.646 

+  28..39.3 

Houston  Chronicle 

5.38.232 

+  .32,619 

Milwaukee  Journal 

529.6.36 

+  5.295 

Miami  Herald^ 

509.721 

+  14,679 

Cleveland  Plain-Dealer 

497.774 

-2,579 

St.  Louis  Post-Dispatch^^ 

479,075 

Seattle  Times/Post  Intelligencer 

464.995 

-4.49.3 

Dallas  Morning  News^^^ 

Phoenix  Arizona  Republic 

4.30.200 

+  20,261 

Baltimore  Sun 

402.59.3 

+  7,992 

•Average  three  months 
••First  FAS-FAX  statement  for  period 
since  the  St.  Louis  Post-  Dispatch  dissolved 
its  joint  operating  agreement  with  the 
Globe-Democrat 

•••FAS-FAX  statement  not  approved  for 
release;  Circulation  for  Sunday  Dallas 
Morning  News  six  months  ended  3  /  .^  I  /  84 
was  437.067 


Total  Daily 

Gain/Loss 

Circulation  for 

over  same 

Daily 

6  months  ending 
Sept.  .30.  1984 

period  last 
year 

Wall  Street  JournaUm) 

(national  edition) 

1.9.59.87.3 

-60,359 

New  York  Daily  News(m) 

1.346,840 

-48.664 

USA  Today(m) 

(national  edition) 

1.162.668 

* 

Los  Angeles  Times 

1.046.%.5 

+  12,466 

New  York  Times(m) 

934.5.30 

+  2.3,992 

New  York  PosMall  day) 

930.026 

-32,052 

Chicago  Tribune(all  day) 

776.348 

+  25,324 

Washington  Post(m) 

728.8.57 

+  10,015 

Detroit  News(all  day) 

656,357 

+  5.674 

Chicago  Sun-Times(m) 

649.891 

+  10.757 

Detroit  Free  Press(m) 

647,1.30 

+  12.016 

Long  Island  Newsday(e) 

.5.39.065 

+  13.849 

San  Francisco  Chronicle)  m) 

535.7% 

+  4,812 

Philadelphia  Inquirer)  m) 

525. .569 

-12, .393 

Boston  Globe(m) 

520.081 

+  5.164 

Miami  Herald(m) 

482.831 

+  15.322 

Cleveland  Plain-Dealer(m) 

482, .564 

-10.765 

Houston  Chroniclelall  day) 

441. .5.57 

+  22.052 

Newark  Star  Ledgertm) 

4.34,117 

+  2.007 

Minneapolis  Star  and  Tribiinetm) 

.373.145 

+  11. .398 

Boston  Herald(m) 

.34.3. .581 

+  25.869 

Dallas  Morning  News(m)^^^ 

Houston  Post(m) 

326.5.56 

+  9.866 

Rocky  Mountain  News(m) 

.317.638 

+  2.II4 

Milwaukee  JournaUm) 

.30.3.127 

+  9.3 

•Circulation  unaudited  in  same  period  last 
year 

••Average  three  months 
•••FAS-FAX  statement  not  approved  for 
release;  Circulation  for  Dallas  Morning 
News  six  months  ended  3/31  /  84  was 
340.502 
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Gartner,  Gerlach  placed  on  leave 

Top  Register  and  Tribune  Co.  execs  put  on  paid 
ieave  in  iight  of  move  to  buy  the  company 


their  already  fierce  competition  dur¬ 
ing  this  summer’s  Republican  nation¬ 
al  convention,  there  were  no  figures  at 
all. 

The  Times-Herald  statement  had 
not  been  filed  by  FAS-FAX’s  press 
time  and  the  Morning  News  entry 
included  only  the  notation,  “State¬ 
ment  not  approved  for  release.” 

In  Detroit,  the  News  continued  to 
lead  the  Free  Press  in  both  daily  and 
Sunday  circulation,  but  the  Free 
Press  increases  in  both  cases  were 
more  than  twice  those  of  its  rival 
down  Lafayette  Avenue. 

The  Detroit  News'  daily  circulation 
was  up  5,674  to  656,375,  while  the 
Detroit  Free  Press  increased  12,016to 
647,130.  On  Sunday,  the  News’ 
circulation  was  reported  at  865,717, 
up  6,847.  The  Sunday  Free  Press  re¬ 
ported  a  figure  of  803,714,  up  15,51 1. 

Under  its  new  ownership  of  the 
Toronto  Star  Co.,  the  Houston  Post 
increased  its  circulation  8,392  to 
376,015,  but  it  remained  far  behind  its 
downtown  rival,  the  Houston  Chroni¬ 
cle,  which  increased  32,619  to 
538,232. 

While  the  Rocky  Mountain  News, 
the  only  Denver  paper  to  make  either 
Top  25  list,  gained  2,114  to  317,638, 
the  rival  Denver  Post  continued  to 
lose  daily  circulation,  reporting  a 
decline  of  9,156  to  234,303. 

On  Sunday,  the  “Rocky,”  which 
gained  10,01 1  to  366,003,  continued  to 
lead  the  “Voice  of  the  Empire.” 
Here,  however,  the  Post  maintained 
the  News’  pace,  gaining  10,462  to 
354,406. 

Among  daily  circulation  leaders,  a 
more  interesting  trend  was  the  con¬ 
tinuing  fall-off  in  circulation  of  papers 
which  have  become  monopoly  dailies 
only  fairly  recently. 

For  example,  the  Cleveland  Plain- 
Dealer,  which  has  been  the  city’s  only 
paper  for  just  over  two  years,  slipped 
in  circulation  again  during  this  report¬ 
ing  period,  declining  10,765  to 
482,564.  Sunday  circulation  was  also 
off,  dropping  2,579  to  497,075. 

The  Philadelphia  Inquirer  also  lost 
circulation,  three  years  after  the  rival 
Bulletin  folded.  Its  reported  525,569 
was  down  12,393  in  daily  circulation. 


The  Register  and  Tribune  Co.  has 
placed  on  paid  leaves  of  absence  two 
executives  who,  with  Dow  Jones  & 
Co.  and  two  other  investors,  have 
made  a  bid  to  acquire  the  company  for 
$1 12  million. 

Michael  G.  Gartner,  R&T  presi¬ 
dent,  and  Gary  G.  Gerlach,  publisher 
of  the  Des  Moines  Register,  will  be  on 
leave  until  the  sale  question  is 
resolved  by  the  board  of  directors. 

David  Kruidenier,  R&T  chairman 
and  a  member  of  the  Cowles  family 
which  owns  most  of  the  stock,  placed 
the  men  on  leave  because  he  felt  their 
positions  as  officers  created  a  conflict 
of  interests. 


He  said,  however,  that 
some  stockholders  feel 
the  price  is  too  low  and 
would  like  to  see  it  raised 
to  $150  a  share  before 
they  consider  selling. 


Gartner  described  the  situation  as 
“cordial,”  although  there  were  re¬ 
ports  that  Kruidenier  told  Register 
and  Tribune  employees  that  he  “re¬ 
gretted”  the  offer  was  made  and  did 
not  like  the  fact  that  the  bid  was 
developed  without  his  knowledge. 


By  Mark  Fitzgerald 

A  controversial  lawsuit  settlement 
that  has  pitted  some  Cowles  family 
members  against  the  management  of 
the  Des  Moines  Register  and  Tribune 
Co.  was  approved  by  a  federal  judge 
two  months  ago  without  raising  much 
public  notice. 

However,  the  settlement  approval 
has  taken  on  added  significance  in 
light  of  of  the  sudden  developments 
regarding  possible  sale  of  the  Regis¬ 
ter. 

On  Sept.  10,  Judge  William  C. 
Stuart  of  the  U  .S.  District  Court  of  the 
Southern  District  of  Iowa  approved  a 
$1.45  million  agreement  that  settled  a 
five-year-old  suit  between  the  heirs  of 
Frank  S.  Watts,  a  deceased  former 


Richard  W.  Gilbert,  an  R&T  vice 
president,  was  named  acting  chief 
operating  officer  and  Charles  C.  Ed¬ 
wards  Jr.,  the  Register’s  marketing 
director  and  a  Cowles  family  mem¬ 
ber,  was  named  acting  publisher. 

The  acquisition  offer  works  out  to 
$  100  a  share,  about  triple  the  normal 
price  of  R&T  shares  on  the  over-the- 
counter  market.  However,  R&T 
stock  was  reported  to  be  going  for 
prices  of  $92  to  $95  a  share  at  Des 
Moines  brokerage  houses. 

Pressure  is  building  among  family 
members,  especially  among  the 
fourth  generation  with  few  ties  to 
Iowa,  for  a  sale,  according  to  one 
stockholder  who  asked  for 
anonymity.  He  said,  however,  that 
some  stockholders  feel  the  price  is  too 
low  and  would  like  to  see  it  raised  to 
$1 50  a  share  before  they  consider  sell¬ 
ing. 

Under  the  sale  proposal,  Dow 
Jones  would  acquire  a  50%  interest  in 
the  Register  and  Tribune  Co.  and  the 
four  investors  would  divide  the 
remaining  50%.  Gartner  and  Gerlach 
would  operate  the  company  if  the  sale 
was  approved. 

Dow  Jones,  in  annoucing  the  offer, 
stated  that  it  became  involved  in  the 
sale  proposal  “at  the  invitation”  of 
the  four  investors.  Gartner  is  a  former 
page  one  editor  of  the  Wall  Street 
(Continued  on  page  16) 


Register  business  manager,  and  top 
corporate  officers  of  the  Register 
and  Tribune  Co. 

Under  terms  of  the  settlement,  the 
Watts  family  will  drop  the  suit  and 
return  their  approximately  25.000 
shares  of  Register  and  Tribune  stock. 
In  return  they  will  receive  $1.45  mil¬ 
lion,  some  of  which  —  the  company 
has  said  $700,000  —  will  go  for  the 
legal  fees  incurred. 

The  lawsuit  settlement  has  particu¬ 
lar  significance  now  for  two  reasons. 

First,  depending  on  hpw  the  figure 
is  computed,  the  proposed  settlement 
would  pay  the  Watts  heirs  between 
$30  to  $58  a  share  —  far  below  the 
$92-to-$95  price  Register  and  Tribune 
stock  has  been  fetching  since  the  first 
_ (Continued  on  page  16) _ 


However,  Inquirer  Sunday  circula¬ 
tion  remained  over  the  1  million  mark, 
at  1,000,427,  an  increase  of  5, 461  over 
the  same  period  in  1983. 

In  Minneapolis  the  merger  of  the 
evening  Star  and  the  morning  Tribune 
into  the  Minneapolis  Star  and  Tri¬ 
bune  has  created  a  recent  circulation 
gainer.  The  daily  paper  was  up  1 1 ,398 
to  373,145,  while  the  Sunday  paper 
was  the  15th  biggest  in  the  nation  with 
its  12,143  increase  to  590,985. 


Register  and  Tribune  iawsuit 
settlement  quietly  approved 
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Newspaper  advertising  exceiience 

Faiion  McEiiigott  Rice  wins  three  Athenas 
in  newspaper  advertising  competition 


Fallon  McEiiigott  Rice,  a  three- 
year-old  Minneapolis  advertising 
agency,  took  three  of  the  top  14 
awards  in  the  1984  Athena  competi¬ 
tion  honoring  excellence  in  news¬ 
paper  advertising. 

A  Fallon  McEiiigott  Rice  campaign 
for  the  Episcopal  Ad  Project  won  an 
Athena  for  the  best  campaign  in  the 
general  advertising  category.  One  of 
the  ads  in  the  campaign  shows  a  paint¬ 
ing  of  St.  Sebastian  pierced  by  arrows 
under  the  bold  headline  “If  you  think 
being  a  Christian  today  is 
inconvenient,  think  back  1,500  years 
ago.” 

Another  FMR  agency  winner  was  a 
small  space  ad  for  Davanni’s  (former¬ 
ly  Pontillo’s)  restaurants,  illustrated 
with  a  photo  of  John  Wayne  as  a 
young  man  and  headlined,  “When 
Marion  Morrison  changed  his  name, 
it  didn’t  make  him  a  bad  guy.” 

A  third  winner  for  the  Minneapolis 
firm  was  a  full  page  black  and  white  ad 
for  Minnesota  Federal,  a  local  bank. 

It  was  the  first  time  that  one  agency 
won  as  many  as  three  Athenas.  It  was 
also  the  first  time  that  all  the  winning 
ads  had  been  prepared  by  agencies  as 
opposed  to  retailer  advertising 
departments  or  newspaper  creative 
staffs. 

Announcing  the  14  Athena  win¬ 
ners,  Newspaper  Ad  Bureau  presi¬ 
dent  Craig  Standen  said,  “These 
awards  are  designed  to  honor  the  writ¬ 
ers  and  art  directors  who  created  the 


LOVE  THAT  LOBSTER.  Cunningham, 
Root  &  Craig's  vivid  od  for  Hungry  Tiger 
Seafood  Restaurants  won  the  agency  an 
Athena  in  the  "retail,  ROP  color"  cate- 
gory. 


Front  page 
of  the 


Newspaper  Ad  Bureau's 
Creative  Newspaper 

ads  and  to  remind  agencies  and 
advertisers  of  the  selling  power  of 
good  creative  advertising  in  newspap¬ 
ers.  Print  creativity  is  making  a  strong 
comeback  and  it’s  there  for  everyone 
to  see  in  our  1984  Creative  News¬ 
paper.” 

The  14  Athena  (for  Awards  to 
Honor  Excellent  Newspaper 
Advertising)  winners  were  selected 
from  more  than  5,000  entries  as  the 
best  in  their  categories. 

The  panel  of  judges  included 
Charles  Blakemore,  who  recently  re¬ 
signed  as  executive  vice  president/ 
creative  services  worldwide  of 
Benton  &  Bowles;  Robert  Heindel, 
noted  painter  and  illustrator;  and 
Hank  Simons,  vice  president/creative 
director  of  the  Bureau. 

Each  Athena  winner  will  receive  a 
sculptured  relief  of  Athena,  the  Greek 
goddess  of  wisdom  and  creativity  in 
the  arts.  The  original  Athena  sculp¬ 
ture  was  commissioned  by  the  Bureau 
and  designed  and  executed  by  Lily 
Landis,  a  New  York  sculptress. 

The  Athena  winners  are  among  the 
82  individual  ads  showcased  in  the  9th 
Creative  Newspaper.  Approximately 
90,000  copies  of  the  Creative  News¬ 


paper  will  be  distributed  to  ad  agency 
creative  directors,  copywriters,  art 
directors  and  account  executives,  and 
to  the  ad  departments  of  manufactur¬ 
ers,  marketers  and  retailers  and  to 
others  in  the  advertising  community. 

“An  important  purpose  of  the  Crea¬ 
tive  Newspaper  is  to  give  recognition 
to  the  talented  writers,  artists,  and 
creative  directors  who  created  the 
ads,”  said  the  Ad  Bureau’s  vice  pre¬ 
sident/creative  director  Hank  Si¬ 
mons.  “Another  is  to  remind  agencies 
and  advertisers  of  the  selling  power  of 
newspaper  space  —  especially  when 
it  is  filled  with  advertisements  like 
these.” 

Heindel  created  this  year’s  Crea¬ 
tive  Newspaper  cover. 

The  Creative  Newspaper  was 
printed  by  the  Orlando{F\a.)Sentinel. 
Paper  was  contributed  by  Boise  Cas¬ 
cade/Paper  Group’s  Pulp,  Publishing 
and  Packaging  Paper  Division  and  by 
Coosa  River  Newsprint,  Pulp  and 
Forest  Products  Company,  a  sub¬ 
sidiary  of  Kimberly-Clark.  Flint  Ink 
provided  the  inks  used  for  the  print¬ 
ing. 
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TRUE  BLUE.  HBM/Creamer's  ad  for  the 
classic  "blue  label"  Keds  sneaker  won  an 
Athena  in  the  "general  advertisement  in  a 
newspaper  magazine  or  supplement" 
category.  The  ad  is  a  multi-color  photo¬ 
graph  of  a  Keds  sneaker  followed  by  copy 
reminding  the  reader  of  the  classic  style 
and  durability  of  "the  shoe  America  grew 
up  in." 
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1984  best  ads  in  newspapers 


General,  black  &  white,  one  page  and  over 

Agency:  Chiat/Day  Inc.  Advertising 
Creative  direction:  Lee  Clow,  Steve  Hayden 
Art  direction:  Marten  Tonnis 
Photography:  Bob  Randall 

General,  black  &  white,  under  one  page 

Agency:  The  Martin  Agency  Inc. 

Creative  direction:  Mike  Hughes 
Art  direction:  Tom  Layman 

General,  campaign 

Agency:  Fallon  McElligott  Rice 
Creative  direction:  Tom  McElligott 
Art  direction:  Nancy  Rice 
Art:  Bartolomeo  Montagna 

General,  ROP  color 

Agency:  Enterprise  Advert.  Assoc.,  Ltd./ 
Toronto 

Creative  direction:  Cubby  Marcus 
Art  direction:  Pierre  Leduc.  Joe  Shyllit 
Photography:  Bill  Stettner 

General,  in  magazine  or  supplement 

Agency:  HBM/Creamer 
Creative  direction:  Ron  Lawner,  Dick  Gage 
Art  direction:  Dick  Gage 
Photography:  Carol  Kaplan 


Agency:  Gips  Balkind  Assoc,  Inc. 
Creative/Art  direction:  Philip  Gips 


Art:  Chuck  Wilkinson 


Classified  Display,  black  &  white 


Agency:  Mike  Sloan  Advertising 
Creative  direction:  Mike  Sloan 


Client:  Apple  Computer,  Inc. 
Writer:  Penny  Kapousouz 


Client:  Vepco 
Writer:  Mike  Hughes 


Client:  Episcopal  Ad  Project 
Writer:  Tom  McElligott 


Client:  IBM  Canada  Ltd. 


Writer:  Cubby  Marcus 
Jerry  Kulera 


Client:  Keds  Corporation 
Writer:  Ron  Lawner 


Client:  St.  Andrews 
Development  Co.  of 
Boca  Raton.  Inc. 
Writer:  Kate  Carrol  Cox 


Client:  "Kiss  a  rattlesnake" 
Writer:  Mike  Sloan 


Classified  Display,  color 

Agency:  Seaboard  Advertising 
Creative  direction:  Steven  McAuliffe 
Art  direction:  Nancy  Clairmont 


Agency:  Grey  Advertising  Limited/ 

Toronto 

Creative  direction:  Terrence  Hill 

Art  direction:  John  Hoffmann 

Print  Production  Manager:  Ian  McLean 

Retail,  Campaign 

Agency:  Frankenberry,  Laughlin  A 
Constable.  Inc. 

Creative  direction:  Dennis  Frankenberry  , 
John  Constable 

Photography:  Peter  Amfl.  Don  Wilson 

Retail,  black  A  white,  under  one  page 

Agency:  Fallon  McElligott  Rice 
Creative  direction:  Tom  McElligott 
Art  direction:  Pat  Burnham 
Typography:  Bob  Blewett 

Retail,  black  A  white,  one  page  and  over 

Agency:  Fallon  McElligott  Rice 
Creative  direction:  Tom  McElligott 
Art  direction:  Dean  Hanson 
Typography:  Bob  Blewett 

Retail,  ROP  color 

Agency:  Cunningham,  Root  A  Craig 
Advertising  Inc./Los  Angeles 
Creative  direction:  Jean  Craig.  Ron  Goodwin 
Art  direction:  Ron  Goodwin 
Art:  Dick  Sakahara 

Retail,  in  newspaper  magazitK  or  supplement 

Agency:  HBM/MacDonald  Inc. 

Art  direction.  Bob  Kasper 
Photography:  John  Curtis,  Bettman  Archive 


Client:  Cheezum  A  Assoc.,  Inc. 
Writer:  Cecilia  Hopkins 


Client:  General  Foods.  Inc. 
Writer:  Barry  Chudakov 
Art:  Tyler-Clarke 


Client:  Milwaukee  Art  Museum 
Writers;  Robin  Reynolds. 

Kirk  Ruhnke 


Client:  Davanni's 
Writer:  Jarl  Olsen 


Client:  Minnesota  Federal 
Writer:  Tom  McElligott 


Client:  Hungry  Tiger 
Seafood  Restaurants 
Writer:  Jean  Craig 


Client:  Paine  Furniture 
Writer:  Margaret  Mandell 


Radiant 


Crescent 

BexhCiub 


A  PLACE  IN  THE  SUN,  Crescent  Beach 
Club  of  St,  Petersburg,  Florida,  invites 
readers  to  relax  in  this  Athena  winning  ad 
created  by  Seaboard  Advertising,  The 
multicolor  ad  features  a  simply  drawn 
beach  scene  followed  by  the  single  word 
"radiant,"  The  agency  took  first  place  in 
the  Athena  competition's  "classified  dis¬ 
play,  color"  category. 


More  award-winning  ads 
on  page  28, 


WHAT'S  IN  A  CHANGED  NAME? 
Answer:  it  could  be  a  familiar  place.  Fal¬ 
lon  McElligott  Rice  created  this  Athena 
winning  ad  for  Davanni's  (formerly  Pontil- 
lo's)  restaurants.  This  eye-catching  copy 
and  photo  of  John  Wayne  took  first  place 
in  the  "retail,  black-and-white,  under  one 
page"  category. 


When  Marion  MoniMn  dianited  hb  na^ 
it  dkbil  make  hfan  a  bad  liuy 


PAYMXrS 
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Optimistic  outlook 

Bottom-line  newspaper  executives  see  only  a  few 
problems  in  an  optimistic  future  for  newspapers 


By  Mark  Fitzgerald 

Newspaper  bottom-line 
executives,  probably  as  congenitally 
a  pessimistic  group  as  exists  in  the 
industry,  are  feeling  better  about  the 
future:  Where  once  they  saw  a  dark 
cloud  with  a  silver  lining,  now  they 
see  a  silver  cloud  with  a  dark  lining. 

Meeting  recently  in  Vancouver  for 
their  37th  Annual  convention,  mem¬ 
bers  of  the  Institute  of  Newspaper 
Controllers  and  Finance  Officers  gen¬ 
erally  were  bullish  on  newspapers. 


“Obviously,  the 
newspaper  industry  has 
been  a  good  one  to  be 
in,”  Belden  Associates 
vice  president  Thomas 
Holbein  said  as  he 
reviewed  the 
industry-wide  profit 
margins. 


“Obviously,  the  newspaper 
industry  has  been  a  good  one  to  be 
in,”  Belden  Associates  vice  president 
Thomas  Holbein  said  as  he  reviewed 
the  industry-wide  profit  margins. 

Nearly  everyone  interviewed  by 
E&P  in  an  informal  survey  reported 
better  times  at  his  or  her  newspaper. 

“I’m  very  optimistic,  particularly 
for  the  long-term  future  of  newspap¬ 
ers  because  other  media  won’t  do  as 
well  as  (they  have)  been  doing,” 
Eddie  Ciucevich,  manager  of 
accounting  of  the  Savannah  (Ga.) 
Morning  News  and  Evening  Press. 

Still,  there  were  voices  of  concern 
among  the  optimism. 

“This  may  be  the  end  of  some  very 
good  days  we’ve  been  having,”  a  con¬ 
troller  for  a  Texas  newspaper  con¬ 
fided. 

The  chief  reasons  for  the  traces  of 
gloom  are  long-standing  —  and 
seemingly  intractable  —  cost  pro¬ 
blems  such  as  health  care  or  employee 
expenses  accounts. 

While  those  problems  have  been 
with  newspapers,  just  as  any  other 
business,  recent  regulatory  and  tax 


changes  have  complicated  the  situa¬ 
tion. 

At  an  informal  discussion  of 
expenses,  for  example,  a  number  of 
financial  officers  complained  about 
new  Internal  Revenue  Service 
regulations  that  require  far  stricter 
accounting  of  deductible  auto  mileage 
and  use. 

Among  other  things,  the 
regulations,  which  take  effect  in  Jan¬ 
uary,  require  “contemperaneous” 
records  on  mileage,  such  as  a  daily 
log. 

“As  a  practical  matter,  you  can’t 
even  get  a  (newspaper)  officer  to  fill 
out  an  expense  report  —  let  alone  an 
auto  log,”  one  controller  said. 

Under  another  IRS  regulation  tak¬ 
ing  effect  in  January,  the  cost  of  pro¬ 
viding  employees  with  the  use  of  a  car 
cannot  be  deducted  unless  it  is  used 
for  business  at  least  50%  of  the  time. 

“I  can  go  down  the  list  of  sales  man¬ 
ager,  controller,  vice  president  and 
there  is  no  way  I  can  get  even  a  10% 
business  use  from  those  cars.  They 
get  the  cars  for  perks.  But  are  they 
then  going  to  get  a  $5,0(X)  increase  in 
taxable  income?”  one  controller 
asked. 

More  threatening  to  a  newspaper’s 
financial  controls  is  the  escalating 
cost  of  health  coverage,  which  re¬ 
mains  a  double-digit  exception  to 
single-digit  inflation. 

“Our  premiums  in  1983  were 
between  $360,000  and  $370,000,”  the 


More  threatening  to  a 
newspaper’s  financial 
controls  is  the  escalating 
cost  of  health  coverage, 
which  remains  a 
double-digit  exception  to 
single-digit  inflation. 


controller  of  a  Kansas  daily  with 
about  5,000  circulation  said. 

“We  are  going  to  undertake  a  six- 
month  study  of  our  health  care  plans 
because  (costs)  have  just  gotten  way 
out  of  hand.” 

Newspapers  have  reacted  in  a  num¬ 


ber  of  ways. 

Most  common  is  adoption  of  a 
helath  maintenance  organization 
(HMO).  Under  these  plans,  which 
often  are  considerably  cheaper  than 
conventional  health  insurance,  an 
employee  typically  must  choose  from 
an  approved  list  of  physicians  and 
other  health  care  providers. 

Typically,  too,  conversion  to  an 
HMO  is  voluntary. 

“We  got  80%  conversion  when  we 
offered  an  HMO,  a  lot  more  than  we 


The  continuing 
weakening  of  backshop 
unions,  fears  for  job 
security  and  the  virtual 
end  of  inflation  have 
calmed  the  labor  mood 
considerably,  finance 
officers  reported. 


figured,”  said  Don  Zabek,  financial 
director  of  Phoenix  Newspapers  Inc., 
publisher  of  the  Arizona  Republic  and 
the  Phoenix  Gazette. 

Increasingly,  newspapers  are 
instituting  “wellness”  programs  to 
encourge  employee  fitness. 

At  smaller  papers,  free  or  partly 
subsidized  employee  memberships  to 
the  local  YM-YWCA  are  common. 

“All  of  our  managers  get  mem¬ 
bership  to  the  Y,  which  is  paid  for 
by  a  tradeoff  where  we  print  promo¬ 
tional  material  for  the  Y  drives,” 
said  Fred  Shomer,  treasurer  of  the 
Warren  (Ohio)  Tribune  Chronicle. 

Newspapers  are  offering  greater 
varieties  of  insurance.  Vision  plans  in 
particular  have  recently  become  pop¬ 
ular,  largely  because  of  employee 
concerns  about  eye  problems  related 
to  computer  screens. 

“When  we  put  in  a  vision  plan,  the 
complaints  about  CRTs  seemed  to 
fade  away,”  Phoenix  Newspapers’ 
Zabek  said. 

There  has  also  been  some  employee 
demand  for  cancer  insurance,  policies 
that  cover  the  often  lengthy  treatment 
regimen  cancer  entails. 
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Some  newspapers  are  picking  up 
the  coverage  after  carefully  checking 
carriers.  Cancer  insurance  in  the  past 
has  had  a  poor  reputation  in  the 
insurance  field. 

“We  did  have  a  concern,  but  we’re 
glad  we  have  it,”  said  Vivien  Sadows- 
ki  of  the  Abilene  (Kan.)  Reflector- 
Chronicle.  When  cancer  struck  the 
child  of  an  employee,  the  newspaper 
policy  “gave  them  coverage  they 
wouldn’t  have  had  .  .  .  otherwise,” 
she  added. 

But  while  the  finance  officers  wor¬ 
ried  about  health  costs,  this  INCFO 
convention  was  different  than  many 
in  the  past  because  of  a  general  feel¬ 
ing  that  labor  problems  have  di¬ 
minished  considerably. 


“A  couple  of  years  ago,  I  would 
have  said  labor  problems  were  the 
biggest  concern  of  people.  That’s  not 
true  anymore  ,”  Savannah’s  Ciuce- 
vich  said. 

The  continuing  weakening  of  back- 
shop  unions,  fears  for  job  security  and 
the  virtual  end  of  inflation  have 
calmed  the  labor  mood  considerably, 
finance  officers  reported. 

However,  the  INCFO  sessions  on 
using  computer  technology  in  labor 
negotiations  were  still  among  the  best 
attended  at  the  conference. 

The  centerpiece  of  the  negotiating 
sessions  was  a  computer  time  share 
package  from  I.P.  Sharp  Associates 
Ltd.  v'f  Vancouver,  B.C.,  called  “The 
Negotiator.” 


The  computer  program  allows 
negotiators  to  very  quickly  put  a  price 
tag  on  changing  bargaining  proposals. 

“If  we’re  going  to  get  a  strategy  for 
negotiating,  we  need  good 
information,”  Sharp’s  Donald  Adams 
said.  “If  we  don’t  have  good 
information,  our  strategies  and  tactics 
won’t  work  nearly  as  well.” 

What  the  computer  often  finds, 
Adams  said,  is  that  seemingly  minor 
concessions  like  longer  coffee  breaks 
can  cost  newspapers  more  than  such 
“major”  agreements  as  extended 
vacation  time. 

“Everyone  has  his  biases,  and 
sometimes  managers  can  agonize 
over  things  that  don’t  amount  to  a  hill 
of  beans,”  Adams  said. 


Press  credibility 

ASNE  commissions  research  study  to  come  up  with  ways 
to  deai  with  the  probiem  of  eroding  press  credibiiity 


The  American  Society  of  News¬ 
paper  Editors  has  commissioned  a 
nationwide  research  study  to  come  up 
with  practical  ways  editors  can  deal 
with  the  problem  of  eroding  press 
credibility  with  the  public. 

Minnesota  Opinion  Research  Inc. 
of  Minneapolis  will  conduct  the  sur¬ 
vey,  which  is  being  half  funded  by  the 
Associated  Press.  The  remainder  of 
the  funding  is  coming  from  the  ASNE 
Foundation  and  several  newspaper 
groups,  according  to  MORI  presi¬ 
dent,  Kris  McGrath.  She  put  the  total 
budget  for  the  study  at  $100,000,  with 
MORI  getting  about  $80,000  of  that 
exclusive  of  the  company’s  travel 
costs. 

“The  biggest  discussion  going  on  in 
journalism  today  is  credibility,”  said 
David  Lawrence,  executive  editor  of 
the  Detroit  Free  Press  and  chairman 
of  ASNE’s  credibility  committee. 
“We  know  plenty  to  know  there  is  a 
(credibility)  problem.  The  problem  is 
we  don’t  know  what  to  do  about  it.” 

Lawrence  said  the  “mission”  of 
MORI’s  research  is  “to  come  up  with 
something  editors  can  do  in  a  practical 
way.” 

He  noted  that  Ruth  Clark’s  study, 
“Hard  News  Will  Reign,”  which  was 
released  at  ASNE’s  convention  last 
May,  brought  to  light  many  of  the 
credibility  problems  facing  newspap¬ 
ers  but  did  not  “directly  speak”  to 
practical  solutions. 

The  research  will  begin  this  month 
with  five  focus  groups  around  the 


country.  Lawrence  will  be  respons¬ 
ible  for  organizing  the  one  in  Detroit. 

Other  focus  groups  will  be  held  in 
Longview,  Washington,  under  the 
direction  of  Ted  Natt,  editor  and  pub¬ 
lisher  of  the  Longview  Daily  News’,  in 
Hartford  with  the  Hartford  Courant's 
editor  and  publisher  Michael  Davies 
in  charge;  in  Tallahassee  where  the 
Tallahassee  Democrat’s  president 


‘7he  biggest  discussion 
going  on  in  journaiism 
today  is  credibility,”  said 
David  Lawrence, 
executive  editor  of  the 
Detroit  Free  Press  and 
chairman  of  ASNE’s 
credibiiity  committee. 


and  publisher  Carrol  Dadisman  will 
preside;  and  in  Springfield,  Mo., 
where  Bill  Southerland,  editor  of  the 
Springfield  News  and  Leader  & 
Press,  will  be  in  charge. 

All  of  the  focus  group  organizers 
are  members  of  the  credibility  com¬ 
mittee. 

The  focus  group  sites  were  chosen 
for  “diversity  of  population,  geogra¬ 
phy  and  circulation,”  Lawrence  said. 

The  focus  groups  will  be  followed 
up  by  fieldwork  that  will  involve  call¬ 
ing  1,0(X)  to  1,2(K)  potential  respon¬ 


dents  across  the  country^  following 
that  call  with  a  questionnaire,  and 
then  telelphoning  again  to  learn  the 
respondents’  answers. 

ASNE  hopes  to  have  the  credibility 
study  completed  by  its  spring  conven¬ 
tion,  but  is  not  being  adamant  about 
the  date.  “I  care  more  about  getting 
something  that’s  worthwhile  and  use¬ 
ful  than  I  do  about  meeting  a  particu¬ 
lar  deadline,”  said  Lawrence. 

McGrath  outlined  the  main  objec¬ 
tives  of  the  study: 

“To  arrive  at  a  workable  definition 
of  the  credibility  problem  as  it  applies 
to  newspapers  and  is  differentiated 
from  the  press  in  general  and  other 
media; 

“To  identify  the  main  components 
of  the  problem  —  what  is  it  newspap¬ 
ers  specifically  do  and  don’t  do  that 
cause  people  to  view  them  as 
untrustworthy; 

“To  place  the  credibility  problem  in 
a  larger  societal  context  in  order  to 
identify  the  best  way  to  deal  with  the 
issue; 

“To  evaluate  the  effectiveness  of 
the  steps  newspapers  have  taken  to 
lessen  the  credibility  problem,  such 
as  reader  representatives,  labeling  of 
copy  and  corrections,  and  evaluate 
what  the  industry  has  done; 

“To  suggest  an  agenda  for  dealing 
with  the  problem  including  steps 
individual  newspapers  might  take  and 
what  the  industry  can  do  as  a  whole.” 
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Exposing  the  victim 

The  Manchester  (Conn.)  Journal-Inquirer  has  had  a  policy 
for  the  past  decade  of  publishing  rape  victims’  names 


By  M.K.  Guzda 

When  a  Massachusetts  woman  was  gang-raped  in  a 
public  bar  by  four  local  male  citizens  last  spring,  some 
media  nationalized  the  victim’s  name  by  publishing  her 
identity  during  the  course  of  the  trial. 

Controversy  raged  over  the  ethics  of  revealing  the  vic¬ 
tim’s  name  with  as  much  intensity  as  was  attributed  to  the 
heinous  crime,  with  those  opposed  saying  privacy  was 
unnecessarily  voided  while  those  in  favor  cited  First  and 
Sixth  amendment  arguments. 

The  issue  was  not  a  new  one  at  the  Manchester  (Conn.) 
Journal-Inquirer,  a  41,650-circulation  evening  daily, 
where  publishing  rape  victims’  names  has  been  the  policy 
for  the  past  decade. 

“1  thought  the  issue  was  settled  200  years  ago  with  the 
Bill  of  Rights,”  said  managing  editor  Chris  Powell,  who 
defends  publishing  rape  victims’  names.  “We  identify  all 
other  witnesses  in  all  other  trials.  We  refuse  to  accuse 
someone  of  a  felony  anonymously.  Either  you  have  cer¬ 
tain  standards  and  principles  or  you  don’t. 

“The  Constitution  talks  about  the  right  to  a  public  trial. 
How  is  that  fair  if  you  identify  one  side  and  not  the  other?' ' 

Powell  said  the  policy  had  been  around  for  10  years 
before  it  became  the  subject  of  local  controversy  last 
spring,  around  the  same  time  the  gang  rape  was  tried  in 
New  Bedford,  Mass. 

Although  the  paper  had  been  printing  rape  victims’ 
names  all  along  —  when  they  testified  in  court  —  a  new 
reporter  filling  in  for  the  vacationing  court  reporter  was 
unaware  of  the  practice  and  left  the  name  out  of  the  story. 

When  the  reporter  called  the  court  clerk  to  acquire  the 
name,  the  clerk  notified  the  judge  about  the  printing  prac¬ 
tice.  After  thinking  about  it  for  a  day  or  two,  Superior 
Court  Judge  Jerry  Wagner  said  pseudonyms  would  re¬ 
place  the  witnesses’  identities  and  the  court  papers 
would  be  blackened  where  names  previously  stood. 


(Ironically,  Powell  said,  the  now-convicted  rapist  had 
been  brought  to  justice  partly  because  of  the  paper’s  dog¬ 
ged  reporting.  After  noticing  the  man  had  been  accused  of 
rapes  occurring  the  four  times  he  was  out  on  bail,  the  paper 
published  editorials  questioning  the  efficiency  of  a  judi¬ 
cial  system  that  allowed  an  accused  rapist  to  go  re¬ 
peatedly  free. 

The  Journal-Inquirer  challenged  on  the  basis  of  con¬ 
stitutionality  Judge  Wagner’s  decision  in  the  appellate 
court,  which  “side-stepped  the  (constitutional)  issue,” 
Powell  said,  by  deeming  the  law  under  which  the  paper 
sued  inapplicable.  Thus,  the  paper  was  allowed  access  to 
both  the  records  and  the  trial,  the  court  said. 

”...  the  identity  of  witnesses  is  an  indispensable  part 
of  understanding  a  trial.  The  constitutional  right  to  know 
the  identities  of  witnesses  in  criminal  trials  is  of  vital 
importance  .  .  .  ,”  a  May  1984  Journal-Inquirer  editorial 
stated.  ”...  the  newspaper  does  not  want  to  publish  the 
names,  but  believes  that  there  is  compelling  reason  to  do 
so. 

“First,  there  is  a  compelling  public  interest  in  impartial 
reporting  of  trials,”  the  editorial  continued.  “A  judge’s 
order  concealing  the  identities  of  witnesses  and 
characterizing  them  as  'rape  victims,’  prior  not  only  to  any 
verdict  but  even  to  formal  presentation  of  evidence,  as 
Judge  Wagner’s  extraordinary  order  does,  destroys  that 
impartiality.” 

Another  editorial  offered  this;  “Someone's  freedom  and 
reputation  are  at  stake. 

“And  no  matter  how  horrible  the  crimes  of  which  some¬ 
one  is  accused,  the  American  system  of  justice  assumes 
the  defendant  to  be  innocent  until  proven  guilty.” 

The  local  rape  crisis  center  agrees  that  freedom  and 
reputation  hang  in  the  balance  of  the  fair  trial  —  however, 
it’s  the  rape  victim,  not  the  defendant,  whose  rights  are 
violated  by  the  policy.  _  _ 


In  Connecticut:  what  is  confidential  and  what  isn’t? 


Like  most  freedom  of  the  press  issues,  the  Constitution 
usualiy  signifies  the  bottom  line  until  a  state  statute  or 
citizen  challenges  it.  In  Connecticut,  a  rather  nebulous 
confidentiality  statute  provides  a  glitch  in  the  system. 

Connecticut  Statute  Section  54-86e.  effective  1981, 
states  that  “the  victim's  name  shall  be  kept  confidential 
and  shall  be  disclosed  only  on  the  order  of  the  Superior 
Court,  except  that  such  information  shall  be  made  to  the 
accused.” 

Attorney  Susan  Omilian,  working  for  the  Connecticut 
Womens  Education  and  Legal  Fund  in  Hartford,  said  the 
question  arises,  “what  does  'shall  be  confidential'  mean?' ' 

Because  the  U.S.  Supreme  Court  decided  in  1975  that 
papers  can  print  rape  victims'  names  if  the  name  is  ac¬ 
quired  from  court  records,  (ruling  in  favor  of  Cox 
Broadcasting),  some  states  like  Connecticut  have  circum¬ 
vented  the  issue  with  various  privacy  statutes  like  Section 
54-86e.  The  Supreme  Court's  decision  invalidated  a  Geor¬ 


gia  statute  preventing  the  publishing  of  rape  victim's 
names,  Omilian  explained. 

“It's  not  a  question  of  whether  the  paper  can  print  it,  but 
whether  the  court  shall  give  it  out,”  she  said. 

(In  another  case  related  to  rape,  the  Supreme  Court  in 
1982  ruled  in  favor  of  Globe  Newspapers  Co.  v.  Superior 
Court  for  the  County  of  Norfolk  (Mass.),  saying  the  press 
could  not  be  barred  from  court  records,  which  a  judge  had 
attempted  to  do.) 

Statute  54-86d  provides  that  if  a  woman  testifies,  her 
address  and  telephone  number  need  only  be  given  to  the 
defendant  and  his  legal  representation.  In  all  other  cases, 
witnesses  are  asked  to  state  their  name,  current  address 
and  current  telephone  number. 

Omilian  said  sexual  assault  court  records  in  Connecticut 
are  now  being  sealed  as  a  result  of  the  statute. 

''Prosecutors  are  being  asked  to  seal  records 
immediately,”  she  said. 
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“Even  in  this  day  and  age,  the  woman  is  still  on  trial,”  in 
a  rape  case,  opined  Joyce  Yarrow,  executive  director  of 
the  Hartford  YWCA  Sexual  Assault  Crisis  Service. 
“Women  are  victimized  by  the  procedure.  Revealing  their 
names  is  just  not  fair.” 

In  one  case  where  a  woman  prosecuted  the  alleged 
rapist  with  the  assistance  of  the  center.  Yarrow  said  the 
victim’s  hindsight  exemplifies  many  other’s  reactions:  “‘I 
never  would  have  come  to  you  if  I  had  known  my  records 
and  name  would  have  been  turned  over  (to  the  press).”’ 

“A  major  concern  from  the  very  start  before  they  seek 
police  assistance  and  before  they  make  a  statement,”  said 
counselor  Lynne  Bielecki,  “is  whether  their  name  will  be 
made  public. 


“I  thought  the  issue  was  settled  200 
years  ago  with  the  Bill  of  Rights,”  said 
managing  editor  Chris  Powell,  who 
defends  publishing  rape  victims’  names. 


“We  feel  very  strongly  that  this  is  detrimental,” 
Bielecki  said. 

Not  only  do  the  victims  hestitate  to  prosecute,  she  said, 
they  shy  away  from  seeking  aid  from  social  agencies  that 
otherwise  would  help  them  deal  with  a  terrifying  criminal 
act.  Because  the  horror  of  sexual  assault  itself  is  lodged  in 
the  violent  trespass  of  one’s  privacy — the  victim’s  person 
—  revealing  her  name  to  the  public  saturates  the  loss  of 
freedom  and  security,  she  explained. 

But  Powell  maintains  that  secret  trials  could  evolve 
from  withholding  witnesses’  names.  Additionally,  he  said, 
the  reputation  of  the  falsely  accused  is  tainted  from  the 
arrest,  while  the  alleged  victim  remains  unknown.  He 
cited  one  instance  of  false  accusation,  where  charges  of 
false  arrest  against  the  alleged  victim  were  not  issued  until 
six  months  after  the  woman’s  charges  were  dropped. 

Powell  also  proffered  that  publishing  victims’  identities 
eventually  could  alleviate  the  embarrassment  of  being  a 
rape  victim. 

“If  you  were  accused,  would  you  want  the  witness  to 
have  the  benefit  of  anonymity?  There’s  not  one  kind  of 
complaint  that  isn’t  discouraged  by  publicity.  Concealing 
names  perpetuates  that  stigma,  that  embarrassment,” 
he  said. 

Bielecki  disagreed  with  that  theory.  She  cited  the  FBI 
Uniform  Crime  Code’s  2%  false  report  rate  for  rape 
nationally,  while  a  4%  false  report  rate  exists  for  all  other 
crimes.  The  FBI  statistics  indicate  that  only  one  of  every 
10  sexual  assaults  is  reported. 

“Victims  do  not  lie  when  they  say  they’ve  been 
assaulted,”  she  said.  “It’s  hard  to  get  through  the  stages  of 
the  court  with  a  false  report.  It’s  not  a  crime  people  cry 
wolf  about.” 

Bielecki  thinks  newspapers  print  rape  victims’  names  to 
boost  circulation,  she  said,  because  of  readers’  morbid 
curiosity.  “They  do  it  for  sensationalism,”  she  said. 

But  Powell  contended  that  the  Journal-Inquirer’s  policy 
is  not  a  popular  one  among  readers.  During  the  spring  trial , 
50  readers  angrily  cancelled  their  subscriptions,  while  doz¬ 
ens  of  others  called  or  wrote  in  protest. 

“Aside  from  the  emotional  trauma  resulting  from  this 
type  of  attack,  the  victims  often  feel  a  threat  of  retaliation 
or  harassment  by  the  defendant  or  the  defendant’s  fami¬ 
ly,”  wrote  the  director  of  a  victim-witness  program  in 
Oklahoma.  “Many  times  this  fear  of  publicity  deters  a 
victim  from  coming  forward  to  prosecute.” 

One  reader  who  applauded  the  paper’s  policy  wrote  that 


To  print  or  not  to  print 

The  two  most  powerful  newspaper  associations  don’t 
know.  A  number  of  editors  polled  intormally  can  name 
only  a  handful.  But,  most  agree  that  the  vast  majority  of 
the  nation’s  newspapers  refrain  from  printing  rape  vic¬ 
tims’  names. 

Executive  editor  Micheal  Rouse  of  the  Washington 
(N.C.)  Daily  News  and  the  state’s  resident  expert  on 
publishing  rape  victims’  names,  said  he  knows  of  “very 
few  exceptions  (to  the  majority),  and  most  of  them  are  in 
North  Carolina.” 

Editor  Dee  Bryant  of  the  Clarksville  (Tenn.)  Leaf- 
Chronicle,  (circulation  17,548),  said  she  overturned  her 
newspaper’s  policy  of  printing  the  victims’  names  in 
August  1984.  The  Leaf-tThronicle  was  one  of  few  news¬ 
papers  E&P  could  locate  having  a  policy  of  printing  vic¬ 
tims’  names. 

“We  altered  the  policy  to  a  kind  of  mixed  bag  that  unless 
there’s  a  compelling  reason  (such  as  the  victim’s  request 
for  publicity),  we  will  not  use  the  victim’s  name,”  Bryant 
said.  “We  had  a  great  deal  of  discussion  about  it.  It  came 
down  to  an  individual  decision  and  that  was  mine.” 

To  those  who  say  coverage  is  compromised  when  the 
victim  receives  anonymity,  Bryant  said  her  policy  “does 
not  hamper  our  coverage  of  rape  trials.  We  still  get  the 
information.” 

Although  she  recognizes  the  defendant’s  rights,  Bryant 
said  protecting  the  victim  is  necessary. 

“It’s  the  only  crime  of  its  sort.  It  deserves  some  unusual 
treatment  .  .  .  That’s  not  to  say  the  community  need 
determines  our  ethics,  but  we  need  to  listen  to  the  commu¬ 
nity  to  temper  our  decisions  .  .  .  When  you  see  it  first 
hand,  you  perhaps  have  a  little  different  attitude  then 
sitting  in  a  newsroom  pontificating  about  these  kinds  of 
things.  Maybe  because  we’ve  become  arrogant  about 
these  things  that  we  have  a  problem  with  the  public.” 


he  had  worked  with  prisoners  throughout  the  country  and 
found  several  men  “who  were,  1  am  certain,  falsely  ac¬ 
cused  and  convicted  of  sexual  assault. 

“In  each  case  the  motivation  for  the  charge  was  the 
man’s  spurning  of  his  accuser’s  affections.  False  though 
the  charges  were  —  and  in  some  cases  both  police  and 
prosecutors  had  good  reason  to  realize  that  —  the  men 
were  given  sentences  of  more  than  20  years.  And.  to 
compound  the  injustice,  while  the  name  of  the  accused 
was  trumpeted  in  the  newspapers,  the  names  of  the  false 
accuser,  most  of  them  women  of  the  lowest  degree,  never 


“Women  are  victimized  by  the 
procedure.  Revealing  their  names  is  just 
not  fair.” 

were  revealed.” 

Powell  said  “1  don’t  think  I’ve  ever  asked  anyone  to  like 
it  (the  policy),  but  if  I  could  just  get  people  past  the  word 
‘rape,’  1  could  reason  with  them.  1  didn’t  persuade  every¬ 
body,  but  1  got  people  thinking  that  there  was  some  good, 
moral  reason  why  we  did  what  we  did. 

“We’re  not  going  to  win  a  popularity  poll.” 

Bielecki  said  she  questioned  how  many  readers  are 
attracted  to  the  paper  because  of  the  policy. 

“What  they  didn’t  say  is  how  many  readers  they 
gained,”  she  said. 

Despite  the  Journal-Inquirer's  staunch  stand  on  the  poli- 
(Continned  on  page  26) 
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Postal  rule  challenge 

Free-distribution  Tennessee  weekly  mounts  challenge  against 
its  exclusion  from  second  class  postal  rate  breaks 


By  Andrew  Radolf 

A  Tennessee  weekly  is  mounting  a 
constitutional  challenge  to  second 
class  postal  regulations  that  currently 
prevent  it  from  receiving  the  same 
rate  breaks  given  to  paid  circulation 
newspapers. 

The  lawsuit  has  provoked  the 
opposition  of  several  leading  media 
associations. 

The  Winchester  Enterprise  claims 
that  second  class  postal  regulations 
which  give  lower  postal  rates  only  to 
paid  circulation  newspapers  are  a 
denial  of  its  Fifth  Amendment  rights 
to  “equal  protection  under  the  law,” 


Leave  of  absence 

(Continued  from  page  9) 

Journal,  and  Gerlach  was  a  reporter 
for  the  defunct  National  Observer 
which  was  published  by  Dow  Jones. 

Dow  Jones  recently  extended  the 
deadline  for  deciding  on  the  sale  offer 
from  Dec.  5  to  Dec.  15. 

In  related  developments,  Kingsley 
H.  Murphy  Jr.  disclosed  that  he 
intends  to  sell  his  17%  interest  in 
Cowles  Media  because  he  is  dis¬ 
satisfied  with  the  company’s  financial 


Suit  settled 

(Continued  from  page  9) 


reports  that  Dow-Jones  &  Company 
and  two  top  Register  executives  have 
offered  to  buy  the  company. 

Secondly,  the  settlement  approval 
itself  remains  under  litigation  and 
could  considerably  complicate  efforts 
to  sell  the  paper. 

The  stockholders  challenging  the 
settlement  —  three  dissident  groups 
led  by  Shawn  Kalkstein,  an  in-law  of 
the  Register’s  founding  family,  the 
Cowles;  Jonathan  Jordan,  a  fourth 
generation  Cowles  member;  and  Fred 
Eychaner,  a  Chicago  commercial 
printer  —  also  challenge  the  validity 
of  a  voting  trust  with  52%  of  outstand¬ 
ing  Register  and  Tribune  stock  that  is 
controlled  by  a  small  group  of  Cowles 
family  members  and  corporate  of¬ 
ficers. 

According  to  some  interpretations, 
if  the  settlement  is  approved,  the  vot¬ 
ing  trust  could  not  again  be  challenged 
in  court. 


as  well  as  its  First  Amendment  rights. 

The  case  began  after  the  local 
postmaster  refused  the  weekly  a 
second  class  permit  because  it  failed 
to  establish  a  list  of  paid  subscribers. 
The  Enterprise  distributes  about 
16,000  copies  free  of  charge  in 
Winchester  and  surrounding  areas  in 
Franklin  County. 

The  Enterprise  brought  suit  against 
the  U.S.  Postal  Service  in  federal  dis¬ 
trict  court  for  eastern  Tennessee.  The 
court  ordered  the  Postal  Service  to 
grant  the  weekly  a  second  class 
license,  stating  that  the  postal 
regulations  for  paid  and  free  circula- 


performance. 

The  Register  and  Tribune  Co.  owns 
14%  of  Cowles  Media.  The  two  com¬ 
panies,  though  separate,  are  each 
closely  held  by  the  Cowles  family. 
David  Kruidenier  is  chairman  of  both. 

Murphy  also  stated  that  the  Cowles 
Media  directors  are  weighing  merging 
the  company  with  R&T.  Three  years 
ago,  a  similar  merger  proposal  fell 
through. 

He  said,  through  a  spokesman,  that 
Cowles  Media  is  concerned  about  the 
transfer  of  its  shares  if  the  Register 


The  three  groups  of  challengers 
have  appealed  the  settlement  to  the 
8th  U.S.  Circuit  Court  of  Appeals. 
They  are  to  file  briefs  Nov.  26. 

Those  favoring  the  settlement  — 
the  Watts  relatives,  the  defendant 
directors  and  the  company  —  must 
file  their  papers  by  Dec. 26. 

In  approving  the  settlement.  Judge 
Stuart  said  it  “caused  the  Court  a 
great  deal  of  concern”  because  it 
differs  markedly  from  normal  stock¬ 
holder  derivative  suits  in  which 
stockholders  file  suit  against  officers 
on  behalf  of  the  corporation  as  a 
whole. 

“Unusual  features  of  the  settle¬ 
ment  are:  One,  the  Register,  on  whose 
behalf  the  action  was  brought,  is  pay¬ 
ing  rather  than  receiving  the  cash 
settlement  involved,”  Stuart  wrote. 

“Two,  the  defendant  directors  are 
contributing  no  cash  to  the  settle¬ 
ment,”  he  continued. 

The  settlement  approval  itself  Is 
unusual.  After  only  briefly  discussing 
a  dispute  over  the  Watts  family  legal 
fees  —  a  dispute  which  really  con- 


tion  newspapers  violate  both  the  First 
and  Fifth  Amendments. 

The  Postal  Service  asked  the  court 
for  reconsideration  and  the  court 
denied  the  motion. 

The  case  is  now  headed  for  the 
Sixth  Circuit  Court  of  Appeals  in  Cin¬ 
cinnati. 

“Our  contention  is  we  are  a  news¬ 
paper  and  should  receive  newspaper 
treatment,”  said  Buddy  Perry,  the 
Enterprise’s  attorney.  “It’s  aribitrary 
to  say  that  to  qualify  to  be  a  news¬ 
paper,  you’re  going  to  have  to 
charge.” 

(Continued  on  page  28) 


and  Tribune  Co.  is  sold. 

However,  Cowles  Media  issued  a 
statement  denying  that  the  board  is 
considering  any  merger  with  Register 
and  Tribune  and  also  said  that  the 
Minneapolis-based  newspaper  com¬ 
pany  itself  is  not  for  sale. 

If  the  same  group  that  wants  to  ac¬ 
quire  R«&T  also  were  to  purchase 
Murphy’s  shares,  they  would  end  up 
with  31%  of  Cowles  Media  stock. 

Murphy  inherited  his  shares  from 
his  family  which  sold  the  Minneapolis 
Tribune  to  the  Cowles  family  in  1941 . 


cerns  the  price  of  the  closely-held 
stock  —  Judge  Stuart  said  any  money 
not  accounted  for  by  the  $30  stock 
price  and  the  legal  fees  should  be  con¬ 
sidered  “little  more  than  a  nuisance 
value  settlement.” 

In  classic  stockholder  derivative 
actions,  however,  the  plaintiff 
stockholders  bringing  the  action  do 
not  receive  any  benefits  greater  than 
all  stockholders.  In  this  case,  the 
Watts  family  would. 

The  judge  also  wrote  that  in  his 
opinion  the  original  Watts  lawsuit 
would  not  have  been  successful. 

“If  it  appears  that  plaintiffs  are  so 
unlikely  to  succeed  on  the  merits  in 
this  lawsuit,  the  question  that  arises 
is,  why  should  the  Register  pay 
$1,450,000  to  the  Watts  family?”  he 
asked  rhetorically. 

Answering  his  own  question.  Judge 
Stuart  wrote  that  the  case  has  cost  the 
Register  more  than  $1  million  already, 
has  sapped  the  time  and  effort  of  top 
management,  and  would  likely  cost 
another  $700,000  before  its  conclu- 
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Preventive  care  program  cuts  health  costs 


By  M.  L.  Stein 


A  preventive  care  program 
involving  a  personal  computer  report 
is  cutting  down  on  employee  health 
care  costs  at  the  Long  Beach,  (Calif.) 
Press-Telegram,  officials  announced. 

A  feature  of  the  “Contain”  pro¬ 
gram  is  a  Personal  Risk  Profile,  an 
individual  computer  health  report 
compiled  from  confidential  tests 
taken  by  staffers. 

“Contain,”  named  for  health  care 
cost  containment,  offers  employees 
specific  suggestions  for  taking  care  of 
themselves  on  the  basis  of  their  habits 
and  lifestyles,  according  to  benefits 
administration  manager  Ann 
Reynolds. 

She  explained  that  smokers,  for 
example,  are  warned  about  smoke 
inhalation.  If  an  employee  is  a  fre¬ 
quent  driver  and  doesn’t  use  seat- 
belts,  he  or  she  would  be  advised  to 
use  them.  Ideal  weight  is  specified 
and  percentage  risks  for  major  dis¬ 
eases  such  as  cancer  and  coronary 
ailments  are  pinpointed. 

“If  you  can  avoid  the  frequency  of 
medical  care,  that’s  the  way  to  cut 
down  on  cost,”  Reynolds  asserted. 


“The  company  benefits  because  of 
reduced  cost;  the  employee  benefits 
with  better  health.” 

The  executive  said  management 
has  access  to  an  overview  of  the  test 
results,  enabling  it  to  determine:  (1) 
which  programs  to  investigate  for 
employee  health  improvement  and  (2) 
which  topics  to  include  in  the  Knight- 
Ridder  paper’s  monthly  brochure 
“Taking  Care,”  distributed  to  em¬ 
ployees. 

“Taking  Care”  usually  focuses  on  a 
common  ailment  each  issue.  Lower 
back  pain  was  examined  in  a  recent 
issue  and  another  dealt  with  skin 
rashes. 

Employee  relations  manager  John 
McGovern  said  “Contain,”  one  of 
the  paper’s  several  preventive  health 
care  programs,  was  developed  after 
Press-Telegram  officials  talked  to 
employers  at  20  other  companies  in  a 
one-day  symposium. 

‘‘We  found  we  were  all 
experiencing  the  same  thing:  high 
health  care  cost,”  McGovern  recal¬ 
led.  “The  common  thread  seems  to  be 
communication.  We  sense  that  by 
keeping  the  focus  on  communication, 
we  will  help  employees  become  con¬ 
scious  about  health  care  and  they  will 


be  more  judicious  about  medical 
costs.” 

Early  this  year,  the  P-T  offered  its 
first  annual  high  blood  pressure 
screening  program.  Employees 
covered  by  the  health  plan  were 
invited  to  have  their  blood  pressure 
checked  at  the  paper  by  a  local  medic¬ 
al  group. 

“We  found  that  six  employees  had 
various  degrees  of  high  blood  pres¬ 
sure  and  two  of  them  were  sub¬ 
stantially  elevated,”  Reynolds  dis¬ 
closed.  “Three  others  who  were 
already  on  medication  for  high  blood 
pressure  and  thought  it  was  under 
control,  were  surprised  to  find  that  it 
wasn’t.” 

Contain  also  encourages  workers 
to  carefully  review  hospital  bills  for 
errors.  Those  who  discover  mistakes 
over  a  certain  dollar  amount  are  re¬ 
warded  with  a  cash  bonus  equal  to  a 
percentage  of  the  amount  saved. 

Reynolds  claimed  that  a  recent  cost 
comparison  showed  the  P-T’s  health 
care  cost  increase  over  the  past  five 
'  years  to  be  much  lower  than  that  of 
comparable  companies.  She  credited 
“Contain”  as  playing  an  important 
role  in  the  figures. 


When  the 
legal  drinking 
age  goes 
down, 

It'S  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm's  insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  "The  55  MPH  Speed 
Limit:  Lifesaver  or  Nui¬ 
sance?"  and  "Automatic  Crash 
Protection:  Necessity  or  Nui¬ 
sance? "  Thev're  part  of  the 
information  service  available 
to  newspeople  from  State 
Farm. 


18 


EDITOR  &  PUBLISHER  for  November  17.  1984 


Colorado  Springs  Sun 

(mS)(tabloid) 

lowi"' «”303)  b3 

Oklahoma  39,60 

Cirealatioj:  39.6961  ^^^3 

41 .655(SV.  ABC  ^P'-  Iq  ^  ^  (p| 
Prict:  25«W''  ^  ^  (outside  s. 

*«*!!■.*, ^Tate83*(m); 

Sj^-Fetguson-V 


MMrtisinC:  OP*" 

HtpifstnuM**- 

^Sewiees-.AP.N'rr.WW**- 

"^rtaWiahed: 

**^e,centOHEd.W,C- 

orado  springs 
Olympics,  Va'en 
(Feb);  Bride  0 
Fashion,  Spn' 

Home  6  Gardei 
Private  Prop' 

improveinent. 

(Apr):  To  Moth 
Guide,  Gradua 
1984,  Memo) 

ers’  Day.  Spri' 

Guide.  Pared' 

Edition,  Tovru 
the  Summer  Olympi« 

Bust  Rodeo,  Back  to. 

Ubor  Day  Sale  (f 
Guide,  Season 
Home  improvemen  , 
to  the  Single  t' 

Country  Ci‘ 

4uto  Show, 
ies,  T"" 

Entertainmer,. . — 

Dovs  ot  Christmas, 

M,^'s  Guide  tc  Christmas. 

Guide  (Dec).  ,  ,cv  Real  Estate  (S); 

CW^^'^SrdL  Gaylord 
PreeWai*  Howard  J  NicAs 

Vice  Pres  Thelma  F 

nbUsIter  Howard  J  Nicks 

Manager  Michael  C  Olson 

CwiBMIer  Dick  Cole 

CredR  Manager  _ 


Let's  Get  PhV*'"  '  ■ 

GuKietoNortheart^  I 

’’"S'ifh'lSinSG  ^de  Book. 
*'''®“;«k  spring 

U's  to  the  Single  Lite  , 

J^^FlthinSKniPi^ 

'JSuT'm 

TV  Premiere  <Sept>. 

„.,ir.t.  Symphony 

Cookbook  (Wt),  ftccessor- 

,,.,~.v,  No"'**’'!  t^ctronic  Home 

Thanksgiving.  e^Qj^QuiOe,  12 


extensively  detaiien 
.for  informational 

(newspaper  industry 

divided  into  6 


every 


^rom  cover-to- 

innualisyour 

newspapers  ai 

250,000  facts  in  600  pages  are 

rCsS^-^^Sint 

tl  Newspapers  publ^he  .  , 

IH  Newspapers 

r.ssss'™'''' 

1  riSSS, 

I  Services 

.in-one,  global  newspaper 

"’loukl'ontj^^rtising 


David  Thompson 

Mike  Stevens 
Mark  Laskowski  | 

Garald  Beattie 

'*01'***  Bob  Franken 
Frank  Boggs 

’^‘^^dtieNeitg. 

Ed  Swartley 
Chuck  Asay 
Mark  Reis 
Stephen  BobhiW 
Steve  Oelrich 

Cthy  McCormick 

(^thie  Neitge 

“•■'“STS 

Jim  Bates 
Dabbie  iNarhola 
jeW  Metcalfe 
Cathie  Neitge 


.stantly,  year-long” 
ns  professions  of  pu 

itions. 

■ary  up-to-date  with 

1084  International 


1  editor  & 

Year  Book. 


hhtorsand 

IwSwisa-FMaitelal 
Carteeaist 
CMef  fhotographw 

CttyEdHor 

EMattaln»eig 
Fashten 
Ftabtres 
Food 
Ubrarlan 

^52i.Tatav»sioit 

..IMI 

SendayS.ttt*'  ^ucTION 

Manager 

“r,rs!r.?ss* 

inches.  Offset;  blK 

Mwthanleal  “Jg-ted  -  P«l 
colors:  Book  (style). 

SpectaColoi^'S^Wj;^. 

!  Mechanical  s^.!W^ols,  z 

16”  *  13  5 cols. 2 

,  C-Bcols, 

f  1/8  inch  betwee  , 

\i  1^1B  \^^^RIALi  All-ek 

’  t''“rr7^20;34-Oy,51-l''/Z‘ 

rtl•®T' _  12-Courier.  Cl 
typewriters  ^  jj.m/  Zenti 

electronic  cps  (^/jjntec 

a\  “;t^;n.Tnel 

film  trans(^«« ^ 


Sk.’s®? 


Messina 


checKed; 


'*•  I  Please  send  the 

3/  1  copies  at  $50 

t  'TH  copies  at  $A| 

les,  \  Above  rates  tor  U. 

1 1  encloses^ 

y.jlllll  I  name - 

L-Oy/  ; 

-line)  I  title - - 

MOO.  i  COMPANY - 

sH-  — 

del  lAi  I  ^ 

OQ  24:  ■  CITY  — - 

;  shrink  | 

1  equip-  I  STATE  - - 

jreph'c  1 

l-ECR/  \ 


NEWSPEOPLE  IN  THE  NEWS 


Gillian  Tucker  has  the  new 
position  of  assistant  managing  editor/ 
pictures  for  United  Press 
International. 

She  transfers  to  newspictures 
headquarters  in  Washington,  D.C., 
from  the  agency’s  Brussels  bureau 
where  she  served  as  assistant  foreign 
newspictures  editor.  In  the  new  post 
Tucker  will  be  responsible  for  general 
newspicture  coverage,  planning  and 
special  projects. 

Tucker  joined  UPI  in  London  in 
1970  and  transferred  to  Brussels  two 
years  later  as  a  picture  editor.  She  was 
named  telephoto  network  editor  for 
I  Europe,  the  Middle  East  and  Africa  in 
1979  and  to  her  most  recent  post  in 
1983. 

*  *  * 

John  Pricci,  the  thoroughbred¬ 
racing  handicapper  and  columnist  for 
Newsday,  Long  Island,  was  elected 
president  of  the  New  York  Turf  Writ¬ 
ers  Association  at  the  annual  meeting. 
Larry  Owens  of  the  Associated 
Press  also  was  installed  as  vice  presi- 
dent  and  re-elected  secretary- 
treasurer  was  Shiri.ey  Day  Smith  of 
the  New  York  Racing  Association. 

*  ♦  * 

Sawyer  Ferguson  Walker  Com¬ 
pany  has  made  the  following  appoint¬ 
ments:  Benedict  P.  Zangara  to  New 
York  manager  from  sales  manager  of 
the  New  York  office. 

Louis  R.  Albert  Jr.  to  supervisor 
of  the  financial  group  from  travel 
account  representative. 

Grenville  N.  Willis  to  supervisor 
of  the  household  products  group  from 
account  representative  in  the  group. 


KUYK  LOGAN,  former  managing  edi¬ 
tor  of  the  Houston  Post,  joined  KHOU-TV 
in  Houston  on  November  5  in  the  newly 
established  position  of  managing  editor. 

The  station's  news  director,  Alan  Par- 
cell,  in  announcing  the  appointment,  said, 
"This  is  a  very  unusual  move,  but  we  have 
a  young  reporting  staff,  a  lot  of  them  new 
to  Houston,  and  to  have  someone  working 
with  them  with  such  experience  both  in 
journalism  and  in  Houston  will  be  of  great 
value." 

Logan  resigned  from  the  Post  when  the 
Toronto  Sun  Publishing  Corp.  assumed 
ownership  of  the  paper  last  December.  He 
went  to  the  newspaper  in  1969  as  an 
assistant  managing  editor  from  city  editor 
of  the  Daily  Oklahoman,  Oklahoma  City, 
and  became  managing  editor  in  1 976.  He 
also  had  worked  for  United  Press 
International,  the  San  Angelo  Standard 
Times  and  the  Oklahoma  City  Times. 


Hal  Waters,  head  of  the  journal¬ 
ism  department  at  Florida  Southern 
College  in  Lakeland,  Fla.,  has  been 
promoted  to  full  professor  of  com¬ 
munications. 

He  started  his  career  with  the 
Ashury  Park  Press  and  has  developed 
the  journalism  program  at  the  college 
into  the  second  largest  major  at  the 
school. 


Luciana  Quagliato,  public  relations 
manager  of  Corriere  della  Sera  in 
Milan,  was  elected  president  of  the 
European  Division  of  the 
International  Newspaper  Promotion 
Association  at  the  annual  conference 
in  Venice  last  month. 

Other  new  officers  are:  Eivind 
Thomsen,  circulation/promotion 
manager  of  Verdens  Gang,  Oslo,  as 
first  vice  president;  Christian  Nolens, 
promotion  manager  of  Het  Behind 
Van  Limburg,  Hasselt,  Belgium,  as 
second  vice  president;  J.P.S.  van 
Neerven  of  Cehuco,  Amsterdam,  as 
treasurer. 

Quagliato’s  predecessor,  Terry 
Cassiday,  managing  director  of 
George  Outram  &  Co.,  Glasgow, 
became  the  immediate  past  president. 

Other  members  of  the  board  of 
directors  are:  Borje  Alstrom,  editor, 
Siindsvalls  Tidning,  Sundsvall, 
Sweden;  Joseph  Burch  of  Tages 
Anzeiger,  Zurich;  Alan  Maxwell, 
group  sales  promotion  manager,  Irish 
Press  Ltd.;  and  Erick  Van  Veestra, 
the  division’s  European  secretary. 

The  national  secretaries  for  each 
country  are: 


Roberta  Applegate,  associate 
professor  of  journalism  and  mass 
communications  at  Kansas  State  Uni¬ 
versity,  Manhattan,  was  named 
“Woman  of  Achievement’’  by  Kan¬ 
sas  Press  Women  at  the  organiza¬ 
tion’s  fall  conference  in  Manhattan 
October  26-28. 

Applegate,  a  member  of  Kansas 
Press  Women  since  I%5,  has  served 
on  the  board  in  numerous  capacities. 
*  *  ♦ 

Josh  Eppinger  III  has  been 
appointed  senior  editor  of  Science 
Digest.  He  has  served  as  senior  editor 
of  Geo,  associate  editor  of  Newsweek 
and  managing  editor  of  Signature,  the 
Diners  Club  magazine. 

Eppinger  launched  his  career  as  a 
United  Press  International  reporter 
and  switched  to  the  Saturday  Evening 
Post  for  his  first  magazine  job. 

His  father.  Josh  Eppinger  Jr., 
served  as  executive  editor  of  Hearst’s 
San  Francisco  Examiner  for  many 
years  before  retiring  in  1979. 

*  *  ♦ 

Deborah  Chepley  has  joined  the 
Los  Angeles  office  of  Cresmer, 
Woodward,  O’Mara  &  Ormsbee, 
Inc.,  as  a  sales  representative  for  the 
newspaper  advertising  firm.  She 
moved  from  account  executive  at 
W.B.  Doner  &  Company,  Los 
Angeles,  and  prior  to  that  was  an 
account  executive  at  Benton  & 
Bowles  in  New  York. 


Austria — Erich  Repar,  Karntner 
Tageszeitung,  Klagenfurt; 

Belgium — Christian  Nolens,  who  is 
the  newly-elected  second  vice  pre¬ 
sident; 

Denmark — Ivan  Biangslev,  Aal¬ 
borg  Stiftstidende,  Aalborg; 

Finland — Kimmo  Roos,  llta- 
Sanomat,  Helsinki; 

France — Xavier  Saint-Georges 
Shaumet,  Sud-Quest,  Bordeaux; 

West  Germany — Herbert  Hart¬ 
mann,  Saarbruecker  Zeitung,  Saar- 
bruecken; 

The  Netherlands — Annette  Wel- 
man,  Cebuco,  Amsterdam; 

Italy — Luciana  Quagliato,  Corriere 
della  Sera,  the  Europe  Division’s  new 
president; 

Norway — Eystein  Lie,  Norwegian 
Newspapers  Publishers  Association; 

Spain — Victor  de  la  Serna,  AEDE, 
Madrid  ; 

Sweden — Bengt  Haver,  Forenade 
Landsortstidningir,  Stockholm; 

Switzerland — Joseph  Burch,  Tages 
Anzeiger,  Zurich; 

United  Kingdom — Roger  D.  Car¬ 
ter,  Lancashire  Evening  Post,  Pres¬ 
ton. 


European  INPA  elects  new  officers 
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Peter  Montera 


Albert  Vieira 


Joseph  Hcraburda 


Peter  P.  Montera  has  rejoined 
the  New  York  Daily  News  as  circula¬ 
tion  manager  with  responsibility  for 
day-to-day  operations  of  the 
department.  For  over  25  years  Mon¬ 
tera  held  management  positions  at  the 
News  in  circulation  sales,  marketing 
and  operations.  He  then  worked  as 
vice  president  and  general  manager  of 
Gaynor  News  Company. 

Richard  Harknett  rejoined  the 
News  as  city  newsstand  sales  mana¬ 
ger  and  will  be  responsible  for  all  New 
York  City  circulation  sales.  He 
started  with  the  News  in  I%1  and 
served  in  various  positions  in  circula¬ 
tion. 

Harknett  left  in  1979  to  become 
circulation  director  of  the  Morristown 
{N.J.)  Record  and  in  1981  was  named 
circulation  director  of  El  Diario,  New 
York,  and  in  1983,  New  York  City 
circulation  manager  for  USA  Today. 
*  *  ♦ 

Joseph  J.  Haraburda  is  the  new 
vice  president/sales  for  the  Oakland 
Tribune  with  responsibility  for 
advertising,  circulation,  marketing 
and  the  data  processing  departments. 

Haraburda  was  with  the  Washing¬ 
ton  Post,  where  he  held  a  variety  of 
senior  management  positions, 
including  vice  president/advertising. 
Previously  he  was  circulation  director 
of  the  Wilmington  News  Journal. 

In  another  management  change, 
Fred  O.  Wetton,  executive  vice 
president,  has  been  named  to  the  new 
post  of  executive  vice  president/ 
business  development.  Wetton,  a  25- 
year  veteran  with  the  paper,  will  be 
responsible  for  working  with  commu¬ 
nity  and  business  leaders  to  rebuild 
and  expand  Oakland's  retail  base. 

♦  ♦  * 

Robert  Gentile  is  the  newly  ap¬ 
pointed  manager  of  information 
systems  at  Parade  magazine.  He  pre¬ 
viously  was  director  of  management 
informations  at  Siegmeister  Sales  and 
Services,  Inc.,  and  at  Harte  &  Com¬ 
pany,  Inc. 


The  new  executive  sports  editor  of 
the  Albany  (N.Y.)  Times  Union  and 
Knickerbocker  News  is  Albert  M. 
Vieira,  formerly  on  the  sports  staff  of 
USA  Today.  He  was  assistant  sports 
editor  of  Cocoa  (Fla.)  Today  before 
joining  USA  Today  at  its  inception 
two  years  ago. 

Vieira  succeeds  David  Kalvel- 
AGE,  who  resigned  to  take  a  position 
with  the  Episcopal  Diocese  of 
Albany. 

♦  ♦  * 

Jean  Otto,  editorial  page  editor  of 
the  Rocky  Mountain  News,  Denver, 
has  received  the  Inland  Daily  Press 
Association’s  1984  Ralph  D.  Casey 
Minnesota  Award  for  Distinguished 
Service  in  Journalism.  She  was  cho¬ 
sen  by  the  University  of  Minnesota 
School  of  Journalism  and  Mass  Com¬ 
munication,  sponsor  of  the  award. 

Otto  was  honored  for  her  contribu¬ 
tions  to  the  profession  and  to  journal¬ 
ism  education,  specifically  for  her 
work  on  conferences  on  First  Amend¬ 
ment  issues.  She  is  founder  and  cur¬ 
rent  chairman  of  the  First  Amend¬ 
ment  Congress  Steering  Committee. 

♦  *  * 

Bob  Schulman,  media  critic  and 
television  commentator,  has  been 
named  the  University  of  Louisville’s 
first  urban  specialist-in-residence.  He 
will  teach  urban  sociology  courses  in 
the  College  of  Arts  and  Sciences  and 
work  with  the  dean.  Dr.  Lois 
Cronholm,  to  develop  new  programs. 

Schulman  was  a  news  critic  and  col¬ 
umnist  for  The  Courier-Journal  and 
Louisville  Times  from  1974  to  198) 
and  then  had  his  own  programs  on 
WHAS-TV. 

*  ♦  ♦ 

Robert  D.  Ruiz  has  been  named 
controller  of  the  Bakersfield  Califor¬ 
nian.  He  joined  the  newspaper  in  1981 
as  general  accounting  manager  and 
previously  was  manager  of  client  ser¬ 
vices  for  a  private  accounting  firm  and 
worked  as  controller  for  Union  Leas¬ 
ing  Corporation. 


Albert  J.  Gillen,  president  of 
Viewdata  Corporation  of  America, 
Inc.,  the  operating  company  for 
Viewtron,  Knight-Ridder  consumer 
videotex  project,  will  retire  January 
1. 

Gillen,  who  reaches  65  in 
December,  is  also  a  senior  vice  presi¬ 
dent  of  Knight-Ridder  Newspapers, 
Inc.,  a  member  of  KRN’s  executive 
committee,  and  chairman  of  Knight- 
Ridder  Broadcasting.  He  was  presi¬ 
dent  of  Poole  Broadcasting  Co.  when 
the  company  was  sold  to  Knight- 
Ridder  and  became  KRB. 

Reid  Ashe,  who  joined  Knight- 
Ridder  as  a  general  executive  in  Octo¬ 
ber  from  publisher  of  the  Jackson 
(Tenn.)  Sun,  has  been  appointed 
chairman  and  chief  executive  officer 
of  Viewdata  and  Paul  Orme  was 
named  president.  Orme  joined  VCA 
as  vice  president/marketing  early  this 
year. 

John  Wooley,  VCA  vice  presi¬ 
dent  and  editor,  was  promoted  to 
senior  president  and  editor.  He  is  a 
former  assistant  city  editor  of  the 
Detroit  Free  Press. 

Also,  John  McCarthy,  VCA 
director  for  business  information  ser¬ 
vices,  was  promoted  to  vice  presi¬ 
dent.  A  former  Dun  &  Bradstreet 
executive,  McCarthy  joined  VCA  in 
1983. 

♦  *  ♦ 

Vernon  J.  Mallinen,  was 
appointed  director  of  marketing  ser¬ 
vices  at  the  Rocky  Mountain  News, 
Denver,  and  will  oversee  the  newly 
combined  departments  of  research 
and  promotion. 

Mallinen  was  with  the  Oakland  Tri¬ 
bune  for  14  years  before  joining  the 
circulation  operations  at  the  News  in 
1979.  He  became  circulation  promo¬ 
tion  manager  in  1981  and  the  next 
year,  general  promotion  manager. 

*  *  ♦ 

The  Associated  Press  has  named 
Jose  Correa  director  of  a  new 
department,  management 
information  systems,  to  serve  all  of 
management’s  data  processing  needs. 
He  joined  AP  from  Norton  Simon, 
Inc.,  where  he  was  corporate  director 
of  management  information  systems. 
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Sex  Flap 

(Continued  from  page  7) 


that  several  letter  writers  accused  the 
News  of  censorship  and  of  taking 
away  readers’  freedom  of  the  press. 

“They’re  concerned  with  their 
right  to  read  it,  but  not  with  our  right 
to  print,”  said  McQuaid. 

McQuaid  also  telephoned  other 
editors  whose  papers  take  Parade  for 
their  response  to  the  “Sex  in  Amer¬ 
ica”  story  and  said,  “I  got  blase  reac¬ 
tions.” 

The  Sunday  Telegram  believed  the 
“Sex  in  America”  article  “went 
beyond”  its  standards  for  inclusion  in 
the  newspaper,  said  publisher  Robert 
C.  Achorn. 

There  were  brief  announcements  in 
the  Saturday  Worcester  Telegram 
and  Evening  Gazette  as  well  as  one  in 
the  Sunday  Telegram  to  alert  readers 
that  there  would  be  no  Parade  on  Oct. 
28. 

Achorn  said  the  newspaper 
received  about  200  phone  calls,  about 
one-third  in  favor  of  the  move  to  ban 
Parade  and  the  other  two-thirds 
against  it. 

The  publisher  decided  on  the 
following  Sunday,  November  4,  to 
publish  in  the  Sunday  Telegram  sam¬ 
ples  of  the  letters  and  a  Q&A  in  which 
he  discussed  in  detail  his  reasons  for 
not  carrying  Parade. 

“It  would  be  debasing  the  word 
‘censorship’  to  apply  it  to  this  case,” 
Achorn  told  E&P.  He  explained  the 
term  should  not  apply  to  what  a  news¬ 
paper  decides  to  distribute  but  to 
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“government  actions  to  prevent  dis¬ 
tribution  of  materials.” 

“When  they  talk  about  oral  sex  and 
anal  sex,  1  don’t  think  we’re  ready  for 
that  in  Chattanooga,”  explained  pub¬ 
lisher  Roy  McDonald  of  his  decision 
not  to  distribute  the  Oct.  28  Parade. 

McDonald  also  wrote  a  front-page 
letter  to  readers  about  his  decision. 
He  said  the  paper  was  written  and 
edited  to  be  “read  by  any  member  of 
the  family,  mine  or  yours.” 

He  said  that  in  his  judgment,  the 
Oct.  28  issue  was  “offensive  to  good 
morals  and  violates  our  standards  of 


McQuaid  said  the 
paper  received  about  100 
phone  calls  protesting 
the  decision  not  to 
distribute  Parade  and 
about  a  dozen 
cancellations. 


good  taste.” 

He  told  readers  that  although  he 
thought  the  Parade  edition  “should  be 
chewed  up  by  a  giant  paper  shredder 
somewhere,”  he  was  making  it  avail¬ 
able  to  subscribers  who  requested  it 
either  by  phoning  or  coming  into  the 
lobby  to  get  one. 

McDonald  also  raised  the  point 
with  his  readers  that  unlike  the  mate¬ 
rial  his  newspaper  receives  from  news 
services  and  syndicates,  “we  do  not 
have  the  same  opportunity  to  review 
and  edit  Parade.” 

McDonald  said  his  newspaper 
received  only  about  30  phone  calls 


protesting  the  decision.  However,  he 
said  the  newspaper  handed  out  3,190 
copies  of  Parade  to  those  who  came  to 
the  lobby  for  it  and  mailed  out  another 
3,086  copies  to  people  who  phoned  in. 

McDonald  said  he  expected  “ten  to 
fifteen  thousand  or  more”  requests 
for  Parade  that  Sunday. 

The  News-Free  Press’  Parade 
decision  was  not  censorship,  McDo¬ 
nald  stated,  since  “everybody  who 
wanted  one,  got  one.” 

Noting  that  the  News-Free  Press 
has  a  Sunday  circulation  of  about 
107,000,  McDonald  said  there  were 
“one  hundred  thousand  subscribers 
who  either  didn’t  care  or  approved  of 
our  decision.” 

McDonald’s  experience  with  the 
“Sex  in  America”  story  has  resulted 
in  his  “seriously  considering  drop¬ 
ping  Parade.” 

One  reason,  he  said,  was  because 
“I  have  no  opportunity  to  know  its 
content.” 

Another  reason  had  to  do  with  his 
assessment  of  reader  reaction  to  Para¬ 
de’s  not  being  distributed  that  week. 
“If  one  hundred  thousand  subscrib¬ 
ers  don’t  care,  why  do  1  need  it?” 
McDonald  asked. 

The  Birmingham  News  ran  a  box  in 
its  Oct.  28  edition  cautioning  readers 
about  the  Parade  article  and  stating 
the  newspaper  “had  some  real  ques¬ 
tions  about  its  suitability  for  a  general 
newspaper  audience,”  said  editor 
James  Jacobson. 

In  its  statement,  the  News  said  “we 
apologize  for  what  we  consider  to  be  a 
lapse  of  judgment  as  to  the  suitability 
of  material  for  a  magazine  intended 
exclusively  for  a  family  audience.” 

Jacobson  said  the  News  “got  a 
pretty  good  sprinkling  of  calls”  from 
readers  criticizing  the  newspaper  for 
distributing  Parade  on  Oct.  28.  He 
added  that  some  subscribers  returned 
the  supplement  to  the  newspaper's 
offices  “because  they  didn't  want  it 
around  the  house.” 

In  Salt  Lake,  the  Deseret  News  ran 
its  apology  to  readers  on  the  following 
Monday,  October  29. 

The  newspaper,  in  a  letter  of  apolo¬ 
gy  from  publisher  Wendell  Ashton, 
explained  that  its  Sunday  newspaper 
including  Parade  is  packaged  by  the 
Newspaper  Agency  Corp.  and  it  was 
not  until  Saturday  night  that  officials 
of  the  Deseret  News  saw  what  the 
lead  article  was  about. 

By  then,  “it  was  too  late”  to  pull 
Parade  out  of  the  newspapers.  Ashton 
said. 

In  addition  to  the  letter  to  readers, 
Ashton  also  sent  a  letter  to  Parade 
president  and  publisher  Carlo  Vitto- 
rini  protesting  the  choice  for  the  Oct. 
28  lead  article  that  would  by  seen  by 
I  children  “in  their  tender  years.” 
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Dorothy  Rabinowitz.  Author.  Columnist.  Nationally 
recognized  expert  on  media  and  politics  whose  con¬ 
servative  commentary  has  appeared  in  such  notable 
publications  as  New  York  Magazine,  Harper’s  and  the 
Wall  Street  Journal. 

Her  twice-weekly  column,  distributed  by  News  America 
Syndicate,  offers  an  intriguing  double  focus  each  week: 
an  analysis  of  the  broadcast  media’s  treatment  of  news, 
and  a  forum  for  political  comment. 

Whatever  direction  she  explores,  Rabinowitz  is  critical, 
compelling,  controversial ...  and  not  to  be  missed!  For 
further  information,  contact  our  sales  department  at 
(714)250-4000. 
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“We  hope  you  agree  that  ‘Sex  in 
America’  is  not  for  a  boy  or  girl  going 
through  the  Sunday  newspaper  in 
search  of  comics,  sports  scores  or 
other  news  items,”  Ashton  wrote. 
“Yet  there  it  is,  right  before  him  or 
her,  big  and  bold,  your  unfortunate 
article  on  intimate  bedroom  sex.” 

Ashton  said,  however,  that  the 
Deseret  News  “has  no  plans”  to  can¬ 
cel  Parade  and  called  the  supplement 


Parade’s  Vittorini  noted 
that  the  three 
newspapers  not 
distributing  the  Oct.  28 
issue  were  the  only  ones 
out  of  133  newspapers 
who  took  such  a  course. 


“a  publication  we  greatly  value.” 

Parade’s  Vittorini  noted  that  the 
three  newspapers  not  distributing  the 
Oct.  28  issue  were  the  only  ones  out  of 
133  newspapers  who  took  such  a 
course.  He  added  that  their  350,000 
combined  circulation  was  only  a  small 
fraction  of  the  Parade’s  total  Sunday 
distribution  of  about  25  million. 

Parade  printed  up  about  27  million 
copies  of  its  “Sex  in  America”  issue, 
Vittorini  continued,  saying  “most  of 
our  newspapers  were  asking  for  addi¬ 
tional  copies.” 

He  said  that  out  of  Parade  ’  s  approx¬ 
imately  5 1  million  readers,  the  supple¬ 
ment  itself  has  received  only  about 
150  letters  regarding  the  Oct.  28  issue. 

“We’ve  also  gotten  phone  calls  of 
congratulations  from  editors  for  han¬ 
dling  it  (the  sex  article)  with  tact  and 
seriousness,”  he  stated.  “This  is  a 
no-issue  issue.” 

Vittorini  said  Parade  would  advise 
newspapers  that  in  the  future  they 
publish  a  “parental  guidance  sug¬ 
gested”  box  when  the  supplement 
contained  controversial  articles. 

One  newspaper  which  “gulped” 
when  its  editors  saw  the  Oct.  28  Para¬ 
de,  but  decided  to  carry  it  anyway  was 
the  Boston  Globe. 

“In  retrospect,  we’d  run  it  again,” 
said  publisher  William  O.  Taylor.  He 
liked  the  idea  of  using  a  parental  guid¬ 
ance  box  “to  handle  something  like 
that”  but  noted  that  since  Parade  is 
preprinted  the  box  would  have  to  run 
“in  the  main  sheet.” 

Harry  Rosenfeld,  editor  of  Albany 
Times-Union  and  Knickerbocker 
News,  said  that  the  “Sex  in  America” 
story  did  not  cause  problems  for  him 
or  “other  editors  I’m  in  touch  with 
regularly.” 

“I  thought  it  was  tastefully  done  on 
an  appropriate  subject,”  Rosenfeld 
stated. 


Washington  news  group  starts  magazine 


A  Washington  state  newspaper 
group  has  entered  the  periodical  field 
with  the  publication  of  a  regional 
magazine  titled  Washington. 

The  bi-monthly,  slick-paper 
magazine  is  a  success  after  only  two 
issues,  said  John  McClelland,  Jr., 
chairman  of  the  Longview  Publishing 
Co. 

Washington  is  published  by 
Evergreen  Publishing  Co.,  a  divi¬ 
sion  of  Longview,  which  owns  the 
Longview  Daily  News,  Port  Angeles 
Daily  News  and  three  other  news¬ 
papers  in  King  County,  Wash. 

Washington’s  editor  and  publisher, 
Ken  Goldthorpe,  said  newsstand  and 
advertising  sales  are  far  ahead  of  ori¬ 
ginal  projections. 

The  second  issue  of  the  magazine, 
which  carries  a  $2.50  price  tag,  is  cur¬ 
rently  on  sale. 

“As  far  as  we  know,  we’re  the  only 
magazine  launch  that  sold  out  in  ten 
days  and  had  to  reprint  its  premier 
issue  to  meet  the  demand,”  Gould- 
thoipe  declared.  “And  we’ve  dou¬ 
bled  sales  projections  in  nearly  every 
category.” 

The  first  issue  had  16  pages  of  paid 
advertising,  a  figure  that  has  doubled 
with  the  current  issue. 

Ad  director  Marvin  Larsen  said 
local  advertisers  ‘‘are  showing 
unprecedented  support  for  a  new 
magazine  in  this  area.  New  publica¬ 
tions  are  barely  able  to  get  the  full 
price,  but  we  did.  We  even  sold  the 
back  cover  for  an  entire  year  at  the  full 
rate.” 

Washington  has  featured  such  arti¬ 
cles  as  the  rejuvenation  of  Tacoma, 


the  state’s  rodeo  circuit,  a  roundup  of 
state  summer  events  and  state  wide 
touring. 

The  print  order  on  the  first  issue 
was  70,000  and  65,000  on  the  second, 
Gouldthorpe  said. 

The  reason  for  the  sudden  success? 

“Unconventional  thinking.  If  we 
had  done  everything  by  the  book  we 
might  never  have  gotten  Washington 
off  the  ground,”  the  editor  asserted. 
“But  I’m  a  firm  believer  in  the  old  saw 
that  says  there’s  nothing  as  great  as  an 
idea  whose  time  has  come.  I  think 
Washingtonians  are  telling  us  that  this 
idea  is  right  and  the  time  is  now.” 

L.A.  daily  runs  ad 
in  the  competition 

The  Los  Angeles  Herald  Examiner 
recently  took  a  full-page  ad  to  pro¬ 
claim  itself  “The  most  readable  morn¬ 
ing  newspaper  in  Los  Angeles.” 

That’s  standard  procedure,  but  the 
advertisement  appeared  in  the  city’s 
other  morning  newspaper,  the  Los 
Angeles  Times. 

Part  of  the  major  promotional  cam¬ 
paign  to  build  home  delivery  circula¬ 
tion,  the  October  3  ad  spotlighted  the 
Herald’s  art  and  entertainment  writ¬ 
ers  with  a  topline  that  read: 

“If  you  don’t  read  the  Herald 
Examiner  you  don’t  know  how  good 
art  &  entertainment  writing  can  be.” 

The  Herald’s  promotion  drive  will 
include  radio,  TV,  and  outdoor 
advertising  as  well  as  print,  it  was 
announced. 
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An  alternative  to  flexo? 

Anilox  retrofits  for  offset  presses  are  hailed  by  some  as 
being  able  to  accomplish  flexo  quality,  no-smudge  reproduction 


By  Mark  Fitzgerald 

Retrofitting  offset  presses  with 
keyless  anilox  inking  rollers  can  give 
newspapers  the  sharp,  no-smudge 
reproduction  of  flexography  without 
its  technological  unknowns,  accord¬ 
ing  to  several  metro  daily  production 
executives. 

“We  are  very,  very  close  to  having 
the  ultimate  solution  at  hand  —  and 
that  is  to  use  water-based  inks  with  an 
offset  press,”  J.A.  “Andy”  Riggs, 
senior  vice  president  of  the  New  York 
Times,  told  an  October  30  technical 


“We  are  very,  very 
close  to  having  the 
ultimate  solution  at  hand 
—  and  that  is  to  use 
water-based  inks  with  an 
offset  press ...” 


symposium  sponsored  by  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion. 

While  the  water-based  inks  bor¬ 
rowed  from  flexography  will  elimi¬ 
nate  ink  ruboff,  the  retrofitted  press 
can  still  use  offset  photographic 
plates  that  are  compatible  with 
emerging  pagination  technology, 
Riggs  said. 

Keyless  —  or  anilox  —  inking  sys¬ 
tems  have  long  been  a  dream  of  news¬ 
papers  with  offset  presses. 

The  systems  are  called  “keyless” 
because  they  eliminate  the  numerous 
column-keys  that  must  be  set  to 
assure  proper  inking  across  a  web. 
While  column-keys  allow  operators 
to  adjust  inking  for  specific  con¬ 
ditions,  they  just  as  frequently  can 
throw  specifications  off  and  hold  up 
production  while  they  are  painstak¬ 
ingly  readjusted. 

Anilox  inking  systems  replace  col¬ 
umn-keys  with  a  single  roll,  engraved 
with  hundreds  of  thousands  of  tiny, 
shallow  cells.  The  roll  is  either  run 
through  a  fountain  or  inked  by  a  rub¬ 
ber  roll  which  itself  goes  through  a 
fountain. 
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Ink  on  the  surface  of  the  anilox  roll 
is  wiped  away  by  a  doctorblade,  a 
spring  steel  strip  that  leaves  only  ink 
in  the  roller  cells. 

With  the  proper  ink  and  impression 
setting,  the  anilox  roller  inks 
uniformly  and  lightly  across  the  web, 
giving  the  sharply  defined  half-tone 
dot  characteristic  of  flexography. 

Tests  at  the  New  York  Times 
chain’s  Portland,  Maine,  weekly 
newspaper  indicate  the  combination 
can  work  —  and  cut  paper  waste  as 
well,  Riggs  said. 

“With  just  one-and-a-half  revolu¬ 
tions  of  the  cylinders,  we  were 
clean,”  Riggs  said,  adding  that  he 
believes  an  anilox  retrofit  could  cut 
paper  waste  from  the  ANPA  offset 
press  average  of  about  4.7%  to  less 
than  2.3%. 

At  the  Pittsburgh  (Pa.)  Press, 
which  installed  a  chrome  plated 
ANPA  special  anilox  roller,  waste  has 
been  cut  in  both  paper  and  ink,  pro¬ 
duction  director  Michael  D.  Williams 
said. 

“Installation  was  completed  in  late 
1981  and  we  had  a  reduction  of  ink 
(use)  each  week,”  he  said. 

Perhaps  more  importantly,  Wil¬ 
liams  said  operation  of  the  anilox  re¬ 
trofit  has  convinced  him  that  press 
manning  can  be  reduced. 

That’s  been  the  concrete  result  of 
three  years’  use  of  the  ANPA  250 
anilox  roller  at  the  Burlington  County 
(N.J.)  Times,  production  director 
George  Botsko  said. 


Perhaps  more 
importantly,  Williams  said 
operation  of  the  anilox 
retrofit  has  convinced 
him  that  press  manning 
can  be  reduced. 


“Without  question,  we’re  running 
at  least  20%  under  (in  manning  for)  an 
anilox.  We  have  put  those  men  on 
maintenance  work,”  Botsko  said. 

That  20%  represents  two  men  who 


are  paid  an  average  of  $30,000,  he 
added. 

Paper  waste  has  also  decreased  at 
the  Burlington  County  Times. 

“Now  without  reservation  I’d  say 
you  save  50%  in  (paper)  waste  over 
offset,”  Botsko  said.  “Our  waste  is 
now  down  in  the  2%-2'/2%  range.” 

Ironically,  however,  the  very  suc¬ 
cess  of  anilox  retrofitting  can  breed 
some  dissatisfaction. 

Williams,  for  example,  told  the 
symposium  that  the  Pittsburgh  Press’ 
experiment  has  left  him  eager  to  try 
flexography. 


There  are  some 
problems  with  anilox 
retrofitting,  however,  and 
the  Decatur  (III.)  Herald 
and  Review  experienced 
many  of  them. 


“I’d  like  to  get  (the  press)  back  to 
where  it  was  and  do  something  with 
real  flexo,”  Williams  said,  emphasiz¬ 
ing  the  word  “real.” 

There  are  some  problems  with 
anilox  retrofitting,  however,  and  the 
Decatur  (111.)  Herald  and  Review 
experienced  many  of  them. 

Theirs  is  a  kind  of  hybrid  system 
which  uses  petroleum-based  inks 
with  a  K&F/Beach  Manufacturing 
Co.  anilox  inking  system.  Unlike 
other  papers  which  were  represented 
at  the  symposium,  Decatur  converted 
a  letterpress  unit. 

“1  feel  to  solve  our  problems  we 
must  go  to  water-based  inks,”  the 
newspaper’s  superintendent/press 
William  McFarland  said. 

“There’s  no  ‘snap’  to  (the  printed 
image)  —  it’s  still  letterpress  quali¬ 
ty,”  McFarland  said  of  the  print  quali¬ 
ty  the  paper  is  getting. 

Decatur  has  also  not  gotten  the 
quick  start-ups  reported  elsewhere. 
Largely  because  of  the  accumulation 
of  paper  dust  in  the  ink,  initial  runs 
tend  to  be  light  and  streaky,  McFar¬ 
land  said. 
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That  was  also  an  initial  problem  at 
the  Burlington  County  Times,  Botsko 
said,  but  it  was  easily  solved  by  filter¬ 
ing  the  ink. 

Doctorblade  wearing  has  also  been 
a  problem  at  Decatur,  McFarland 
said. 

While  some  newspapers  have  re¬ 
ported  long  doctorblade  life  —  the 
Pittsburgh  Press,  for  example,  says  it 


can  get  four  million  images  on  a  single 
blade  —  McFarland  said  he  is  hard 
pressed  to  get  much  beyond  600,000 
images. 

“After  that  we  get  streaking  that  is 
not  too  easy  to  see,  but  we  don’t  like 
to  see  it  at  all,”  McFarland  said. 

With  its  problems,  however,  the 
anilox  system  has  been  able  to  handle 


“a  lot  of  process  color,"  McFarland 
said. 

“It  truiy  will  print  a  good  paper,” 
he  said. 

Burlington  County  Times’  Botsko 
was  more  effusive. 

“It’s  got  all  the  advantages  of  flexo, 
ail  the  advantages  of  offset  —  and 
you’ve  only  spent  $3.5  million,”  he 
said. 


Anilox  is  not  the  oniy  keyless  inking  system 


While  a  number  of  newspapers  are 
trying  to  eliminate  their  offset  press 
column  keys  by  installing  anilox  roll¬ 
ers,  the  Southtown  Economist  in  Chi¬ 
cago  is  experimenting  with  a  different 
kind  of  keyless  inking  system. 

Unlike  anilox  rollers,  which  are 
honeycombed  with  thousands  of  tiny 
ink-holding  cavities,  the  Economist’s 
system  uses  a  smooth  drum  photoen- 


Economist  production 
director  Biii  Stroud  said 
he  was  heartened  by  the 
three  months  of  tests 
with  the  inking  system. 


graved  with  chrome  and  copper. 

And  rather  than  use  the  spring  steel 
doctor  blade  anilox  systems  employ 
to  lightly  scrape  excess  ink  from  the 
inking  roller,  the  Chicago  daily’s  sys¬ 
tem  uses  a  scraper  blade  that  does  not 
actually  touch  the  ink  roller  at  all. 

Simplicity  is  the  big  advantage  that 
anilox  systems  have  over  con¬ 
ventional  column  keys,  which  typi¬ 
cally  feature  48  separate  motor- 
driven  inking  keys  to  adjust  image 
density  across  a  web. 

The  Economist  system  is  even  sim¬ 
pler  and  will  work  as  well,  says  its 
creator,  J.P.  Moll  of  Schaumberg. 

“We  pre-set  and  calibrate  the  con¬ 
trols,”  he  told  E&P.  “It  takes  much 
less  skill  to  run  really.” 

Economist  production  director  Bill 
Stroud  said  he  was  heartened  by  the 
three  months  of  tests  with  the  inking 
system. 

“This  should  revolutionize  the 
printing  industry,  I  think,”  he  said. 

Image  density  across  the  web  has 
been  consistent,  Stroud  said. 

The  Moll  system  also  cleans  up 
very  fast,  Stroud  said.  However, 
because  of  the  testing  process,  it’s 
been  impossible  to  determine  how 
much  paper  waste  will  be  cut,  he 
added. 

For  the  same  reason,  ink  waste, 
which  Moll  believes  can  be  cut  by  his 


system,  also  cannot  be  measured. 

However,  because  of  its  configura¬ 
tion,  the  Economist  does  not  have  a 
problem  with  streaking  due  to  paper 
lint  or  dust  buildup.  Moll  said. 

For  one  thing,  ink  is  continually 
agitated  in  the  ink  pan,  mixing  any 
lint.  And  lint  does  not  get  trapped 
against  the  roller  and  blade  because  of 
the  gap  between  the  engraved  drum 
and  scraper  blade. 

That  gap  —  22/one-thousandths  of 
an  inch  between  the  page  size  blade 
and  transfer  drum  —  is  a  key  to  the 
system. 

Installed  on  a  Goss  Metro  offset 
deck,  the  inking  system  automatically 
maintains  the  level  of  ink  pumped  into 
the  ink  pan  and  an  agitator  maintains 
ink  contact  with  the  ink  fountain 
roller. 

The  thickness  of  ink  film  is  preset 
by  page  size  blades,  while  the  amount 
of  ink  is  governed  by  the  variable 
speed  of  the  fountain  roller,  which 
itself  is  proportionally  controlled  by 
the  speed  of  the  press. 

On  the  other  side  of  the  system, 
water  is  also  pumped  and  its  level 


automatically  maintained.  Water  is 
applied  by  variable  speed  flicker 
brushes  also  proportionally  con¬ 
trolled. 

Both  ink  and  water  blade  positions 
do  not  need  to  be  adjusted  except  to 
print  across  less  than  a  full  web. 

A  copper  and  chrome  engraved  vi¬ 
brator  roller  separates  the  ink  from 
the  water  and  form  rollers  tranfer  the 
ink  to  the  plate. 


‘7his  shouid 

revoiutionize  the  printing 
industry,  I  think,”  he  said. 


Every  revolution,  another  roller 
picks  up  excess  ink  and  water  which  is 
scraped  by  a  blade  into  a  pan. 

The  system  could  be  adapted  for 
process  color,  Moll  says.  A  replace¬ 
ment  for  conventional  offset  inking  is 
needed,  he  said. 

“You  know  how  complicated  they 
can  get,”  he  said.  “Every  little  col¬ 
umn  with  its  own  solenoid.  It’s  too 
much.” 


Our  FIFTH  year  of 

Serving  the  Newspaper  Industry... 

.  OFFSET  PRESS  CONVERSIONS 

•  NEW  EAGLE  MONO  AND  3-COLOR  UNITS 

•  FLEXOGRAPHY  PRESS  CONVERSIONS 
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•  PRESS  CUTOFF  CHANGES 

Call  us  collect  with  your  production  problems. 
(214)  931-2312 

Publishers  Equipment 

(§@[?[p®[7(Il08@DQ 

Mailing  Address  —  Post  Office  Box  802326  •  Dallas,  Texas  75380 


EDITOR  &  PUBLISHER  for  November  17,  1984 


25 


Exposing  victims 

(Continued  from  page  15) 

cy,  reporters  who  oppose  the  practice  are  neither  required 
to  cover  rape  cases  nor  suffer  disciplinary  consequences. 

Reporter  Patricia  McNearney,  who  asked  to  be  taken 
off  the  forementioned  case  rather  than  compromise  her 
principles,  said  the  paper  has  reacted  fairly. 

“They  didn't  treat  it  as  insubordination,”  she  said. 
“They’re  treating  it  as  a  philosophical  difference.” 

McNearney  said  “intellectually,  (the  policy)  makes 
some  sort  of  sense,  but  it’s  just  a  matter  for  me  of  where 
you  draw  the  line.  What  if  a  14-year-old  testifies?  A  seven- 
year-old  or  a  five-year-old? 

“I  guess  1  draw  the  line  at  a  different  place.  Perhaps  I’m 
taking  an  emotional  response.  I’d  like  to  think  they  take  a 
purely  intellectual  view.  Intellectually,  I  would  like  to 
treat  all  people  equal,  but  when  I  look  at  it  from  their 
perspective,  when  I  sit  in  the  courtroom  and  listen  to  them 
repeating  the  horrible  crime  and  see  them  in  tears,  I  guess  I 
have  some  sympathy  for  them.” 

McNearney  said  just  because  journalists  view  the  victim 
sympathetically,  quite  often  the  community  does  not. 

“Like  it  or  not,  society  has  some  very  definite  ideas 
about  rape  victims.  Women  bear  the  brunt  (during  a 
rape  trial).  What  do  defense  lawyers  do  to  make  their 
defense?  They  say,  ‘You  didn’t  really  get  a  good  look  at 
your  attacker.’  They  bring  up  the  woman’s  past. 

“Attacking  credibility:  it’s  justifiable  as  a  court  pro¬ 
cedure,  but  it’s  tough  on  the  woman  who  has  to  go  back  out 
into  the  community.” 

Jon  Elsen,  the  vacationing  court  reporter  who  picked  up 
the  case  when  he  returned,  said  he  covers  the  courts 
according  to  the  paper’s  policy,  though  he  isn’t  comfort¬ 


able  with  the  policy  one  hundred  percent. 

“I’ve  thought  about  this  a  lot.  Every  reporter  was  talk¬ 
ing  about  it  and  I  discussed  it  with  a  lot  of  people,”  Elsen 
said.  “I’ve  had  problems  with  it  and  I  haven’t  completely 
figured  it  out,  although  I  understand  (Powell’s)  logic.” 

Elsen  said  because  most  rape  cases  are  settled  before 
they  go  to  trial,  the  policy  isn’t  instituted  frequently  or 
abused.  (Manchester  police  said  on  the  average  three, 
possibly  five  rapes  occur  in  the  town  during  a  year.  Rape 
statistics  were  not  available  for  the  number  of  rapes  in  the 
paper’s  entire  circulation  area.)  And  it’s  when  they  do  go 
to  trial  that  they  become  controversial. 

“It  feels  strange  when  you’re  sitting  in  the  courtroom  as 
the  only  eyes  and  ears  of  the  public,  where  they  would  be 
ordinarily  if  they  didn’t  have  other  things  to  do,  and  some¬ 
one’s  testifying  but  it  goes  against  the  grain  so  you 
withhold  something.  You’re  supposed  to  be  a  represen¬ 
tative,”  he  said. 

“I  don’t  want  to  downplay  the  significance  or  horror  of 
being  raped,  but  if  you  consider  it  constitutionally,  if  it’s  so 
terrible  to  reveal  the  victim’s  name,  whj’  is  it  allowed 
constitutionally? 

“It’s  ironic  that  some  papers  who  argue  against  judges 
who  withhold  witnesses’  names  argue  just  as  strongly  for 
not  printing  rape  victims’  names.  It’s  the  responsibility  of 
the  government,  not  the  media,  to  change  that.  I’m  skep¬ 
tical  about  deciding  what  my  readers  should  know  and 
what  they  shouldn’t,”  he  said. 

The  Hartford  (Conn.)  Courant,  the  Journal-Inquirer’s 
strongest  competitor,  printed  editorials  endorsing  the  J-I’s 
right  to  open,  unfettered  court  records,  but  conversely 
judged  the  printing  of  rape  victims’  names  wrong  in 
another  editorial. 

“I’m  still  not  completely  convinced  one  way  or  the 
other,”  Elsen  concluded,  “but  I  have  enough  respect  for 
the  argument  to  think  about  it.” 


Big  shakeup  at  direct  maii  marketing  firm 

Advo  trims  number  of  newspaper  insertions 


John  Blair  &  Co.,  the  marketing 
and  communications  company 
sweeping  up  the  direct  mail  market, 
recently  made  numerous  managerial 
and  policy  changes. 

In  marketing  services,  John  A.  Val¬ 
entine,  president  of  Advo-System 
Inc.  —  the  nation’s  leading  direct  mail 
processing  company  acquired  earlier 
this  year  by  Blair  —  assumes  the  new 
post  of  senior  vice  president  with  total 
operations  responsibility  for  both 
Advo  and  John  Blair  Marketing,  the 
latter  being  the  company’s  couponing 
and  sales  promotion  subsidiary. 

Implementing  policy  changes  at 
once,  Valentine  announced  last  week 
a  new  operating  plan  designed  to 
address  the  increase  of  coupon  clutter 
and  the  reduction  of  product 
exclusivity. 

The  1985  Advo  plan  calls  for  trimm¬ 
ing  the  number  of  newspaper  insert 
dates  from  28  to  approximately  20; 
increasing  Network  Mail  drops  over 
1984  levels;  and  adoption  of  a 
counter-scheduling  strategy.  That 
strategy  will  provide  some  20  dates  on 


which  Advo/Blair  clients  are  assured 
of  full  exclusivity  in  the  marketplace. 
In  all,  the  1985  plan  will  result  in  a  10% 
increase  in  Advo/Blair  couponing 
vehicles  over  1984. 

“The  coupon  delivery  business  has 
grown  larger  and  more  competitive 
than  ever  before,  and  I  am  convinced 
that  there  is  a  shake-out  coming,” 
Valentine  said  in  a  prepared  state¬ 
ment.  “Who  will  survive?  In  my 
opinion,  those  few  companies  whose 
programs  are  well-timed,  well- 
targeted  and  well-planned  as  those  of 
the  sophisticated  marketers  they 
serve. 

“I  intend  to  make  Advo/Blair  one 
of  those  few,  and  I  believe  that  our 
unique  ability  to  offer  the  choice  of 
newspaper  inserts  or  direct  mail, 
along  with  the  innovative  plan  we’ve 
put  together  for  1985  is  a  major  first 
step.  We’re  already  at  work  on  ’86 
and  beyond.” 

Valentine  replaces  Robert  A. 
Hemm,  who  established  and  served 
as  president  of  John  Blair  Marketing. 
Hemm  will  remain  associated  with 


John  Blair  &  Company  as  consultant 
to  president  and  chief  executive  offi¬ 
cer  Jack  Fritz,  specializing  on  “emer¬ 
gent  business  opportunities.” 

Valentine’s  post  is  newly  created  in 
conjunction  with  a  restructuring  of 
the  company’s  marketing  services 
and  radio  divisions. 

Fritz  said  the  restructuring  of  the 
two  divisions,  which  included  Blair’s 
radio  stations  division,  “brings  re¬ 
lated  operations  under  unified  execu¬ 
tive  responsibility.” 

Approximately  40  employees  were 
terminated  from  the  marketing 
division,  including  three  senior  vice 
presidents  and  nine  vice  presidents, 
sources  said. 

In  other  moves  aimed  at  both 
eliminating  organizational  redundan¬ 
cy  and  improving  efficiency,  the  crea¬ 
tive  services,  promotion  and  public 
relations  operations  of  John  Blair 
Marketing  have  been  merged.  Seven 
positions  have  been  deleted  from  the 
New  York  office  and  most  of  these 
staff  services  have  been  consolidated 
at  Advo’s  Hartford  headquarters. 
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“The  McCain  660 
turned  out  to  be 
a  dependable 
investment  ..V 
notan 
expense ” 


Gregory  Cushman,  President 
Loren  Dyer,  Operations  Manager 
THE  BULLETIN 
Bend,  Oregon 


OF  MANUFACTURING 

“USA 


“The  McCain  660  inserting  machine  has  done 
everything  we  expected  and  more.  It  has  turned 
out  to  be  an  investment... not  an  expense.  It’s 
dependable,  in  averaging  more  than  12,500 
papers  per  hour,  with  either  single  or  multi 
inserts.  I  would  recommend  the  serious 
consideration  of  the  McCain  660  for  anyone 
planning  to  purchase  a  stuffing  system.’’ 

McCain  users  across  the  country  are  quick  to 
praise  the  660’s  performance  and  dependabiity. 

It  incorporates  any  number  of  in-line  insert 
stations,  so  that  all  stuffs  are  gathered  in  a  single 
pile.  The  gathered  stuffs  are  then  inserted  into 
the  body  of  the  paper  in  one  smooth,  continuous 
operation.  Difference  in  size  and  thickness  of 
stuffs  is,  therefore,  not  a  problem.  There’s  a  660 
system  available  to  fit  every  stuffing  need.  Write 
or  call  for  details.  McCain  Manufacturing  Corp., 
6200  W.  60th  Street,  Chicago,  IL  60638, 

1  312  586-6200. 


T^(|CCAIN 


NEWSPAPER  STUFFER 


More  1984  Athena  winners 


.  If  you  think 
being  a  Christian  is 
inconvenient  today, 
just  look  back  1500 years. 


(Other  winners  on  10  and  11) 
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BEING  A  CHRISTIAN  ISN'T  EASY,  as 
Fallon  McElligott  Rice's  Athena  winning 
ad  campaign  for  the  Episcopal  Ad  Project 
points  out.  The  Minneapolis  agency  won 
first  place  in  the  Athena  competition  in  the 
"general,  campaign"  category. 


Postal  challenge 

(Continued  from  page  16) 


Perry  said  the  First  Amendment 
argument  centered  on  the  Enter¬ 
prise’s  contention  that  the  Postal 
Service  is  “choosing  to  subsidize 
established  newspapers”  with  its 
second  class  regulations. 

In  finding  for  the  Enterprise,  the 
court  also  awarded  the  weekly 
$77,000.  Perry  said  that  amount  was 
how  much  more  the  Enterpise  had  to 
pay  in  mail  charges  because  it  did  not 
have  a  second  class  license. 

“1  can  understand  established 
newspapers  being  afraid  (of  the  En¬ 
terprise’s  court  challenge),”  Perry 
said.  “It’s  competition  for  them.” 

The  Enterprise  is  about  18  months 
old.  Perry  said  one  of  the  reasons  the 
weekly  decided  to  be  a  free- 
circulation  newspaper  was  the 
difficulty  of  starting-up  from  scratch. 
The  weekly’s  strategy  is  to  rely  on  the 
free  circulation  in  Winchester  to 
attract  advertising,  he  said. 

The  Enterprise’s  free  circulation  is 
about  twice  that  of  its  local  competi¬ 
tor,  the  twice-weekly  Winchester 
Herald-Chronicle,  a  paid  circulation 
newspaper  that  sells  for  25^  on  news¬ 


NEW  LOW  NIGHT  RATES  are  the  sub¬ 
ject  of  the  Martin  Agency's  award  winning 
ad  for  Virginia  Electric  &  Power  Co.  The 
agency  was  honored  with  an  Athena  for 
the  "general  advertisement,  black  & 
white,  under  one  page"  category.  The  ad 
features  a  Va  page  black  square  with  a 
caption  reading  "Here's  a  picture  of 
someone  doing  the  dishes  and  reducing 
the  electric  bill  at  the  same  time." 


stands  and  costs  local  subscribers  $16 
a  year. 

The  Herald-Chronicle  is  not 
involved  in  the  lawsuit. 

“We  have  no  interest  in  the  case  at 
all.  We  don’t  even  consider  them 
competition,”  said  the  Herald- 
Chronicle’s  general  manager,  Charlie 
Sons.  “Let  ’em  get  it  (a  second  class 
license)  if  they  want.  We  intend  to 
beat  them  in  the  marketplace.” 

However,  larger  news  media  orga- 


“Our  contention  is  we 
are  a  newspaper  and 
shouid  receive 
newspaper  treatment,” 
said  Buddy  Perry,  the 
Enterprisers  attorney. 


nizations  take  a  different  view  of  the 
case. 

The  American  Newspaper  Publish¬ 
ers  Association,  the  National  News¬ 
paper  Association  and  the  Magazine 
Publishers  Association  in  ajoint  brief, 
and  the  American  Business  Press,  are 
among  those  filing  amicus  curiae 
briefs  with  the  Sixth  Circuit  Court  of 
Appeals  asking  that  the  decision 


UP  WITH  APPRECIATION.  This  ad 
campaign  for  the  Milwaukee  Art  Museum 
won  an  Athena  for  Frankenberry,  Laugh- 
lin  &  Constable  of  Milwaukee.  The  ad 
series  took  first  place  in  the  "retail  cam¬ 
paign"  category  of  the  Athena  competi¬ 
tion. 


against  the  Postal  Service  be  over¬ 
turned. 

The  ANPA  contended  in  its  brief 
that  the  paid  subscriber  rule  and  the 
requester  rule  consitute  a  “bright 
line”  drawn  by  Congress  to  keep  the 
Postal  Service  “from  making  sub¬ 
jective  choices  based  on  content” 
when  it  decides  to  which  mail  cate¬ 
gory  a  publication  belongs. 

ANPA  said  the  paid  subscriber  rule 
enables  the  recipients  of  mail  “to 
make  the  critical  decision  as  to  which 
publications  will  qualify  for  second 
class  mail  service.” 

Publications  that  cannot  demon¬ 
strate  demand  by  recipients  should  be 
assigned  to  third  class  mail,  ANPA 
said. 

The  amicus  brief  argues  that  if  the 
paid  subscriber  rule  is  ruled 
unconsitutional,  then  the  Postal  Serv¬ 
ice  will  have  to  decide  “subjectively” 
on  the  basis  of  content  which  publica¬ 
tions  are  newspapers  qualifying  for 
second-class  and  which  ones  are  not. 

The  NNA  and  Magazine  Publishers 
took  a  similar  line  of  argument  in  their 
amicus  brief  which  was  written  by 
Floyd  Abrams,  a  leading  First 
Amendment  attorney. 
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'Centralized 
for  superior  service’ 
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“Continuous  research  in  advanced  graphic  arts  chemistry" 


"Everything  you  need  every  time  you  need  it" 


Easier  shipping,  from  one  location,  our  new  70,000  square  foot  facility  in  North  Florida. 
Computerized  inventory  control  means  you  get  what  you  want,  on  time  and  on  target. 

Easier  advisory  service,  with  dealers  strategically  located  nationwide,  putting  our 
expertise  at  the  service  of  every  graphic  arts  producer. 

Easier  to  reach,  with  our  toll-free  800  number,  staffed  by  professionals  who  know  what 
to  recommend  to  working  printers. 

Easier  to  use,  the  best  working,  time  saving,  user-friendly  products  you  can  count  on 
to  keep  rolling  and  cut  downtime. 

How  much  easier?  Call  us  and  see! 

^  ANGHOR/UTHKEMMO  ^ 

50  Industrial  Loop  North  •  Orange  Park,  Florida  32073  •  (904)  264-3500 
TOLL  FREE  (800)  354-2300 

A  SUBSIDIARY  OF  CHESSCO  INDUSTRIES,  INC. 
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Shop  Talk 

(Continued  from  page  44) 


as  the  Black  classes.  And  with  good 
reason. 

Just  as  the  Negro  baseball  major 
leagues  of  those  years  had  men  like 
Mays,  Aaron,  Winfield,  and  Jackson 
playing  under  names  like  Gibson, 
Paige,  Leonard,  and  Cool  Papa  Bell, 
so  the  press  had  Alex  Haleys,  Toni 
Morrisons,  and  Carl  Rowans  writing 
under  names  like  Langston  Hughes, 
Zora  Neal  Hurston,  and  Alvin  White. 

The  Associated  Negro  Press  was  at 
the  heart  of  this  world  that  didn’t  even 
worry  about  Notre  Dame,  reporting  it 
for  Black  newspapers  as  their  central 
news  gathering  agency  on  the  home 
front  and  abroad. 

But  Claude  “Kingfish”  Barnett's 
ANP  was  more  than  just  an  efficient 
collector  and  distributor  of  news.  It 
had  to  be  for  a  man  who  had  bought 
into  the  vision  that  was  Tuskegee  and 
Booker  T.  Washington. 

Barnett’s  news  agency  was  a  force 
that  worked  to  change  American  rac¬ 
ist  perceptions.  Blacks  appeared  in 
the  metropolitan  press  of  those  years 
almost  solely  as  super,  but  not  too 
intelligent,  athletes  and  smiling 
rhythmic  entertainers  when  they 
were  not  being  reported  as  buffoons 
and  criminals. 

Besides  being  a  collector  and  dis¬ 
tributor  of  news  was  a  Barnett  pro¬ 
posal,  almost  realized,  that  would 
have  given  the  Black  Fourth  Estate  its 
own  version  of  the  prestigious  Pulit¬ 
zer  Price  competition  which  at  the 
time  effectively  excluded  Blacks  from 
consideration. 

Another  "almost  success”  was  his 
efforts  to  get  the  Associated  Press  and 
United  Press  to  subscribe  to  his  Black 
version  of  "all  the  news  that  is  fit  to 
print.” 

It  was  Barnett  and  his  reporters 
who  persistently  knocked  at  the  doors 
that  America  regularly  slammed  in 
the  face  of  Blacks  —  whether  those 
doors  were  the  ones  his  reporter  Alvin 
White  confronted  when  he  sought  to 
be  accredited  as  ANP  correspondent 
at  Yankee  Stadium  and  the  Polo 
Grounds  in  the  1930s  —  or  the  more 
serious  exclusion  White  faced  when 
he  got  to  Washington  in  1939  and 
found  the  Congressional  press  galler¬ 
ies  and  White  House  press  corps  off 
limits  because  of  the  color  of  his  skin. 

It  was  ANP  in  1946  that  was  the  first 
in  through  the  reporters’  door  at  the 
White  House  when  it  finally  swung 
open  to  a  Black  journalist  —  fittingly 
one  from  the  distaff  side  in  the  person 
of  the  strong-willed  Alie  Dunigan. 

And  before  it  was  fashionable  to  try 


to  report  in  detail  and  with 
understanding  an  Africa  emerging  as 
an  independent  presence  onto  the 
world  scene,  Barnett  and  his  report¬ 
ers  were  on  the  continent  so  glibly 
called  dark,  bringing  its  light  to  the 
attention  of  America’s  Black  reading 
public. 

Claude  Barnett’s  something  other 
than  just  a  news  agency  work 
extended  into  areas  besides  journal¬ 
ism.  There  is  more  than  a  touch  of 
irony  in  Harry  Truman’s  Kingfish 
characterization.  The  Truman  who 
tagged  Tuskegeeans  in  this  manner 
gets  much  credit  from  historians  — 
and  rightly  so  —  for  the  initiatives  he 
took  as  President  in  the  struggle  to 
secure  justice  for  Black  Americans, 
perhaps  most  notably  his  order 


It  is  certainly  our  loss 

—  both  Black  and  White 

—  that  the  Associated 
Negro  Press  that  was  the 
central  piece  of  his  iife  is 
one  of  the  best  kept 
secrets  of  our  nation’s 
history  and  the  worid  of 
journalism. 


desegregating  the  armed  forces. 

The  historical  record  indicates  that 
the  Tuskegeean  "Kingfish,”  Claude 
Barnett,  played  a  major  role  in  this 
same  effort,  operating  behind  the 
scenes  in  a  Washington  where  he  had 
come  to  be  viewed  as  a  trusted  voice 
for  articulating  the  aspirations  of 
Black  Americans. 

The  irony  continues. 

This  "Kingfish”  from  Tuskegee 
served  ably  during  Truman's  years  in 
the  White  House  as  a  member  of  the 
President’s  sub-cabinet  as  special 
assistant  on  the  problems  of  Negro 
farmers  to  two  Secretaries  of  Agricul¬ 
ture. 

Much  of  what  Claude  Barnett 
sought  for  his  people  was  not  realized 
in  his  own  lifetime.  Many  of  his 
initiatives  withered  in  the  face  of  the 
wall  of  race  prejudice  that  was  an  inte¬ 
gral  part  of  his  world.  But  he  always 
made  the  good  fight,  and  he  pointed 
out  a  path  to  follow  in  seeking  justice 
for  Blacks  that  others  would  pursue 
with  a  success  that  strikes  those  who 
made  their  careers  in  the  pre- 1930s 
world  of  American  apartheid  as 
remarkable. 

Claude  Barnett’s  life  work  contrib¬ 
uted  in  important  ways  to  that 
remarkableness.  His  is  clearly  a  lega¬ 
cy  for  those  who  seek  to  finish  the 


dream.  It  is  certainly  our  loss  —  both 
Black  and  White  —  that  the  Associ¬ 
ated  Negro  Press  that  was  the  central 
piece  of  his  life  is  one  of  the  best  kept 
secrets  of  our  nation’s  history  and  the 
world  of  journalism. 

Advice  to  editors 

By  Bill  Kirtz 

Give  readers  more  hard  news,  don’t 
over-play  "happy”  stories  and  stop 
worrying  about  being  "loved.” 

Former  Washington  Post  managing 
editor  Howard  Simons  delivered  that 
advice  to  the  New  England  chapter  of 
the  Society  of  Professional  Jour¬ 
nalists/Sigma  Delta  Chi. 

"The  press  is  agonizing  much  too 
much  about  its  role,  about  whether 
it’s  loved  and  what  it  should  do  to  be 
loved,”  said  Simons,  curator  of  Har¬ 
vard’s  Nieman  Foundation  for  jour¬ 
nalists. 

"We  should  stop  apologizing, 
agonizing  and  trying  to  cozy  up  to 
readers,  and  give  them  more  hard 
news  and  investigative  reporting,”  he 
told  the  Oct.  30  meeting  in  Framing¬ 
ham,  Mass.  If  the  press  is  ethical,  pre¬ 
cise  and  factual,  Simons  maintained, 
it  won’t  have  to  apologize. 

Editors  only  hurt  themselves  by 
being  "spooked”  by  the  issue  of 
credibility,  he  said.  "Don’t  knee  jerk 
to  putting  ‘good  news’  on  the  front 
page  each  day.  We  ought  not  to  distort 
the  news.  Don’t  edit  a  paper  by  sur¬ 
vey;  successful  papers  are  the  ones 
that  give  more  news,  not  big  pictures 
and  stories  about  ‘how  to  cope  with 
daily  anxieties.’” 

Is  the  press  under  greater  attack 
now  than  during  Vice  President  Spiro 
Agnew’s  early  1970s  blasts  at  what  he 
called  the  media’s  "nattering  nabobs 
of  negativism?”  In  Simon’s  opinion, 
papers  are  in  worse  shape  today 
because  "with  Agnew,  we  all  fought 
back.  Now,  we’re  rolling  over.  Edi¬ 
tors  are  allowing  Agnew  to  win.” 

Papers  shouldn’t  be  community 
"boosters,”  mere  conduits  for  feder¬ 
al,  state  or  local  press  releases,  or 
elitist  or  activist,  Simons  said.  He 
called  a  good  paper  “a  collection  of 
bright,  hard  workers  reporting  what  is 
funny,  sad,  and  telling,  concerned 
more  with  what’s  wrong  than  what’s 
right.” 

And  editors,  not  government  offi¬ 
cials,  should  decide  what  to  print  and 
what  not  to  print,  Simons  concluded, 
terming  so-called  national  security 
rationales  for  suppressing  news  "all 
nonsense.  No  story  in  a  newspaper 
has  cost  lives.  In  most  cases,  secrecy 
is  a  label  stuck  on  to  prevent  embar¬ 
rassment.” 
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* ‘After  a  year’s  use,  we 
continue  to  recommend 
the  UNIMAN  2/2  to 
others,  based  upon 
reliability,  desi^ 
features,  prompt  service 
and  favorable  price.” 

Donald  H  Jochens,  Director  ol  Production 
The  Washington  Times 

At  the  Washington  Times— the  color- 
filled,  conservative  voice  serving  a 
growing  audience  in  and  around  the 
nation’s  capital— the  UN  I  MAN  2/2 
has  been  “up  and  running"  for  the 
past  year.  And  it’s  been  running  along¬ 
side  another,  identically  configured, 
single  width  press,  which  it  has 
consistently  outperformed  in 
certain  areas. 


“The  UNIMAN  'cleans  up’,  producing 
saleable  papers  sooner  than  the 
other  press,”  says  Charles  Patterson, 
Production  Manager.  “In  a  year  it’s 
never  thrown  a  plate,  despite  its  bolt¬ 
less  plate  hold-down  system.”  The 
abilify  to  vary  ink  roller  speed  inde¬ 
pendent  of  press  speed  is  also  liked, 
because  it  provides  superior  color 
control.  As  for  the  simple,  lever-type 
unit  throw-in,  throw-out,  with  no 

UP 

AND 


tools  or  loose  parts,  "we  like  that,  it 
only  takes  a  second  or  two.” 

Mr.  Jochens  labeled  parts  and  ser¬ 
vice  “exemplary”.  “Call  in  the  middle 
of  night  and  a  serviceman  arrives 
with  the  morning  shift!  ”  The  afford¬ 
able  UNIMAN  2/2  single  width  and 
UN  I  MAN  4/2  double  width  presses 
—from  MAN-Roland,  the  world’s 
second  largest  manufacturer  of  print¬ 
ing  presses— for  growing  news¬ 
papers  who  want  the  best.  Take  a 
look  for  yourself. 

For  a  demonstration,  or  free 
brochure,  write  M.A.N.-Roland, 
Newspaper  Press  Division, 

333  Cedar  Avenue,  Middlesex,  NJ 
08846.  Or  call  us  at  201-469-6600. 


RUNNING 


The  Washington  Times 
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Jailed  Uruguayan  cartoonist  is  set  free 

The  Association  of  American  Editorial  Cartoonists  was  among 
the  groups  seeking  Francisco  Laurenzo  Pons’  release 


Uruguayan  editorial  cartoonist 
Francisco  Laurenzo  Pons,  who  was 
arrested  and  imprisoned  in  1978  with 
no  charges  specified,  has  finally  been 
released  from  jail. 

The  Association  of  American 
Editorial  Cartoonists  had  sought 
Laurenzo’s  freedom  for  years  (see 
E&P,  August  20,  1983).  It  found  out 
about  the  cartoonist’s  plight  in  1980 
from  Amnesty  International,  which 
had  designated  Laurenzo  a  “prisoner 
of  conscience.” 

“We’re  ecstatic,’’  said  Jerry 
Robinson  of  the  Cartoonists  &  Writ¬ 
ers  Syndicate,  a  former  AAEC  presi¬ 
dent  and  current  head  of  the  AAEC 
international  affairs  committee  who 
has  been  active  in  the  free-Laurenzo 
campaign.  “I  telephoned  ‘Paco’  and 
his  wife  Claudia  in  Montevideo  and 
they  send  their  heartfelt  appreciation 
to  the  members  of  the  AAEC.  ‘Paco’ 
tells  me  he  has  already  begun  to  draw. 
A  true  cartoonist!” 

Current  AAEC  president  Sam 
Rawls  of  Newspaper  Enterprise 
Association  said  Laurenzo  was  one  of 
several  hundred  political  prisoners  re¬ 
portedly  released  recently  by  the 
right-wing  Uruguayan  military 


Francisco  Laurenzo  Pons 

dictatorship.  But  the  cartoonist  is  not 
totally  free — Robinson  noted  that 
Laurenzo’s  pardon  requires  him  to  re¬ 
port  to  prison  once  a  week  for  at  least 
a  year. 

Robinson  said  Laurenzo  still  needs 
medical  attention  for  severe  health 


problems  brought  about  by  torture. 

Laurenzo,  39,  was  editorial  car¬ 
toonist  and  chief  illustrator  for  the 
prestigious  political  and  cultural 
affairs  magazine  Marc  ha,  which  was 
closed  down  soon  after  the  democrat¬ 
ic  Uruguayan  government  was  top¬ 
pled  in  a  1973  military  coup.  He  also 
worked  for  the  newspaper  El  Pop¬ 
ular.  Laurenzo  was  the  co-recipient 
of  the  AAEC’s  Distinguished  Foreign 
Cartoonist  Award  in  1981. 

The  AAEC’s  efforts  to  free  Lauren¬ 
zo  included  contacting  the  Reagan 
administration  for  help  (none  was 
offered)  and  holding  auctions  of  art 
donated  by  many  well-known  car¬ 
toonists  (see  E&P,  January  28).  Much 
of  the  almost  $10,0(X)  raised  was  sent 
to  Laurenzo’s  wife  and  son  Tomas  for 
living  expenses. 

Also  helping  in  the  campaign  for 
Laurenzo’s  freedom  were  the  Nation¬ 
al  Cartoonists  Society,  the  News¬ 
paper  Guild,  and  others.  And  about  50 
U.S.  Congresspeople — including 
several  Republicans — signed  appeals 
for  Laurenzo’s  release  drafted  by 
Sen.  Paul  Tsongas  (D-Mass.)  and 
Rep.  Barney  Frank  (D-Mass.) 

— David  Astor 


William  E.  Simon  is  writing  for  N.Y.  Times  syndicate 


Former  U.S.  Secretary  of  Treasury 
William  E.  Simon  is  now  writing  a 
twice-monthly  political  column  for 
the  Special  Features  division  of  the 
New  York  Times  Syndication  Sales 
Corporation. 

The  column — written  from  a  con¬ 
servative  perspective — covers  topics 
such  as  possible  reforms  that  could 
improve  the  performance  of  the  U.S. 
Congress.  Simon  stated,  “If  an  ap¬ 
propriations  subcommittee,  for 
example,  fails  to  report  its  appropria¬ 
tions  bill  by  an  agreed  target  date,  all 
members  of  that  subcommittee  could 
be  reduced  one  notch  in  seniority.” 

Earlier  in  that  ame  column,  Simon 
wrote:  “Some  mathmetician  once 
theorized  that  a  million  monkeys 
laboring  at  a  million  typewriters 


William  E.  Simon 

would,  in  due  course,  thanks  to  the 
laws  of  chance,  turn  out  Macbeth.  By 
the  same  kind  of  reasoning,  one  might 
hypothesize  that  535  demented  ba¬ 
boons  could,  if  confined  in  the  U.S. 


Capitol  for  nine  months,  produce  a 
legislative  product  approximating 
that  of  the  just-concluded  98th  Con¬ 
gress.” 

Charter  clients  for  the  column 
include  the  Dallas  Morning  News, 
Phoenix  Gazette,  San  Diego  Union, 
Milwaukee  Sentinel,  and  New  York 
Post. 

Simon  has  served  as  president  of 
the  U.S.  Olympic  Committee,  chair¬ 
man  of  President  Reagan’s  Productiv¬ 
ity  Commission,  a  member  of 
Reagan’s  Economic  Advisory  Board, 
administrator  of  the  Federal  Energy 
Office  (1973),  etc.  The  business¬ 
man — author  of  the  best-selling  A 
Time  for  Truth  (1978)  and  A  Time  for 
Action  (1980) — is  also  a  member  of 
several  boards  of  directors. 
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Owens  column  offers  advice,  news  about  insurance 


A  weekly  column  that  offers  con¬ 
sumers  advice  about  insurance  and 
reports  on  insurance  industry  news  as 
it  affects  the  general  public  has  been 
introduced. 

The  approximately  500-word 
“Insure  Yourself”  is  written  by 
Robert  O.  Owens,  who  said,  “The 
average  American  femily  now  spends 
fully  12%  of  its  annual  income  on  var¬ 
ious  forms  of  property,  casualty,  life, 
and  health  insurance,  according  to  the 
National  Insurance  Consumer  Organ¬ 
ization.  Only  food,  housing,  and  taxes 
take  a  bigger  bite  out  of  each 
paycheck. 

“Yet  despite  the  hefty  sums  flow¬ 


ing  out  of  the  family  bank  accounts 
into  insurance  companies,  probably 
no  other  major  purchase  is  so  mis¬ 
understood  or  simply  uninvestigated. 
In  my  seven  years  in  the  business,  I 
have  seen  too  many  people  being  rip- 
ped-off  by  unscrupulous  companies 
and  agents.” 

Owens — based  at  100  Dwight  PI., 
Englewood,  N.J.  07631 — is  a  princip¬ 
al  of  an  insurance  agency.  He  pre¬ 
viously  co-wrote  a  column  called 
“The  Investigators”  for  the  Los 
Angeles  Times  Syndicate  and  worked 
almost  five  years  with  columnist  Jack 
Anderson  of  United  Feature  Syn¬ 
dicate. 


Robert  O.  Owens 


Dr.  Carton  feature  on  raising  children  is  introduced 


“Raise  Your  Kids  Right,”  a  250- 
word  column  by  CBS  radio  personal¬ 
ity  Dr.  Lonnie  Carton,  has  been 
introduced.  The  title  of  the  feature  is 
based  on  Dr.  Carton’s  Putnam 
bestseller  that  is  now  going  into  re¬ 
print  with  Simon  &  Schuster. 

Subjects  addressed  in  the  column 
include  sex,  drugs,  alcohol,  and  rela¬ 
tionships,  but  the  main  thrust  is  on 
“saying  no”  and  “family  values  and 


Wild  about  Joe  Bob 

The  Cleveland  Plain  Dealer  rein¬ 
stated  Joe  Bob  Briggs’  column  last 
month  after  2,325  of  2,400  readers 
voted  to  bring  the  ‘  ‘drive-in  movie  cri¬ 
tic”  back. 

Briggs,  whose  column  has  been  ac¬ 
cused  of  sexism  and  tastelessness, 
was  pulled  by  the  Plain  Dealer  in  late 
September.  But  when  the  paper 
received  numerous  outraged  com¬ 
ments  about  the  cancellation,  it 
decided  to  poll  readers.  Plain  Dealer 
Friday  Magazine  editor  Diane  Car¬ 
man  said  three  statisticians,  after  sift¬ 
ing  through  the  2,400  responses, 
“burned  out”  with  eight  pounds  of 
mail  still  left  unopened.  Readers  also 
started  a  number  of  petition  drives. 

A  survey  was  also  conducted  by  the 
Shreveport  (La.)  Times,  with  190 
readers  voting  in  favor  of  Briggs  and 
90  against,  reported  “It’s  Friday!” 
editor  Larry  Price. 

The  Los  Angeles  Times  Syndicate- 
distributed  Briggs  (see  E&P,  Septem¬ 
ber  22)  writes  things  like:  “The  King 
Burr  puts  a  nekkid  bimbo  in  an 
underwater  tank  and  watches  her 
drown  for  the  amusement  of  about  40 
geek  warriors  in  their  underwear,  and 


the  work  ethic.”  A  sample  Dr.  Carton 
comment  would  be,  “You  want  a  $180 
ten-speed  bicycle?  Good.  Get  your¬ 
self  a  part-time  job  and  earn  the 
money!” 

Dr.  Carton’s  column,  which  made 
its  debut  in  the  St.  Louis  Globe- 
Democrat,  is  being  represented  by 
communications  consultant  Mark 
Finley.  He  is  based  at  58  College 
Rd.,  Chestnut  Hill,  Mass.  02167. 


somewhere  along  in  there  you  get  the  j 
idea  that  Big  Dave  is  a  little  p.o.ed.” 


Drops  ‘Doonesbury’ 

With  the  election  over,  Garry 
Trudeau  is  no  longer  spoofing  the 
Reagan  administration  every  day  in 
“Doonesbury.”  But  this  shift  in  focus 
didn’t  come  soon  enough  for  the 
Escondido  Times- Advocate . 

The  California  paper  cancelled 
“Doonesbury”  from  its  Sunday 
lineup  because  of  the  November  4  epi¬ 
sode  satirizing  the  President.  Among 
the  dialog  in  the  strip  was  Mark  Slack- 
meyer  saying  to  Reagan  at  a  press 
conference:  “Mr.  President,  you 
have  'oeen  campaigning  this  fall  on  the 
themes  of  religion,  hard  work,  and 
traditional  family  values.  And  yet  you 
yourself  rarely  attend  church,  you 
work  part-time,  and  you  and  your 
children  have  three  divorces  among 
you.  Sir,  how  do  you  square  all  this?” 

Times-Advocate  editor  Will  Corbin 
said  he  told  Universal  Press  Syndicate 
that  the  episode  was  “grossly 
irresponsible  and  inappropriate  for 
the  comics  pages,  considering  its 
proximity  to  the  general  election.” 


Dr.  Lonnie  Carton 


‘About  Town’  comic 

“All  About  Town,”  William  Can¬ 
ty’s  self-syndicated  weekly  cartoon 
panel  that  pokes  “gentle  fun”  at  town 
people  and  town  officials,  now 
appears  in  approximately  30  news¬ 
papers. 


Canty — located  at  RR  1  Box  468B, 
Orleans,  Mass.  02653 — is  the  author 
of  a  collection  of  cartoons  called  / 
Don’t  Care  What  It’s  Shaped 
Like... I’m  Not  Spending  $4.10  a 
Pound. 

Gallup  Poll  on  mark 

President  Reagan’s  margin  of  vic¬ 
tory  over  Walter  Mondale — 59%  to 
41% — was  predicted  exactly  by  the 
Gallup  Poll,  which  is  distributed  by 
the  Los  Angeles  Times  Syndicate.  j 
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Mike  Royko  of  the  Chicago  Tri¬ 
bune  and  Tribune  Media  Services  of¬ 
fers  his  commentary  in  Like  I  Was 
Say  in’  .  .  .  (Dutton). 

Columnist  Ben  Wattenberg  of 
United  Feature  Syndicate  has 
authored  The  Good  News  Is  the  Bad 
News  Is  Wrong  (Simon  and  Schus¬ 
ter).  The  book  discusses  positive 
things  that  are  happening  in  America. 

United  columnist  Judith  Martin  has 
written  Miss  Manners’  Guide  to 
Rearing  P  e  rfe  c  t  Children 
(Atheneum). 

And  cartoonist  Bil  Keane  of  the 
Register  and  Tribune  Syndicate  has 
compiled  The  Family  Circus  Album 
(Fawcett/Ballantine)  for  release  next 
year  to  mark  the  25th  anniversary  of 
his  comic  panel,  according  to  USA 
Today. 

‘Benchley’  response 

The  Arizona  Daily  Star  resumed 
running  “Benchley”  last  month  after 
over  100  readers  complained  about 
the  September  17  suspension  of  the 
comic.  The  Tucson  paper  said  this 
was  a  record  reader  response  for  one 
of  its  actions. 

The  Daily  Star  pulled  the  Register 


and  Tribune  Syndicate-distributed 
cartoon  because  it  felt  the  comic  was 
“too  editorial”  in  its  treatment  of 
President  Reagan. 

“Benchley,”  written  by  Jerry 
Dumas  and  drawn  by  Mort  Drucker, 
features  a  fictional  assistant  to  the 
current  U.S.  President.  It  was 
introduced  earlier  this  year  (see  E&P, 
July  28). 

Donned  Tigers  caps 

The  Detroit  Free  Press  convinced 
several  columnists — including  Erma 
Bombeck  of  News  America  Syn¬ 
dicate — to  pose  for  photographs 
wearing  Detroit  Tigers  baseball  caps 
after  the  team  won  the  World  Series 
last  month.  The  photos  were  used 
with  each  person’s  column  in  the 
October  15  issue. 

Column’s  new  name 

Dr.  Gabe  Mirkin’s  “Sportsmedi- 
cine”  is  now  being  called  “Fitness 
Clinic”  to  better  reflect  the  varied  na¬ 
ture  of  its  content.  The  weekly  col¬ 
umn  is  distributed  by  the  Special  Fea¬ 
tures  division  of  the  New  York  Times 
Syndication  Sales  Corporation. 


New  books  released 

Several  books  by  syndicated  car¬ 
toonists  and  columnists  have  recently 
been  published. 

The  fourth  book  by  cartoonist  Gary 
Larson  of  Universal  Press  Syndicate — 
The  Far  Side  Gallery — is  being  re¬ 
leased  by  the  Universal  book  arm  of 
Andrews,  McMeel  &  Parker 
(AM&P).  Larson’s  third  book  is  still 
on  the  bestseller  list. 

Three-time  Pulitzer  Prize-winning 
political  cartoonist  Herbert  Block  of 
the  Washington  Post  and  News  Amer¬ 
ica  Syndicate  (NAS)  has  come  out 
with  his  ninth  book — Herblock 
Through  the  Looking  Glass:  The 
Reagan  Years  in  Words  and  Pictures 
(W.W.  Norton). 

Movie  critic  Roger  Ebert  of  the  Chi¬ 
cago  Sun-Times,  another  Pulitzer 
winner  syndicated  by  NAS,  is  the 
author  of  A  Kiss  Is  Still  a  Kiss  from 
AM&P.  The  book  is  a  collection  of 
essays  on  “Ebert’s  adventures, 
interviews,  and  friendships  with  the 
cinema’s  rich  and  famous”  — 
including  John  Belushi  and  Woody 
Allen.  NAS  said  its  Select  Features 
division  will  be  offering  excerpts  from 
the  book  later  this  month. 


For  rates  and  availability,  call  Brad  Bushell, 
V.P.  and  Sales  Manager,  at  1-800-221-4816 
(in  New  York,  212-557-2333). 


A  candid  look  at  mid-life  the  way  it  really  is ...  or  should  be. 
A  UFS  comic  strip  that  is  full  of  spirit  and  good  feeling. 


Six  times  each  week,  Howie  Schneider,  distinguished 
creator  of  EEK  &  MEEK®,  reaches  into  his  own  life  and 
shares  his  wisdom  and  warmth  in  a  way  that  is  current, 
sensitive  and  funny. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUOIENCf 


Classified  Advertising 


FEATURES 

AVAILABLE 


MONEY 


"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th.  Temple  TX  76501. 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver.  WA  98662 


ENTERTAINMENT 


CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  eady.  Star  phtos. 
Our  lOtnyear.  Cineman  Sndicate,  7 
Chapes  Court,  MiddItown  NY  10940; 
(91)  692-4572. 


HEALTH 


REAL  ESTATE 


"CONSUMER  DRUG  FILE"  by  James 
Kehrer,  Ph.D.  and  Daniel  M.  Kehrer 
informs  readers  of  new  and  existing 
medications  that  will  affect  their  health 
and  their  lives.  It's  just  on  bi-weekly  col¬ 
umn  in  our  weekly  news  package  with 
others  on  childrens  health,  healthful 
travel,  fitness  and  dental  care.  Plus 
timely  news  and  features  on  health  and 
medicine.  Our  6,000  words  each  week 
come  to  you  by  mail  or  electronically  at  a 
remarkably  low  cost.  Send  for  a  sample 
or  free  trial.  Editor,  International  Medi- 
cial  Tribune  Syndicate, 600  New  Hamp¬ 
shire  Ave.,  NW.  Suite  700,  Washington, 
DC  20037. 


POSITIVE  INFORMATION  ON 
ALCOHOLISM-Readers  ask,  sober 
alcoholic  helps.  4  years  one/week.  Po¬ 
tent.  popular.  Box  41533  Tucson,  AZ 
85717.  (602)881-3854. 


HOUSE  CALLS-Houston  Post,  Miami 
Herald,  90  others.  6  national  awards; 
one  said  "concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writing 
skills.”  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 


REUGION 


Is  your  church  page  boring?  Add  content 
and  commentary  with  "Ethics  &  Relig¬ 
ion,”  America’s  largest  religion  column 
written bya  journalist,  MichaelJ.  McMa¬ 
nus.  He  "not  only  reports  on  recent 
events  and  trends,  but  makes  practical 
suggestions  to  help  readers  put  their 
faith  into  practice,"  says  Steve  Hill  of 
the  Tampa  Tribune.  For  samples  write 
Mike  McManus,  85  Halliwell  Drive, 
Stamford,  CT  06902;  (203)  357-1114. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


BUSINESS  OPPORTUNITY 
Established  Hispanic  weekly  newspaper 
for  sale.  Ten  years  of  continuous 
publication  in  Colorado.  Distribution  of 
10,000  copies  weekly.  Gross  over 
$250,000  yearly.  Offices  in  Denver, 
Colorado.  Write  to  Publisher,  PO  Box 
9650,  Denver,  CO  80209. 


INVESTMENT  CAPITAL  sought  for  daily 
newspaper  project  in  dynamic  northern 
New  England  market  without  one.  Pro¬ 
fessional  team  knows  market  and  has 
plan,  but  lacks  cash.  Write  for  details. 
Box  8200,  Editor  &  Publisher. 


PUBLISHING/PRINTING 
Established  1 1-year-old  exclusive  state¬ 
wide  publication,  complete  with  prime 
real  estate.  Large  expansion  capacity. 
Justifying  low  /-digit  value.  David  M. 
Carr  P.A.  600  East  Madison  St  Tampa, 
FL  33602. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  (fidge  Rd,  Hardwick  MA  01037; 

(413)  477-6009. _ 

CRIBB  MEDIA  SERVICE 
John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 


NEWSPAPER  BROKERS 


Appraisals,  Mergers.  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


Brokers*Consultants»Appraisers 
James  A.  Martin  Associates 
Columbus  OHice:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
KREHBIEL-BOLITHO,  INC  ”  I 
Brokers-Appraisers-Consultants  i 
Over  550  Newspaper  Sales  i 
ROBERT  N.  BOLITHO  ; 

PO  Box  7133,  Shawnee  Mission  KS  , 
66207.  Office:  (913)  381-8280  | 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(2(32)  628-1133 


TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  ^Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-22^0 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


WE  HAVE  QUALIFIED  BUYERS  waiting 
to  pay  top  dollar  for  your  newspaper. 
Strictly  confidential.  Any  zone.  Dixie 
Nevrspapers,  Inc.,  PO  Box  7.  Center,  TX 
75935,  (409)  598-6146  or  598-5419, 
Jim  Chionsini,  President. 


NEWSPAPERS  FOR  SALE 


ANGLO-JEWISH  WEEKLY  in  Zone  4. 
Includes  complete  typsetting  and 
camera  equipment.  Over  $160,000  K 
gross.  Large  net.  Reply  Box8166,  Editor 
&  Publisher. 


ABENTEEOWNER  will  sell  Upper  Midw¬ 
est  shopper  weekly  at  bargain  price. 
$425,000  gross,  $300,000  price.  Sub¬ 
stantial  discount  for  cash  deal.  Ready  to 
produce  good  profit  for  hands-on  owner. 
Box  8220,  Editor  &  Publisher. 


FOR  SALE 

Five  day  daily,  computerized  with  offset 
press,  in  University-County  seat  of 
30,000  with  adjoining  ccunfy  weekly. 
Must  have  own  financing.  Will  work  with 
your  broker.  Box  8199  Editor  &  Pub¬ 
lisher. 


FOR  SALE  free  circulation  weekly  news¬ 
papers  in  central  Ohio  resort  area.  Do  to 
unusual  situation  opportunity  exists  for 
right  person  to  take  over  small  bank  note 
with  little  or  nothing  down,  good  area 
with  good  potential  for  persons 
interested  in  newspaper  business.  Write 
PO  Box  95,  Bell  (i^enter,  OH  43310  or 
call  (513)  464-5565. 


MONTHLY  RODEO  TABLOID. 
Established.  Profitable.  Paid  circula¬ 
tion.  Can  be  relocated.  Contact  James  A 
Martin  Associates,  PO  Box  798,  Dublin, 
OH  43017.  (614)  889-9747. 


NEW  JERSEY  WEEKLY-Sfeadily  rising 
income  from  advertising,  legals,  circula¬ 
tion.  Long  established  publication  with 
excellent  acceptance  in  prime  seashore- 
suburban  market.  Ideal  acquisition  for 
daily,  large  weekly,  or  newspaper  group 
operating  within  state.  Versatlie  ov/ner 
will  consider  continued  service.  Box 
8207,  Editor  &  Publisher. 

SUNBELT  WEEKLIES 
$75  K  to  Million  and  Half  based  on 
gross.  Reasonable  terms.  VIRGINIA 
exclusive  in  two  counties.  NORTH 
CAROLINA,  seven  weeklies  and  web- 
offset  commercial. SOUTH  CAROLINA, 
three  weeklies  in  Metrolina. 

EDWIN  0.  MEYER.ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Rd,  Richmond  VA 

Ed.  0  Meyer . (804)  266-1522 

Robin  R.  Lind . (804)  784-3713 

Frank  L.  Thomas . (919)  563-3365 
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I  12  YEAR  OLD  weekly  TV/Entertainment 
!  tab  in  growing  Zone  4  city.  Gross  over 
$190,000  with  very  good  net.  Fresh  new 
management  can  do  much  more.  Ideal 
for  couple,  partnership  or  will  stand 
alone.  Publisher  wants  to  retire. 
$95,000 cash.  Box8151.  Editor&Pub- 
lisher. 


PACIFIC  NORTHWEST.  A  weekly  and 
special  edition  newspaper  in  marine- 
oriented  vacation/retirement  area  of 
exceptional  beauty.  Long  term  single 
ownership.  No  issue  has  ever  lost  money. 
Gross  approximately  $200,000  this 
I  year.  Widely  circulated  to  paid  subscrib- 
I  ers,  box  holders  and  tourists, 
j  $170,000.  Terms.  Write  for  additional 
details.  Box  8242,  Editor  &  Publisher. 


SAN  DIEGO  area  adjudicated  weekly 
over  75  years  old,  needs  a  mom  and  pop 
to  take  it  over.  Covers  separate 
incorporated  city  of  50,000  that  lies  wit¬ 
hin  urban  San  Diego  market.  A  well- 
respected  and  comprehensive  local 
newspaper,  it  will  provide  a  challenge  for 
the  right  team.  Will  accept  lx  gross,  or 
$135,000  from  couple  committed  to 
keeping  up  its  high  standards.  Box 
8043,  Editor  &  Publisher. 


TWO  SEPARATE  TENNESSEE  weekly 
newspapers.  Both  priced  to  sell.  All  cash 
only.  For  details,  call  or  write  Jim  Hal! 
Media  Services  Incorporated,  408  Elm 
Street.  Troy.  AL  36081  (205)  566- 
7198. 


THREE  YEAR  OLD  seacoast  NE  free 
weekly,  gross  $600,000.  No  debts. 
Gross  doubling  yearly.  Price  equals 
gross.  Box  8208,  Editor  &  Publisher. 


20,0(X)  circulation  (Thrifty  Nickel  Type) 
shopper  in  Zone  5.  Profitable  and  mow¬ 
ing  rapidly  in  a  very  stable  market.  Could 
be  run  by  couple  from  home.  Inquire  Box 
8218,  Editor  &  Publisher. 


TWO  CENTRAL  TEXAS  WEEKLIES,  one 
in  county  seat.  1983  gross,  $382K;Jan- 
Apr  1984  gross,  139K.  $500K.  Associ¬ 
ated  Texas  Newspapers,  Inc.,  Bill  or  Ed 
Berger,  1801  Exposition  Blvd.,  Austin, 
TX  78703.  (512)476-3950. 


WESTERN  WEEKLY  GROUP  of  five  pap¬ 
ers,  current  year’s  gross  $3.8  million, 
computerized,  growtn  markets,  manage¬ 
ment  in  place  Bob  Houk,  Box  1584, 
Tubac,  AZ  85646.  (602)  398-9112. 


WEEKLY-  Florida  coast  booming  market; 
equipped;  outright  sale,  investor  or 
working  partner.  (904)  824-9662 


NEWSPAPERS  WANTED 


VETERAN  NEWSPAPERMAN,  with 
capital  seeks  established  weekly  gross¬ 
ing  $1 50,000-500,000  in  affluent  sub¬ 
urban  or  resort  community  in  Zones  1  or 
2.  Box  8193,  Editor  &  Publisher. 


PUBLICATIONS  AVAILABLE 


“HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MO  20817. 


FOR  CHRISTMAS,  give  yourself  the 
facts  to  buy  a  newspaper.  '^’How  to  Pur¬ 
chase  a  Newspaper  and  Succeed.” 
Inside  details,  appraisals,  tax  tips,  sam¬ 
ple  contracts,  by  Publisher,  Editor, 
Broker,  Jay  Brodell.  $22.50.  Mountain 
West  Publishing  Co.,  Box  1841,  Grand 
Junction,  CO  81502. 


EftP  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 
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INDUSTRY  SERVICES  I  EQUIPMENT  &  SUPPLIES 


ADVERTISING  SERVICES 

COMPUTER  SOFTWARE 

PROGRESS  EDITIONS  are  hard  work  -- 
but  profitable!  Let  us  sell  yours.  We’ll 
also  plan  a  year’s  promotional  calendar 
and  train  your  staff  on  site.  Long  AND 
short  term  revenue.  MEDIA  DATA  SYS¬ 
TEMS,  425  West  Walnut  Suite  310, 
Louisville  Kentucky  or  call  Mark 
Samuels  at  (502)  566-6723. 

B.TREE  SYSTEMS  knows  WHY: 

1)  You  lose  customers 

2)  You  lose  carriers 

3)  You  buy  25%  more  new  business, 
than  you  start 

Complete  systems  for  home  delivery 
management;  from  single  dealers  to 
home  office;  from  100  to  1  million 
customers  (or  more).  Write;  B.Tree  Sys¬ 
tems,  Inc.,  PO  Box  97,  Bartonsville,  PA 
18321. 

INCREASE  YOUR  SPACE  SALES 

A  GUIDE  TO  SELLING  ADVERTISING 
SPACE,  written  by  an  ad  agency  exec, 
details  what  should  be  in  your  media  kits 
and  sales  presentations;  how  ad  agenc¬ 
ies  select  publications;  market  research; 
working  with  sales  reps;  circulation 
audits;  co-op;  etc.  $50  ($75  after  1/1) 
Write  to;  SALES,  Box  40311,  LA,  CA 
90048. 

FOR  SALE: 

Two  facit  punches-model  4070-SN 
6047423  and  SN  6038390.  Excellent 
condition.  $500  each-includes  193 
rolls  %”  X  8"  perf  tape.  Phone  Marc  W. 
Anthony  (308)  632-0670. 

CIRCULATION  SERVICES 

PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems,  223  W 
5th,  Shawano  Wl  54166;  (715)  526- 
6547. 

FREE 

MUG 

Attention  Weekly  Newspapers 
Circulation  Climbers  is  celebrating  its  6 
year  anniversary  by  thanking  the  weekly 
newspaper  industry  by  providing  you 
with  a  free  mug.  Call  today  and  ask  about 
our  direct  bill  program.  There  is  no  out  of 
pocket  pyment,  as  a  matter  of  fact,  we 
pay  you!  Rnd  out  the  facts  and  receive  a 
free  mug.  Call  James  M.  Scutellaro 
(617)  938-1416/938-7040. 

SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing 
Circulation  management. 

Typesetting  inteface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley,  CA  94942;  (415) 
383-4500. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

CONSULTANTS 

IS  YOUR  web  offset  print  quality  better 
than  your  old  lettterpress  was?  Is  your 
hourly  production  down  but  the  press 
waste  up?  Lithographic  Services  will  re¬ 
train  existing  or  new  press  personnel, 
checkout  and  reset  print  units.  We  also 
repair,  dismantle  and  install  printing 
equipment.  If  you  rollers  need  copperiz- 
ing  we  can  do  them  in  or  out  of  the  press. 
For  more  information  call  (405)  691- 
4935  or  write  to  Lithographic  Services 
1005  SW  102,  Oklahoma  City,  OK 
73139,  Attn:  M.  Fryette. 

MAILROOM 

COUNTER  STACKER— Baldwin  model 
107  including  some  spare  parts. 
$6,500.  David  Graybill  (509)  663- 
5161. 

CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler-Hammer,  1,  II,  III  stackers 

Baldwin  Count-O-Veyors  106’s 

Truck  Loaders 

Sheridan  48P 

45°  and  90°  Floor  Curves 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 

CAMERA  &  DARKROOM 

SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

CIRCULATION  SOFTWARE 

CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis¬ 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 

NEWSPAPER  INSERTER  Model 
DG3200-4  serial  3124-17,  3  into  1, 
conveyor  delivery.  (414)  784-0110. 

•24P-48Pand72PSHERIDAN  HARRIS 
stuffers  guaranteed  production;  refur¬ 
bished  and  installed  in  your  plant;  train¬ 
ing  program  included. 

•  WANTED  TO  BUY:  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)468-5827. 

COMPUTER  SOFTWARE 

ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  AlJmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software.  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 

36 

NEWSPRINT 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

MISCELLANEOUS 

PHOTOTYPESETTING 

Three  AKI  Optimix  ad  mark-up 
machines.  All  in  use  every  day.  $2,000 
each/$5,000  takes  all.  Contact  Rich 
Antol,  616-946-2000. 

NEW 

MUIRHEAD  PAREEAX 

FACSIMILE  EQUIPMENT 

Two  Pogefox  Readers,  four  Pogefox 
Filmwriters,  with  automated  film  trans¬ 
port. 

One  Network  Controller  and  Page  Man¬ 
agement  System.  This  system  was  never 
used,  all  new  equipment.  Ready  far  ship¬ 
ment.  Price  negotiable. 

Contact;  John  Keating,  News  America 
Publishing,  Inc.  (212)  349-6671. 

PHOTOTYPESETTING 

AUTOLOGIC  APS-4,  5.12M  Byte  Diablo 
disk  drive,  16K  Dataram  Core  Memory 
documentation  and  service  records- 
functioning.  V.  Wise  (412)  282-8000. 

ADVANTAGE  1,  5  ‘A  Floppy  I/O, 
$11,500;  MDT  350,  with  (^ormat,  2 
yrs.,$3000ea.;MDT  350,  $2500.  Bob 
Weber  (216)  831-0480. 

CASH  FOR 

MARK  1,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

AM,  CG  TYPESETTERS 
Reconditianed.  30  Day  Warranty.  Tradt 
ins  accepted.  WSI  (216)  729-2858. 

PRESSES 

COMPUGRAPHICCOMP 1;  strips,  plugs, 
gearsand  spares;  works  well.  (904)824- 
9662. 

ATF  HEAT  SET  WEB  OFFSET  PRESS 
Five  print  units,  22.776’’  X  36’’,  two 
Butler  Splicers,  double  pass  13’  Tech 
oven,  combination  folder  with  Ribbon 
deck,  Stobb  Bundler,  conventioani 
damps.  This  press  is  under  power  until 
January  11,  ’85  and  was  completely  re¬ 
conditioned  January  1983.  Call  Bobbye 
Anderson  or  Glen  McClaugherty,  J.  Rid¬ 
ley  Lewis  Company,  (214)  634-0558. 

CG  RECONDITIONED  EQUIPMENT 
Execuwriter  $1250,  Comp  1  Jr.  $2150, 
Comp  II  $1250,  Permakwik  $1950, 
7200  w/display  $2500,  Editwriter750() 
HR  $ll,0(j0.  Film-strips  $15  and  up. 
WSI  (216)  729-2858. 

EDITWRITER  PREVIEW,  Recon¬ 
ditioned,  $4750; 

CG  EDITWRITER  ICI,  $1750; 

CG  UNISCAN,  Low  Use,  $2000; 
UNISCAN  FOR  PARTS,  $500. 

Bob  Weber  (216)  831-0480. 

HARRIS  N845A 

1982  -  European  Built  -  22"  Cut  Off 

6  Units,  two  colors  over  one  color,  2 
Units,  one  over  one  color,  1  RPIIIA  fol¬ 
der-broadsheet  and  tabloid,  6  autopast¬ 
ers.  Center  folder  configuration  - 
50,000  C.P.H.  MILTHORP  MACHIN¬ 
ERY  INC.  (404)  448-5284. 

FOR  SALE-Compugraphic  unified  com¬ 
poser,  Tape  Punch  FDR,  and  output  sys¬ 
tem  cards.  Good  condition.  Used  in 
weekly  publication.  Call  Bob  Campbell 
or  Bob  Mast  (717)  626-1164. 

1967  KJ6  King  Folder.  Complete  with 
cross  head  perforator  and  double  parallel 
assembly.  40  horse  power  motor  with  GE 
drive. 

2  1978  50”  double  stacked  roll  stands. 
With  neumatic  tension  system  and  moto¬ 
rized  side  lay.  Complete  with  main  con¬ 
sul  control.  Phone  (705)  673-7127. 

HARRIS  MICRO-STOR,  Model  1253, 
Wire  brd.  &  ASCI  Interface,  $4500; 
HARRIS  COMPUEDIT  1020,  (Format) 
$1000; 

HARRIS  1420  TERMINAL,  $2750. 

Bob  Weber  (216)  831-0480. 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 

THE  DAVID  JOHN  COMPANY 

AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
“Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 

All  Equipment  Guaranteed 
(216)  562-3750 

GOSS  COMMUNITY  add-on  units, 
1968-72.  Four  Goss  web  folder.  2  to  4 
units  News  King  press.  (803)  585- 
3678. 

Goss  Metro,  4  units,  1  half  deck 
Urbanite,  7  units 

Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 

SSC  Community,  9  units  ROP 

SC  Community,  4  units,  1979 

SC  Community,  7  units,  1971-75 

SC  and  Community  units  and  folders 
Harris  1650,  6  units  1974 

845,  5  units 

845,  add-on  units,  folders 

V25  add-on  units  and  folders 

V15A,  4  units,  1977 

V15A,  5  units,  1971-75 

News  King,  2  units,  1971 

ONE  CORP/Atlanta  GA 
(404)  458-9351 

Telex  700563 

TYPESETTERS;  Unisetter  LR  $5250, 
Preview  505  $3000,  Unified  Composer 
$2500,  Computape  $1500,  MDR 
$1250,  Uniscan  $1250,  Uniterm 
$950.  WSI  (216)  729-2858. 

USED  TYPESETTING  EQUIPMENT 
Cameras  Platemakers  Nationwide  Brok- 
ers-10%  Sales  Commission.  We  remove 
the  risk  when  buying  or  selling  between 
individuals. 

Bob  Weber,  (216)  831-0480 

HARRIS 

845,  4-8  units,  1973,  1979. 
V-25-JF10-2  units,  1976. 

V-15A-  6-4  units,  1970. 

GOSS 

Community  SC,  4  units  1970. 
Community  SC,  2  units  (add-on). 
Community  SSC,  6  units  1982. 

KING 

Colorking,  2  units  (add-on). 

Newsking,  3  units,  5  units. 

BELL-CAMP  INCORPORATED 

465  Blvd.  -  PO  Box  97 

Elmwood  Park,  NJ  07407 
201-796-8442  Telex;  130326 

VIDEOSETTER  UNIV.,  Rev  Lead,  Data- 
port.  Rev  Video,  5  Grids,  $8900; 
UNISEHER  HR,  $6500; 

CG  UNIFIED  COMPOSER,  8  Rack 
Opt  ion, $1950. 

Bob  Weber  (216)  831-0480. 

VIDEOSETTER  FONTS;  your  choice 
from  Library  of  60  for  $250  each.  Also 
UNISETTER  STRIPS  Including  Width 
Card,  $100  each  $15  pr  ITC  Track  and 
Related  U.C.  Output  Cards  at  $50  each. 
Call  for  other  fonts.  BOB  WEBER  (216) 
831-0480. 

EDITOR  &  PUBLISHER  for  November  17,  1984 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

FIVE  UNITS  News  King  press  with  KJ6 
folder  40  H.P.  drive,  well  maintained, 
clean,  used  to  print  weekly  newspapers. 
Good  suburban  1000  up  add  on  units 
wanted.  R.  Buckley  (601)  649-1129. 

10  UNITS  GOSS  N.V.,  21"  Cut-off  x 
36”,  2  folders,  one  with  Vi  fold,  5  Butler 
4050-14  Splicers.  Contact  H.  Rosen¬ 
berg  (716)876-6410. 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
1  Hoe  colormatic  folder  3  to  2-22  Vi 
cutoff 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  Vi  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Datsun4000 pounds,  paperclamptruck 
Goss  Urbanite  quarter  folder 
Paper  roll  dollies 
125w  Koler  power  plant 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


GOSS 

HEADLINER 
PRESSES 
FOR  SALE 

INSTALLThe  Perfecta  Pre¬ 
cision  Siitter 

Skip  Slit  Full  Slit  and  Silence 
On  the  touch  of  a  button 

UPDATE 

Present  Skip  Slitters 
Eliminate  changeover  down¬ 
time 

and  irregular  settings 
Improve  neatness  of  copy 
15  Assemblies  presently  In 
operation  at  the  Washington 
Post. 

Ask  their  opinion. 

Whatever  your  require¬ 
ments  over  90  units  in 
stock.  Turnkey  prices  on 
suppiy  and  instailation  of 
the  machinery  with  a  two- 
year  guarantee  on  produc¬ 
tion  performance  mechani- 
caily  and  eiectricaiiy.  Con¬ 
tact 

The  Professionai  Press¬ 
man 

Printing  Press 
Services  internationai 
USA: 

2952  East  34th  Street 
Cieveiand,  OH  44115 
(216)  883-8724 
Europe: 

^iier  St.  Factory 
Preston,  Engiand 
Tei  0772-797050 
Teiex  UK  67230 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 

_ (206)  387-0097 _ 

5  2  page  wide  Goss  portable  color 
ink  fountains 

1  Letterflex  photopolymer  recycling  unit 

2  Star  Kimbal  40  H.P.  AC  motors, 
frame  S444,  1750  RPM,  39-44.5 
amps.,  3  phase,  2  Vt"  shaft, 

230/430  V.  for  a  Goss  Mark  I. 

One  motor  rewound  never  used. 

Call  Don  Hendrickson  or  Doug  Hartlieb 
(304)233-0100. 


4  unit  SC  Community  1971/74 
[  3  unit  1100  series  Suburban 
'  Suburban  add-on  units  and  folders 
i  3  unit  Harris  VI 5A  with  JF7  -  1971 
I  4  unit  Harris  V15  with  JF7  -  1974 
6  unit/2  folder  Harris  VI 5D  -  1979 
4  unit  News  King 

4  unit  News  King  with  KJ6  1973/76 
!  KJ4  and  KJ6  folders  -  your  choice  of  3 
I  Ferag  Counter  Stacker  M-71 
Solna  125  sheetfed  KJ6  - 1968 
I  Offered  exclusively  by:  INLAND  NEWS¬ 
PAPER  MACHINERY  CORP. 

!  105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  KS  66215 
(913)  492-9050 

.Telex  4-2362 

SELL  US  YOUR  EQUIPMENT 
WE  WANT  TO  BUY 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


GOSS  SC  upper  former  and  stack  units. 
Michael  Allen  (201)  759-7222. 


PRESS  UNIT  wanted-Hoe  Colormatic 
with  23  9/16  cutoff,  sub  structure  and 
motor.  Call  Ken  Gornall  (216)  245- 
6901. 


UPPER  FORMER  for  Goss  SC  type  fol¬ 
der.  Contact  George  Riggs,  Fontana 
Herald-News,  (714)822-2231  or  Bob 
Hitchcock  (717)757-4842. 


Wanted:  one  good  unit  for  Cottrell  model 
U-15A  press.  Call  Bill  at  (608)  723- 
4121,  Lancaster,  Wisconsin. 


WE  BUY 

Phototypesetting 

Equipment 

Front  End  Systems,  Phototypesetters 
Terminals  &  Interfaces 

GRqpH*x 

1106  Hanover  Avenue 
Allentown,  PA  18103 
(215)  439-1942 


HELP 

WANTED.  .  . 

ACCOUNTING 


SENIOR  INTERNAL  AUDITOR 
Position  available  on  corporate  internal 
audit  staff  of  upstate  New  York-based 
communications  firm  located  in  the 
heart  of  the  Finger  Lakes  region.  Publicly 
held  company  has  television,  radio  and 
newspaper  operation  in  eighteen  states. 
Four  year  accounting  degree  and  2-4 
years  auditing  experience  required.  CPA 
a  plus.  Please  send  resume  and  salary 
history  to  Internal  Audit  Manager,  Park 
Communications  Inc,  PO  Box  550,  Itha¬ 
ca,  NY  14851. 


ACADEMIC 


ASSISTANT  PROFESSOR,  tenure  track 
I  to  sen/e  as  student  newspaper  advisor 
and  teach  2  courses  from  the  following; 
newswriting,  reporting,  editing,  page 
design.  Start  mid  September  1985.  Pro¬ 
fessional  experience  and  MA  required. 
Salary  competitive.  Send  resume  with 
addresses/phones  of  three  references  to 
Jack  Simms,  Journalism  Department, 
8090  Haley  Center,  Auburn  University, 
AL  36849.  Deadline  December  5. 
Auburn  University  is  an  Equal 
Opportunity/Affirmative  Action 
Employer. 


Colorado  State  University  seeks  appli- 
I  cants  for  three  tenure-track  positions  at 
>  the  assistant  of  assoc  late  professor  level , 

I  depending  on  qualifications,  with  duties 
to  begin  August  20,  1985. 

POSITION  84-1:  Assistant  or  Associate 
Professor  with  graduate  capability  in 
I  behavioral  communication  research 
based  on  a  social  science  orientation  to 
I  communication  theory,  as  well  as 
j  demonstrated  ability  in  two  of  the  follow¬ 
ing  areas:  public  relations;  law;  news- 
editorial;  broadcast  journalism; 

!  introduction  to  mass  communication, 
i  Ph.D.  required.  Publications  required  in 
I  mass  communication  research  or  closely 
I  related  area. 

POSITION  84-2:  Assistant  of  Associate 
Professor  with  primary  teaching 
responsibilities  in  public  relations,  as 
well  as  demonstrated  ability  to  teach  in 
two  of  the  following  areas:  law;  news- 
editorial;  broadcast  journalism; 
introduction  to  mss  communication. 
Ph.D.  preferred,  master’s  degree  re¬ 
quired.  Publications  desirable. 
POSITION  84-3:  Assistant  or  Associate 
Professor  with  primary  teaching 
responsibilities  in  news-editorial,  as  well 
j  as  demonstrated  ability  to  teach  in  two  of 
I  the  following  areas:  broadcast  jour¬ 
nalism;  law;  introduction  to  mass  com- 
!  munication.  Ph.D.  preferred;  master’s 
I  degree  required.  Publications  desirable. 

Salary  minimums  for  all  three  positions: 

I  Assistant  Professor,  $24,000;  Associ- 
I  ate  Professor,  $26,000. 
i  All  postions  require  appropriate  pro¬ 
fessional  experience.  Apply  by  January 
3,  1985,  to  Fred  Shook,  Search  Com¬ 
mittee,  (Department  of  Technical  Jour¬ 
nalism,  Colorado  State  University,  Fort 
j  Collins,  CO  80523.  CSU  is  EO/AA 
'  employer.  EO  office:  314  Student  Ser- 
{  vices. 


i  RHETORIC/COMMUNICATIONS.  A  Te- 
I  nure  Track,  Assistant  Professor  of 
i  Rhetoric,  positon  for  Fall,  1985  in  rhe- 
I  torical  theory  and  one  or  more  of  the 
following:  mass  communications,  poli- 
I  tical  communications,  journalism, 

;  broadcasting,  writing  theo7,  technical 
I  communication.  Ph.D.  required  bystart- 
i  ing  date  of  9/’/%5.  Send  vita  to:  Richard 
I  McLain,  Chairman,  Department  of  Eng¬ 
lish,  General  Literature,  and  Rhetoric, 
I  State  University  of  New  York  at  Bing- 
I  hamton,  Binghamton,  NY  13901.  AA 
EOE. 


HELP  WANTED 


ACADEMIC 


Spring  (1 985)  of  Fall  opening  for  an 
Assistant  or  Associate  Professor 
to  teach  courses  in  Public  Rela¬ 
tions  Communication  and 
Administration,  inciuding  courses 
in  production,  public  opinion, 
theory,  and  research.  Ph.O.  degree 
highly  desirable;  master’s  degree 
required;  also  professional  public 
relations  experience  desired.  Sal¬ 
ary  commensurate  with  quaii- 
fications.  Sand  resumes  by 
November  16, 1984  to: 

Chair,  Public  Reiations  Search 
Committee 

School  of  Public  Communications 
215  University  Place 
Syracuse,  New  York  13210 
Syracuse  University  is  an  Affirma¬ 
tive  Action/Equal  Opportunity 

T^uTTTImeT^enureTac^ppoIriTmenf 
!  beginning  September  1985.  Teaching 
I  journalism  and  other  communications 
'  courses  including  writing  for  televison, 

I  film  history  and  theory.  Ph.D.  preferred, 

•  two  years’  college  teaching  ex;»rience 
'  and  two  years’  professional  experience  in 
■  journalism  required.  Deadline:  January 
i  15,1985.  Send  resume,  three  letters  of 
I  recommedation  and  transcripts  for  all 
degrees  received  and  in  progress  to  : 

!  Personnel  Office,  Westfield  State  Col- 
;  lege,  Westfield  Ma  01086.  AA/EOE. 

i  COMMUNICATIONS:  Assistant  pro- 
.:  fessor,  tenure  track,  tall  1985.  Strong 
1  committment  to  undergraduate  Liberal 
1  Arts  education.  To  teach  at  least  3  of  the 
j  following:  Advertising,  Public  Relations, 

S  Newswriting,  Communications  Law, 
i  Mass  Media  and  Society.  ABD,  Ph.D.  or 
!  appropriate  law  degree  required.  Salary 
I  competitive.  12  hour  teaching  load. 

I  Send  vita,  3  letters  of  reference  and  writ- 
j  ing  sample  to  Alan  Hantz,  Com- 
!  munications  Program,  University  of 
I  North  Carolina  at  Asheville,  Asheville  NC 
j  28804  by  January  15,1985.  EOE. 

!  TEACHING  ASSISTANTSHIP:  Salary 
I  plus  tuition  waiver  for  qualified  master's 
I  or  doctoral  candidate  in  journalism, 
i  Strong  academic  record,  GRE  scores, 

I  three  recommendation  letters  required, 
j  News,  PR  or  advertising  experience  pre- 
I  ferred.  Enroll  January  1985.  Prompt 
!  application  needed.  Write  or  phone 
I  Stuart  Bullion,  graduate  advisor.  School 
I  of  Journalism,  Southern  Illinois  Univer- 
I  sity,  Carbondale,  I L  6290 1 ;  (6 1 8)  536- 
3361. _ 


ATWOOD  CHAIR 
OF  JOURNALISM 

University  of  Alaska,  Anchorage 
The  University  of  Alaska. 
Anchorage  is  establishing  a  pool  of 
current  and  former  applicants  and 
nominees  from  which  all  future 
vacancies  of  the  Atwood  Chair  of 
lournalism  will  be  filled.  Nomina¬ 
tions  ans  applications  for  this  chair 
are  welcome  at  any  time,  but  are 
especially  sought  at  this  time. 

This  is  a  distinguished  Visiting  Pro¬ 
fessorship  filled  annually.  Salary  is 
$65,000  plus  benefits  for  fl  months. 
A  moving  allotment  is  also  paid.  The 
person  selected  will  be  a  nationally 
recognized  journalsit  or  journalism 
educator.  Ability  to  teach  or  teach¬ 
ing  experience  is  required. 

Send  nominations  and  inquiries  to 
Atwood  Chair  of  Journalism  Search 
Committee.  Department  of  lournal¬ 
ism  &  Public  Communications.  Uni¬ 
versity  of  Alaska.  Anchorage.  3211 
Providence  Drive,  Anchorage.  AK 
99508.  UAA  is  an  Equal 
Opportunity  ^Affirmative  Action 
Employer  and  Educational  Institute. 
11685541.  _ 
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HELP  WANTED 
ADUINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


ASSISTANT  PUBLISHER:  immediate 
opening.  Take  charge  individual  to  assist 
publisher  in  management  of  daily  and 
weekly  publications.  Proven  sales  ability 
a  must.  Knowledge  of  TMC  and  any 
editorial  background  a  definate  plus. 
There  is  no  limit  to  your  income  poten¬ 
tial.  A  solid  base  salary  plus  an  excellent 
bonus  and  benefits  package  is  being 
offered.  Zone  3.  Box  8217,  Editor  & 
Publisher. 


ARE  YOU  INTERESTED  IN  THE  FAST 
LANE??? 

We  are  a  fast  lane  newspaper  group  and 
our  plans  call  for  continued  expansion  in 
the  near  future.  That  means  we  will  need 
several  general  managers  to  command 
our  additional  community  newspapers. 
If  you  are  thinking  of  stepping  up  to  a 
general  managership... and  are  now  in 
advertising,  newsroom  or  circulation 
management  and  wish  to  look  down  the 
CONFIDENTIAL  ROAD  toward  managing 
a  newspaper.  Write  us. ..Lets  com¬ 
municate,  it  could  well  be  the  most 
important  letter  you  will  ever  write... Box 
8113,  Editor  &  Publisher. 


A  CHALLENGE  AND  OPPORTUNITY 
awaits  the  person  chosen  as  general 
manager  of  this  7 ,000  dai  ly  and  1 6, 000 
TMC  product  in  Nowich,  New  York.  If  you 
are  an  outdoor  enthusiast,  you  will  enjoy 
this  location  in  the  southern  part  of  the 
state  where  activities  are  plentiful.  A 
growing  newspaper  group.  Contact  John 
Shields,  Park  Communications,  PO  Box 
550,  Ithaca,  NY  14850,  (607)  272- 
9020. 


GENERAL  MANAGER 
Publisher  of  N  California  weekly  in  highly 
desireable  locale  seeking  GM  to  manage 
all  day-to-day  operations.  Excellent 
opportunity  for  individual  looking  to 
move  ahead  and  take  charge  of  a  3-year- 
old,  fast  moving  company.  Business, 
computer,  producton,  advertising, 
circulation  and  management  experience 
with  weekly  in  $750K  range  desired. 
Send  resume  or  detailed  letter  with  sal¬ 
ary  requirements  to  Box  8224,  Editor  & 
Publisher. 


TAKE  CHARGE  GENERAL  MANAGER 
for  small  New  England  daily.  Must  be 
strong  in  advertising  and  circulation. 
Growth  opportunities  with  chain.  Reply 
to  Box  8253,  Editor  &  Publisher. 


LABOR  RELATIONS  MANAGER 
Professional  labor  relations  executive, 
seasoned  by  experience,  and  ready  for  a 
challenge,  is  needed  in  a  multi-union 
environment. 

Opportunity  is  ideal  for  self-starting, 
assertive  individual  with  at  least  five 
years  experience  as  chief  spokesperson. 
Management  style  is  participative,  goal 
oriented.  Industry  is  highly  visible. 

For  immediate  confidential  considera¬ 
tion  submit  resume  including  earnings 
history  to  Box  8234,  Editor  &  Publisher. 
Equal  Opportunity  Employer 


Northern  California  group  seeks  top 
flight  General  Manager  with  10  years  top 
management  experience.  Group 
includes  five  7-day  dailies  and  eleven 
weekly  publications,  including  the  pre¬ 
stigious  Contra  Costa  Times.  We  reach 
over  650,000  households  each  week. 
Have  some  commercial  printing.  Even 
with  12  years  of  record  growth,  we  are  on 
the  threshold  of  even  greater  growth. 
Send  detailed  resume,  references,  and 
management  philosophy  to  Dean 
Lesher,  PO  Box  5166,  Walnut  Creek,  CA 
94598. 


LABOR  RELATIONS  ASSISTANT  for 
multi-union,  modern  newspaper 
operation  in  Zone  9.  Proven  experience 
in  contract  negotiations  &  arbitration 
preparation,  grievance  handling  and 
contract  administration.  Experience  in 
all  phases  of  industrial  relations 
desirable.  Excellent  growth  opportunity 
for  the  right  candidate.  Send  resume 
with  complete  employment  and  salary 
history.  Box  8245,  Editor  &  Publisher. 


OPERATIONS  DIRECTOR  wanted  for 
large  shopper  operation,  Chicago  market 
place.  Must  be  experienced  in  all  phases 
of  distribution  methods  and  our  ideal 
candidate  would  possess  some  pre-press 
production  experience.  We  offer  a  com¬ 
petitive  salary  plus  bonus  opportunities. 
Send  resume  and  salary  history  to:  Ray 
Pike,  General  Manager,  Penny  Saver 
Publ.,  6775  W.  174th  St.,  Tinley  Park, 
IL  60477. 


PUBLISHER 

Chief  operating  position  for  our  group  of 
three,  paid  weeklies.  We’ll  share  grovrth 
of  papers  with  entrepreneurial  leader. 
Zone  2.  Reply  in  confidence  today  to  Box 
8182,  Editor  &  Publisher. 


TRAINING  MANAGER 
Tribune  Publishing  Company,  the  Pacif¬ 
ic  northwest’s  leading  diversified  media 
corporation,  is  seeking  an  energetic, 
innovative,  experienced  training  mana¬ 
ger.  The  ideal  candidate  should  possess 
excellent  organizational/administrative 
abilities,  strong  human  relations  skills 
and  a  general  human  resources  back- 

round. 

ribune  Publishing  Company  offers  an 
excellent  benefit  package  which 
includes:  medical,  vision  care,  dental, 
retirement,  vacation  and  group 
insurance. 

Reply  by  sending  resume  and  salary  his¬ 
tory  to:  Jack  J.  Wilson,  Director  of 
Human  Resources,  Tribune  Publishing 
Co.,  PO  Box  11000,  Tacoma,  WA 
98411. 


_ ADVERTISING _ 

ADVERTISING  SALES  90,000  circula¬ 
tion  Harte-Hanks  daily  on  South  Texas 
Gulf  coast  is  seeking  an  experienced 
Retail  Advertising  Account  Executive. 
Ideal  candidate  will  be  highly  motivated, 
creative,  energetic  and  detail  oriented. 
Competitive  salary,  commissions,  and 
full  benefit  pack^e.  Send  resume  and 
salary  history  to:  The  Caller-Times,  Per¬ 
sonnel  Department,  PO  Box  9136,  Cor¬ 
pus  Christi,  TX  78469. 


ADVERTISING  MANAGER 
Growth-oriented  magazine  publisher 
seeks  results-minded  pro  to  handle  full 
range  advertising  sales,  promotion  and 
management  for  top  publication  in  its 
field.  Great  opportunity  for  a  capable 
newspaper  ad  manager  to  cross  over  into 
larger  market  and  bigger  reward.  Must  be 
able  to  handle  phone  sales  and  personal 
calls  and  agency  contact.  Super  Zone  5 
location.  Excellent  financial  package  for 
the  right  candidate.  Box  8216,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR 
A  major  daily  and  Sunday  newspaper  in 
Zone  1  is  seeking  a  highly  motivated 
management  professional  to  direct  its 
retail,  co-op,  national,  classified  and 
TMC  sales  activities.  The  successful 
candidate  will  have:  a  minimum  of  four 
years  experience  in  active  advertising 
management.  Knowledge  of  classified 
management.  Experience  in  a  competi¬ 
tive  market.  Excellent  written  and  oral 
communication  skills.  Qualified  appli¬ 
cants  should  send  resume  and  salary  his¬ 
tory  to  Donald  P.  Micozzi  General  Mana¬ 
ger,  The  Standard  Times,  555  Pleasant 
St.,  New  Bedford,  MA 02742. (Please  no 
phone  calls.) 


ADVERTISING  MANAGER 

CARS  &  PARTS  MAGAZINE,  the  monthly  periodical  for  col¬ 
lectible  car  enthusiasts,  has  an  opening  in  the  Advertising 
Department  for  an  Ad  Manager.  We  are  looking  for  an 
aggressive  ad  space  salesperson  who  can  sell  effectively 
through  both  sales  ells  and  telemarketing.  The  successful 
candidate  need  be  familiar  with  the  collectible  car  and 
utomotive  aftermarket  fields.  Knowledge  of  magazine  pro¬ 
duction,  particularly  layout  and  design,  are  required.  We 
offer  an  excellent  salary  and  benefits  package  for  the  Ad 
Sales  Manager  with  a  proven  track  record.  Resumes  may 
be  sent  to: 

Personnel  Manager 
Re;  Ad  Manager 
Box  783 

_ Sidney,  Ohio  45367 _ 


MAJOR  ACCOUNTS  MANAGER 
Fast  growing,  independent  16,000 
circulation  daily  seeks  top  achiever  with 
sharp  sales  and  organizational  skills. 
Three  years  of  competitive  sales 
experience  required.  In  addition  to  a 
strong  salary  and  incentive  program, 
you’ll  enjoy  living  in  one  of  southern  Cali¬ 
fornia’s  finest  areas.  Send  resume  in 
strictest  confidence  to  Stephen  Good, 
Advertisng  Director,  The  Hemet  News. 
123S.CarmalitaSt..  Hemet  CA  92343. 


PACIFIC  NORTHWEST 
22,000  PM  daily  seeks  retail  advertising 
manager/advertising  director.  Require¬ 
ments  include  sales/management 
experience,  demonstrated  knowledge  of 
rate  structures/pricing,  ability  to  deal 
with  major  accounts,  energy  to  train, 
motivate  and  lead  retail  staff  of  6.  Send 
resume  with  salary  requirements  to  John 
E.  Buchner,  General  Manager  Albany 
Democrat-Herald,  PO  Box  130,  Albany, 
OR  97321. 


RETAIL  AD  SALES  PERSON 
The  Fort  Lauderdale  News  and  Sun- 
Sentinel  Co.  is  currently  looking  for 
bright,  aggressive  individuals  who  want  a 
start-up  position  in  a  high  visibility 
environment. 

Grow  with  a  company  which  offers  stabil¬ 
ity.  support  and  challenge  in  addition  to 
excellent  starting  salaries,  benefits  and 
a  significant  grovrth  opportunity. 

Send  resume  in  confidence  to  News  and 
Sun-Sentinel,  PO  Box  14430,  Ft. 
Lauderdale,  FL  33302. 


EXPERIENCED  CLASSIFIED  Advertis¬ 
ing  manager  for  growimg  Virginia  daily. 
Some  retail  department  duties  involved. 
Applicant  must  be  aggressive  and  pro¬ 
motion  minded.  Excellent  salary  and 
benefits.  Reply  with  salary  history  and 
resume  to  Lee  Owens,  Bristol  Newspap¬ 
ers  Inc.,  PO  Box  6()9,  Bristol,  VA 
24203. 


GENERAL/ADVERTISING  MANAGER 
Experienced  managers  needed  tw  large 
communications  company  for  Zone  3 
and  4  shoppers.  Exciting  growth  oppor¬ 
tunity  for  energetic  person  with  broad 
shopper  experience  and  history  of  suc¬ 
cess.  Applicant  should  thrive  on  com¬ 
petitive  marketing,  be  able  to  train  and 
lead  sales  staff,  and  manage  diverse 
operations.  Reply  to  Box  8198,  Editor  & 
Publisher. 


We  are  lookig  for  a  shopper  oriented 
individual  who  believes  they  can  operate 
successfully  in  a  highly  competitive  mar¬ 
ket.  Must  be  able  to  motivate  a  large 
sales  staff  and  four  sales  managers. 
Send  your  resume  and  salary  history  to 
Ray  Pike,  VP/General  Manager,  Penny 
Saver  Publications,  6775  W.  174th  St 
Tinley  Park  IL  60477. 


MAJOR  ACCOUNT  MANAGER 
New  Hampshires  largest  evening  news¬ 
paper  is  seeking  a  top-notch  professional 
with  comprehensive  knowledge  of  the 
fundamentals  of  media  selling  including 
CPM,  GRP’s  and  reach/frequency. 

If  you  are  a  performance-oriented  person 
looking  for  a  challenging  growth  opportu¬ 
nity  then  send  resume  with  salary  history 
in  confidence  to 

Brad  Burley 
The  Telegraph 
PO  Box  I0()8 
Nashua,  NH  03061 
An  Equal  Opportunity  Employer.  M/F 


NORTHERN  CALIFORNIA  DAILY  seeks 
sales  director  to  run  4-person  ad 
department.  Job  requires  working  with 
research  data,  building  linage  from  the 
majors  and  motivating  staff  to  fully 
develop  their  territory.  Join  management 
group  in  planning  the  future  at  a  news¬ 
paper  with  strong  tradition  of  teamwork. 
We  went  daily  and  nearly  tripled  re¬ 
venues  in  three  years;  only  high  achiev¬ 
ers  with  demonstrated  leadership  should 
appy.  Rspond  ASAP  to  Lake  County  Re¬ 
cord-Bee,  PO  Box  848,  Lakeport,  CA 
95453. 


Our  Advertising  Manager  is  going  on  to 
greener  pastures  within  our  newspaper 
group.  His  replacement  will:  have  the 
ability  to  conceive,  implement  and  com¬ 
plete  imaginative  sales  promotions;  real¬ 
ize  that  a  successful  campaign  is  one 
which  benefits  both  the  newspaper  and 
the  advertiser;  maintain  an  excellent  in- 
place  staff,  and  be  able  to  recruit  and 
develop  quality  people;  develop  a  high 
community  profile,  living  in  and  working 
with  an  enthusiastic  town;  be  tough 
enough  to  be  firm,  smart  enough  to  be 
diplomatic;  enjoy  a  newspaper 
environment  which  prides  itself  on  team¬ 
work;  work  closely  with  the  publisher  in 
developing  annual  expense  and  revenue 
budgets. 

If  this  interests  you,  please  send  resume 
and  salary  requirements  to  Ned  Cant¬ 
well,  publisher,  Carlsbad  Current-Argus, 
PO  Box  1629,  Carlsbad,  NM  88220. 


ADVERTISING 
SALESPERSON 
CLASSIFIED 
OUTSIDE  SALES 

SALARY  $600  PLUS 
Major  New  York  Daily  Must  Fill  This 
Challenging  and  Creative  Position. 
Knowledge  of  Advertising  Sales  and/or 
Marketing  a  definite  plus.  College  pre¬ 
ferred.  Imagination  and  initiative  A 
MUST. 

VERY  GOOD  BENEFITS 
SEND  RESUME 
Box  8129,  Editor  &  Publisher. 
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_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 
To  take  charge  of  eight  person  sales  staff 
for  28,000  7-day  daily  in  North  Dakota 
Capitol  and  fastest  growing  city. 
Salesmanship  is  not  as  important  as 
leadership-demonstrated  skill  in 
analyzing  marketing  weaknesses  and 
opportunities,  organizing  and  coordinat¬ 
ing  the  efforts  of  others  and  acheiving 
goals.  Exceptional  working  conditions  in 
5  year  old  plant,  open  management 
style.  Write  Jim  Hewitson,  Adv^ising 
Director.  The  Bismarck  Tribune,  /07  E. 
Front  Ave.,  Bismarck,  ND  58501. 


RETAIL  AD  MANAGER 
Are  you  a  man  or  woman  on  the  way  up? 
Do  you  see  newspaper  advertising  as 
your  profession,  and  aspire  to  career 
growth  through  effort  in  varied 
experience?  Have  you  had  some  suc¬ 
cessful  management  experience? 

If  so,  and  you  have  handled  accounts 
from  mom  and  pops  to  major  retailers, 
we  would  like  to  talk  with  you. 

We're  a  50,000  daily  in  the  northeast 
and  we  need  a  working  retail  manager. 
Our  highly  competitive  market  demands 
day-to-day  productivity  from  a  busy 
staff.  We  are  the  market  leader  and  your 
influence  could  make  us  even  more  so. 
Special  section  and  promotion 
experience  would  really  help. 
Newspaper  is  part  of  a  large  multi-media 
corporation.  Advancement  opportunities 
exist  for  high  performer.  Write  Advertis¬ 
ing  Director,  Box  8232,  Editor  &  Pub¬ 
lisher. 


SALES  REPRESENTATIVE 
MAJOR  ACCOUNTS 
For  Zone  2  major  metro  market.  Solid 
chain  and  department  store  experience 
required .  Candidate  must  possess  strong 
written  and  oral  skills  as  well  the  ability 
to  work  with  research  and  demographic 
presentations  with  top  decision  makers. 
A  superior  package  of  fringe  benefits  will 
make  becoming  a  part  of  the  newspaper 
industry's  finest  organization  a  real 
bonus. 

If  you  have  a  sincere  desire  to  expand 
your  career  and  income  potential,  send 
your  resume  in  complete  confidence  to 
Box  8186,  Editor  &  Publisher. 


SMALL  WISCONSIN  daily  newspaper 
with  TMC  searching  tor  experienced 
working  ad  manager.  Excellent  rewards 
for  promotion  and  service  minded  person 
who  can  lead  staff  and  SELL.  Tough 
shopper  competition.  Send  resume  to 
Box  8214,  Editor  &  Publiser. 


ADVERTISING  SALES 

Brooklyn's  our  1st  name,  but  don’t  let 
that  fool  you.  We're  based  in  one  of  NY’s 
top  areas  (upscale  Brooklyn  Heights) 
and  offer  a  1st  year  potential  of  $30- 
40,000  (mid-teens  starting  salary  plus 
commission).  If  you’re  a  young  dynamo 
determined  to  make  it  big  in  advertising 
in  NYC  you  won’t  want  to  miss  this 
career-propelling  opportunity. 

COME  GROW  WITH  US! 

MARIAN  WEISBLATT 
BROOKLYN  PAPER  PUBLICATIONS 
(718)  834-9161. 


SALES  REP-for  35,000  circulation 
Springfield  Shopper.  Publication  has 
carved  want  ad  niche  in  200,000  pop¬ 
ulation  marketplace  and  is  seeking  self¬ 
starter  with  proven  track  record  to  assist 
in  upgrading  general  advertising  linage. 
Send  resume  to:  Springfield  Shopper, 
PO  Box  142,  Springfield  IL  62705. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
The  Princeton  Packet,  Inc.  has  an 
exceptional  career  opportunity  for  an 
advertising  sales  manager.  We  are  the 
publishers  of  six  weekly  and  two  twice- 
weekly  quality  newspapers  in  the  heart  of 
Central  New  Jersey.  Our  37,000  ABC 
audited  papers  reach  upscale  readers  in 
one  of  the  richest  and  fastest  growth 
markets  in  the  country.  This  position  will 
require  an  experienced  newspaper  per¬ 
son  who  currently  holds  a  sales  manage¬ 
ment  position  and  is  willing  to  earn  his/ 
her  future  by  creative  selling  and  people 
management.  We  offer  an  excellent 
compensation  package  to  candidates 
with  a  proven  track  record.  Please  send  a 
cover  letter  and  resume  with  salary  his¬ 
tory  to:  John  O'Rourke,  The  Princeton 
Packet  Inc.,  PO  Box  350,  Princeton,  NJ 
08542.  An  Equal  Opportunity 

Employer. _ 

ADVERTISING  SALES 
‘Versatile  salesperson  needed  for  growing 
ad  staff  at  busy  trade  journal  publishing 
house.  Looking  for  a  self-motivated 
individual  on  the  way  up.  Must  be  free  to 
travel  and  comfortable  with  direct  sales 
calls  and/or  phone  work.  Willing  to  train 
exceptional  person  with  good  track  rec¬ 
ord  of  sales  performance  and  gain.  Bet¬ 
ter  than  competitive  pay.  Very  desirable 
location  in  Zone  5.  Send  resume  and 
salary  history  to  Box  82 15,  Editor  &  Pub¬ 
lisher. 

CLASSIFIED  ADVERTISING  SALES- 
Outstanding  career  opportunity  for 
experienced  salesperson  at  100,000/ 
140,000  Sunday  paper.  Send  resume, 
references  and  earnings  requirements 
to:  Advertising  Director,  Lancaster 
Newspapers,  Box  1328,  Lancaster,  PA 

17604. _ 

CLASSIFIED  ADVERTISING  MANAGER 
For  a  dynamic  youth  oriented  market  dis¬ 
tribution  30,000  daily  38,000  Sunday. 
Prefer  several  years  experience  in 
supervision  or  management  of  a  large  or 
medium  sized  classifeid  staff. 

Must  be  familiar  with  all  phases  of  clas¬ 
sified  phone  room  techniques,  which 
includes  sales  training  and  telephone 
etiquette.  Phone  room  staff  is  com¬ 
pletely  on  line  which  requires  knowledge 
of  front  end  systems  or  the 
understanding  of  the  requirements  and 
capabilities. 

Must  be  willing  to  handle  display  sales 
respqnsibilties  as  well  as  management 
and  initiate  special  features  pages  and 
sections.  Knowledge  of  classified  pro¬ 
motion  a  plus. 

Healthy  market  provides  many  oppor¬ 
tunities  for  creative  energetic  sales- 
minded  individual.  Salary  based  upon 
background  and  experience  plus  com¬ 
pany  benefits.  All  replies  will  be  held  in 
strict  confidence,  zone  8.  EOE.  Box 
8243,  Editor  &  Publisher. 


DISPLAY  ADVERTISING  SALES 
The  News  and  Observer  (Raleigh,  NO  is 
expanding  its  retail  advertising  staff  tp 
keep  up  with  the  growth  of  North  Caroli¬ 
na's  fastest  growing  county.  Applicants 
should  have  a  minimum  of  3  years’ 
experience  in  outside  sales  with  a  daily 
paper,  be  self-motivated  and  have  the 
ability  to  manage  50-75  accounts.  Abil¬ 
ity  to  play  team  ball  and  communicate 
effectively  with  decision  makers  is  a 
must.  Send  resume  and  salary  history  to: 
Dick  Henderson,  Retail  Advertising 
Manager,  The  News  and  Observer,  PO 
I  Box  191,  Raleigh,  NC  27602.  Equal 
i  Opportunity  Employer. 


WORKING  AD  MANAGER  wanted  for 
struggling  group  owned  Zone  5  daily. 
Small  paper  in  highly  competitive  mar¬ 
ket.  A  real  opportunity  for  a  hard  working 
aggressive  person  who  wants  to  make  his 
or  her  mark.  Reply  in  writing  to  Box 
8230,  Editor  &  Publisher.  Please 
include  immediate  income  require¬ 
ments  and  longterm  goals. 


'  DISPLAY  SALESMAN  WANTED  for  Zone 
i  9  weekly.  Must  have  proven  track  record, 
ability  to  make  sales  presentations,  com¬ 
pose  letters.  Opportunity  to  become 
Sales  Manager  of  9  person  staff  and  4 
weekly  newspapers.  Send  resume  with 
references.  Salary  $20,000-25,000. 
Millbrae  Sun,  205  Broadway,  Millbrae, 
CA  94030.  (405)  697-5335. 


EDITOR  &  PUBLISHER  for  November  17,  1984 


HELP  WANTED 


HELP  WANTED 


CIRCULATION 


CIRCULATION 


CIRCULATION  SALES  i 
MARKETING  MANAGER 

The  Denver  Post,  The  Voice  of  the  Rocky  Mountain  Empire,  has  a 
I'  position  available  for  the  planning,  scheduling  and  coordination  of 
^  circulation  promotion.  Unique  opportunity  for  exceptional  i 
individual  who  is  highly  motivated.  Applicant  will  join  aggressive  i 
‘  sales  management  team. 

Ability  to  organize  and  administer  comprehensive  sales  programs  a 
'  must.  Also,  knowledge  of  budgeting  techniques  as  well  as  back¬ 
ground  which  includes  a  solid  record  of  sales  accomplishments.  | 
As  part  of  a  company  on  the  move,  you  can  expect  an  excellent 
career  path  and  creative  challenges,  as  well  as  a  highly  competitive 
salary  and  benefits  package.  | 

For  immediate  confidenti^  consideration,  send  resume,  including  j 
salary  history,  to;  The  Denver  Post,  650  15th  Street,  Denver  CO  ; 
80202  do  Human  Resources  Dept. 


DISTRICT  MANAGERS 
Openings  in  early  1985  for  experienced 
District  Managers  to  work  for  growing  So. 
Calif,  newspaper  group.  Must  have 
truck,  van,  or  station  wagon  and  possess 
the  ability  to  work  with  young  merchants 
in  the  delivery  and  collection  of  news¬ 
papers.  Salary,  auto  allowance,  benefits 
and  incentives.  For  immediate  con¬ 
sideration  send  resume  with  salary  his¬ 
tory  and  requirements  to  Circulation 
Director,  The  Verdugo  Newspaper 
Group,  PO  Box  991,  Glendale,  CA 
91209. 


CIRCULATION  MANAGER 
Zone  1  62,000  daily  in  central  Massa¬ 
chusetts  needs  a  circulation  self-startei 
with  experience  in  carrier  management, 
TMC  and  computer  applications.  Ideal 
position  for  a  2  looking  to  grow  and  move 
to  a  pleasant  tourist  area  near  Boston  or  a 
1  looking  for  a  slower  pace  for  future 
growth.  Send  resume  to  Box  8205,  Edi¬ 
tor  &  Publisher. 


CIRCULATION  MANAGER 
Expereinced  circulation  manager 
needed  for  growing  35,000  circulation 
weekly  group  in  Zone  2  growth  area.  Take 
charge  person  with  daily  experience  and 
proven  ability  needed.  Must  have  solid 
dependable  background  in  all  circula¬ 
tion  areas  including  carriers,  single  copy 
sales,  post  office  delivery,  etc.  Must 
have  strong  leadership  and  hands-  on 
ability.  Excellent  salary  and  benefits. 
Send  resume  and  salary  requirements  to 
Box  8228,  Editor  &  Publisher. 


CIRCULATION 

MANAGER 


Market  Manager  for  Nation¬ 
al  newspaper.  Responsibilit¬ 
ies  include  managing,  train¬ 
ing  and  motivating  super¬ 
visors  In  all  facets  of  clrcula- 
tlon.  Planning  and 
implementing  promotions. 
Must  have  strong  com¬ 
munication  skills  and  leader- 
ship  abilities.  We  offer 
excellent  salary  and 
benefits  and  advancement 
opportunities.  For  more 
Information  write  or  send 
resume  to  Box  8108,  Editor  h 
Publisher. 


WANTED  DYNAMIC  SINGLE  COPY 
SALES  MANAGER.  All  applicants 
I  should  be  versed  in  street  sales,  com¬ 
puterization  and  all  phases  of  single 
copy  marketing.  Salary  will  be  base  plus 
incentives.  Send  resume  and  salary  re¬ 
quirements  to  Personnel  Department, 
Austin  American-Statesman,  PO  Box 
670,  Austin.  TX  78767. 


The  Nation’s  3rd  Largest  Daily  Newspaper 

MAIL  CIRCULATION 
MANAGER 

Circulation  Department  of  USA  TODAY  is  seeking  a  qualified 
candidate  to  administer  its  nation-wide  mail  distribution 
network  from  its  headquarters  in  the  Nation's  capital. 

Candidate  must  have  a  thorough  working  knowledgeof  theU.S. 
Postal  System,  be  experienced  in  mail  distribution  of  a  natiortal 
publication  and  be  capable  of  handling  coordination  with 
production  and  data  processing. 


Responsibilities  also  include  Iraining  of  field  support  personnel, 
planning  and  coordination  of  mail  transportation  requirements, 
analyzing  cost  and  monitoring  levels  of  service.  Tremendous 
growth  potential  offered  for  individual  who  meets  the 
qualifications  of  this  fast-paced  position.  Excellent  benefits. 
Salary  commensurate  with  experience.  To  apply  send  resume 
and  cover  letter  to: 


USA TODAY 

P.O.  Box  500-BB 

Washington,  D.C.  20044 

EOE  M/F 
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HELP  WANTED 


CIRCULATION 


COUNTRY  FIELD  REPRESENTATIVEfor 
one  of  the  largest  metropolitan  dailies  in  I 
the  U.S.  Must  be  fully  knowledgeable  in  I 
Wholesaler  Distribution  and  single  copy 
sales.  Excellent  salary  and  fringes.  Car  | 
allowance.  Only  top-notch  fully 
experienced  persons  need  apply.Call  or 
Write 

Stan  Getleson  i 

Circulation  Manager 
New  York  Post 
210  South  Street 
N.Y..N.Y.  10002 
(212)  349-5000 


EDITORIAL 


EDITORIAL  PROOFREADER  Work  on  a 
multitude  of  science-related  materials. 
AYERST  LABORATORIES,  a  leading 
pharmaceutical  division  of  Fortune  100 
American  Home  Products  Corporation, 
has  a  challenging  opportunity  for  a  sea¬ 
soned,  organized  editorial  proofreader  to 
work  in  a  fast-paced  environment. 
Materials  read  will  range  from  typewrit¬ 
ten  manuscript  copy  for  sales  aids  and 
medical  journals  to  direct  mail  pieces 
and  film/convention  exhibit  panels. 
Package  inserts  will  also  be  included, 
along  with  editing  of  medical  copy  as 
required. 

Candidates'  qualifications  must  include 
superb  spelling/grammar,  a  Bachelor’s 
degree,  and  2-3  years’  experience  in  a 
high-volume  proofreading  environment, 
preferably  pharmaceutical  and/or  refer¬ 
ence  pubi  ications.  We  offer  an  attiactive 
starting  salary  and  excellent  company 
benefits.  For  prompt,  confidential  con¬ 
sideration,  forward  your  resume,  which 
must  include  current  salary  to: 

Jeanne  Klein,  Assistant  Personnel 
Director,  AMERICAN  HOME  PRO¬ 
DUCTS  CORP.  Ayerst  Laboratories  Div. 
685  Third  Avenue  New  York,  NY  10017- 
4047  An  equal  opportunity  employer  M/ 
F 


COPY  EDITOR-experienced  copy  editor 
for  PM  newspaper.  Should  be  competent 
with  layout,  headwriting  and  wire  han¬ 
dling.  Send  resume  with  salary  require¬ 
ments  to  Personnel  Dept.,  The  Jackson 
Newspapers,  40  Sargent  Drive,  New 
Haven  CT  06511. 


20,000  Circulation  Florida  coastal  daily 
seeks  sports  night  wire  editor 
experienced,  VDTs,  layout  and 
sportswriting.  Must  be  industrious,  non- 
smoker,  journalism  degree.  Send 
resume  and  salary  requirements  to 
Sheila  Tuttle.  Vero  Beach  Press-  Jour¬ 
nal,  PO  Box  1268,  Vero  Beach,  FL 
32961. 


DO  YOU  want  to  help  shape  one  of  the 
most  exciting  Sunday  newspapers  in  the 
countr,?  We’re  looking  for  an  assistant 
Sunday  editor  to  help  plan,  edit  and  lay¬ 
out  a  fast  growing  50,000  plus  tab- 
broadsheet  combination.  You  will  work 
in  a  competitive  area  with  a  dedicated 
staff.  Duties  include  copy  editing  on 
deadline,  headline  writing  and  produc¬ 
ing  section  fronts  with  full  color.  Send 
resume  and  work  samples  tO;  Ted 
Diadiun,  Managing  ditor.  The  News- 
Herald,  38879  Mentor  Ave.,  Willough¬ 
by.  OH  44094. 


EDITOR 

Top  career  opportunity  in  a  major 
publishing  company  is  available  as  edi¬ 
tor  of  Federal  Times,  independent  week¬ 
ly  for  those  in  public  service.  Send 
resume  with  details  of  background  in 
print  journalism  and  knowledge  of  feder¬ 
al  bureaucracy,  along  with  covering  let¬ 
ter  with  salary  requirements  to  Human 
Resources  Dept.,  Editor  Position,  The 
Times  Journal  Company,  Springfield,  VA 
22159.  EOE. 


HELP  WANTED 


EDITORIAL 


CLASSICAL  MUSIC 
The  Kansas  City  Star  needs  a  music  edi¬ 
tor  to  report  on  and  review  a  thrilling 
classical  music  scene.  We  are  looking  for 
solid  newspaper  experience  in  addition 
to  knowledge  of  classical  music;  a 
secondary  interest  in  opera  and/or  dance 
is  much  value.  Send  letter  stating  your 
qualifications,  resume,  references  and 
examples  of  your  work  (no  phone  calls 
please)  to: 

Robert  Butler 

Arts  &  Entertainment  Editor 
Kansas  City  Star 
1729  Grand  Avenue 
Kansas  City,  MO  64108 

COMMUNITY  NEWS  EDITOR:rewrite 
and  develop  local  news  and  feature  stor¬ 
ies  for  small  suburban  daily.  Must  layout 
pages,  assign  pictures,  write  daily  edito¬ 
rial.  Located  near  major  cultural  hub. 
Days.  Northeast  corridor.  Send  clip  and 
salary  requirements  with  first  letter. 
Write  Box  8248,  Editor  &  Publisher. 


COMMUNICATIONS  SPECIALST 
regional  milk  marketing  cooperative. 
Degree  in  journalism  or  communications 
with  3-5  years  experience  with  daily 
newspaper  or  magazine  as  working  com¬ 
municator.  Good  verbal,  writing  and 
black  and  white  and  color  photo  skills 
essential.  Knowledge  of  electronic 
media  and  AV  techniques  helpful.  Free 
to  travel.  Work  with  all  levels  of  manage¬ 
ment  in  corporate  atmosphere.  Resume, 
clips  and  salary  history  required  by 
Decemberl5, 1984.  Send  to:  Com¬ 
munications/Personnel  Dept.,  10140 
Linn  Station  Rd,  Louisville  KY  40223. 


COPY  EDITOR  news  desk  copy  editor 
needed  fot  100,000  circulation  AM-PM 
daily.  3-4  years  experience  preferred. 
Send  resume  to  Lee  Spaulding,  Assis¬ 
tant  Managing  Editor  for  News,  Gazette 
Telegraph,  30  Prospect  Street,  Colorado 
Springs,  CO  80901. 

COPY  DESK 

We  are  seeking  a  fourth  person  for  our 
copy  desk  who  is  skilled  in  layout,  an 
I  excellent  speller  and  grammarian.  You 
I  will  do  basic  layout  and  design  section 
I  fronts.  Computer  knowledge  essential 
because  we  paginate  pages.  Contact  Don 
Conner,  or  Dee  Bryant,  The  Leaf  Chroni¬ 
cle,  PO  Box  829,  Clarksville  TN  37041. 
(615)  552-1808. 


HEAD  LIBRARIAN  here’s  our  bill  of 
goods:  A  Ganett  newspaper  on  the  move 
in  a  growing  northern  California  com¬ 
munity;  fine  working  conditions  with 
friendly  people;  good  starting  salary  and 
benefits;  sun,  water,  access  to  mon- 
tains,  near  San  Francisco.  JIM 
HUSHAW,  Managing  Editor,  Stockton 
!  Record,  Box  900,  Stockton,  CA  95201. 


! 

I 

i 


IMMEDIATE  OPENING  at  quality  small 
daily  for  ambitious  general  assignment 
reporter  experienced  in  all  phases  of 
news  coverage.  Excellent  opportunity  for 
advancement  in  our  group  for  right 
individual.  Send  resume  and  non- 
returnable  clips  to  Jim  Small,  Editor, 
Daily  Mail,  PO  Box  340,  OIney,  IL 
62450. 


I  IF  YOU  ARE  READY  to  run  news 
I  operation  of  quality  small  daily  in  Great 
'  Plains  community  of  20,000  this  is  your 
opportunity.  You  will  No.  2  newsperson 
behind  senior  editor  on  staff  of  14.  Loc- 
i  al/regional  emphasis,  lots  of  color,  mod- 
I  ern,  well-equipped  plant.  Respected,  6 
’  day  morning  daily.  Good  pay  and 
i  benefits,  write  Box  8251,  Editor  &  Pub- 
;  lisher. 


!  LIFESTYLE  EDITOR  for  small  daily  in  an 
I  interesting  area.  Looking  for  someone 
I  creative  and  energetic  to  grow  with  us. 
j  Apply  to  Chris  Ledbetter,  Managing  Edi¬ 
tor,  The  News,  PO  Box  580,  Boca  Raton, 
I  FL  33432. 


HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITOR  FOR  WEEKLY  NEWSPAPER 
Plan  to  start  publishing  in  early  1985. 
Seek  person  with  experience  who 
appreciates  potential  for  good  journal¬ 
ism  and  writing  in  weekly  paper.  Should 
have  interest  in  history,  politics,  ideas 
and  cultural  issues.  Send  resume,  salary 
requirements  and  samples  of  writing  to 
Todd  Evans,  PO  Box  8276,  Atlanta,  GA 
30306. 

MANAGING  EDITOR  for  Arizona  6  day 
daily.  Strong  on  layout,  design,  copy 
editing  and  head  line  writing.  Editing 
experience  essential.  Front  end  system. 
Must  have  demonstrated  ability  to 
direct,  motivate.  Salary  commensurate 
with  ability,  experience.  Fast-growing 
Arizona  community.  Excellent  opportu¬ 
nity.  Send  full  resume.  Donovan  M. 
Kramer  Sr.  Publisher,  Casa  Grande  Dis¬ 
patch,  PO  Box  639,  Casa  Grande  AZ 
85222. 

Entry-level  position  open  for  self-starter. 
Will  consider  sharp  recent  grad  to  cover 
county  beat,  and  write  features.  Photo 
skills  a  must.  5,000  AM  daily  in  scenic 
south  central  Wyoming.  Contact  Chuck 
Bowlus,  Editor,  Rawlins  Daily  Times, 
(307)  324-3411. 

MANAGING  EDITOR-minimum  1  year’s 
experience  required,  layout  skills  for  AM 
daily,  25,000  circulation.  Zone  6.  Send 
resume  and  salary  history  to  Box  8233, 
Editor  &  Publisher. 

EDITORIAL  WRITER-We’re  looking  fora 
journalism  professional  with  an 
analytical  mind.  If  you’re  looking  for  an 
excellent  opportunity  to  grow  with  a  pro¬ 
gressive  Zone  5  AM  daily  in  a  leading, 
stable  market,  we  would  like  to  hear  from 
you.  Please  send  resume,  samples  and 
salary  expectations  to  Box  8238,  Editor 
&  Publisher. 

MANAGING  EDITOR 

Versatile  and  experienced  managing  wri¬ 
ter/editor  for  Sunday  magazine.  We’re 
looking  for  an  enthusiastic  journalist 
whose  story  sense  will  be  valued  highly 
within  the  features  department.  Send 
resume  and  three  clips  to  Ken  Doctor, 
Daily  Camera,  Box  591,  Boulder  CO 
80306. 

EXPERIENCED,  DEADLINE-TESTED 
reporters  sought  by  Zone  5  mid-size,  non 
metro  daily  for  local  government  cover¬ 
age  and  for  small-city  rural  news  bureau 
covering  multi-county  area.  Resume, 
clips  to  Box  8255,  Editor  &  Publisher. 
An  Equal  Opportunity  Employer. 

NEVADA  weekly  newspaper  in  fastest 
growing  region  in  the  state  seeks  general 
assignment  reporter  to  cover  all  aspects 
of  community  from  government  to 
human  interest  feature  assignment. 
Must  have  car  and  experience  with 
camera  and  darkroom  preferred.  Send 
letter  of  interest,  resume  and  clips  to  PO 
Box  193,  Tonopah,  NV  89049. 

FAMILY  LIVING  EDITOR  wanted  for 

1  growing  PM  daily  in  sunny  Southwest 

1  Florida.  Need  experienced  individual 
who  knows  layout,  editing,  writing,  pho¬ 
tography.  Good  opportunity  in  a  pleasant 
community  on  the  Gulf  of  Mexico.  Send 
resume,  samples  of  work  to  George 
Cecil,  Naples  Daily  News,  PO  Box  7009, 
Naples,  FL  33940. 

NEWS  EDITOR  for  award-winninjg4, 000 
circulation  semi-weekly  in  Zone  3  growth 
area.  Box  8222,  Editor  &  Pulisher. 

NEWS  EDITOR/REPORTER  for  quality 
weekly  community  newspaper  in  major 
university  center  in  small  town  setting. 
Must  know  and  produce  news,  provide 
leadership  and  guidance  staff  of  three 
reporters,  and  layout  and  make  up  front 
page  with  general  concern  for  the 
appearance  of  entire  paper.  Send  com¬ 
plete  resume  and  starting  salary 
expected.  You  can  grow  and  make  pro¬ 
gress  here.  Box  8227,  Editor  &  Pub¬ 
lisher. 

1  FASHION  WRITER  and  reporter  for  ma¬ 
jor  metro.  We  want  enthusiasm  and 
interest  in  fashion,  as  well  as  a  reporting 
background.  Will  work  with  photograph¬ 
ers  and  designers  to  produce  a  lively 
weekly  section  that  includes  both  haute 
couture  and  clothes  for  the  working  man 
and  woman.  Write  Linda  Picone,  Assis¬ 
tant  Managing  Editor,  425  Portland  Ave, 
Minneapolis,  MN  55488. 

NIE  CONSULTANT 

Metropolitan  newspaper  in  Zone  3  has 
opening  for  Newspaper  In  Education 
consultant.  Should  have  some  teaching 
experience  as  well  as  NIE.  Opportunity 
for  advancement.  Guild  covered.  Box 
8249,  Editor  &  Publisher. 

GROWING  ALASKAN  NEWSPAPER 
needs  seasoned  editor.  The  Kodiak  Daily 
Mirror  is  a  tab-size,  3,000  circulation 
daily  which  serves  Kodiak  Island  and  its 
villages.  It  also  serves  the  United  State’s 
Coast  Guard  base  and  Alaska’s  largest 
commercial  fishing  fleet.  Great  opportu- 
nity  for  adventurous,  community- 
minded  person  who  can  write,  edit  and 
direct  three  reporters.  We  have  fish, 
bear,  everything.  Will  hold  out  for  best 
applicant  until  Jan.  16.  Contact  Nancy 
Freeman,  publisher,  Kodiak  Daily  Mir¬ 
ror,  216  W.  Rezanof,  Kodiak,  AK 
99615. 

OUR  EMPHASIS  is  local  news.  Our  need 
is  staffers  who  can  look  for  it  with  enthu¬ 
siasm  and  report  it  with  flair.  Midwest 
applicant  sought.  Contact  John  Skipper, 
Managing  Editor,  The  Daily  Nonpareil, 
117  Pearl  Street,  Council  Bluffs,  lA 
51501, 

PRESTIGIOUS  co-published  weeklies  in 
semi  rural  but  cosmopolitan  seaside 
community  needs  reporter  to  join  8- 
member  editorial  staff.  Experience  pre¬ 
ferred,  must  have  car,  camera.  Write 
Peter  B.  Boody,  Editor, The  South¬ 
ampton  Press,  Box  1207,  Southampton, 
NY  11968. 

"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM’’  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 

1  MEDIUM-SIZED  daily  newspaper  in  a 
fast-growing  suburban  sunbelt  (Zone  4) 
area  is  expanding  and  is  seeking  a  MAN- 
AGING  EDITOR  (or  news  editor 
depending  on  experience)  to  supervise 
!  news  operation.  Strong  emphasis  on 

1  planning  and  improving  writing.  Also 
;  looking  tor  a  strong  EDITORIAL  PAGE 

1  EDITOR  to  formulate  and  write  editorials 

1  and  column  (generally  conservative 
,  viewpoint).  Send  resume  and  salary  his- 
;  tory  to  Box  8244,  Editor  &  Publisher. 

1  RECENT  M.S.  J-SCHOOL  GRAD  with  2 

1  years  weekly  experience  as  a  reporter 
[and  editor.  One  year  part-time 

1  experience  on  dailies;  hard  news  and  fe- 
1  atures.  Good  clips.  Looking  for  challeng¬ 
ing  hard  news  or  feature  beat  on  metro 
daily.  Call  John  Spagnoli  (516)  295- 
1  5908. 

1  _  _  _ 

1  PACIFIC  NORTHWEST  metro  PM  seeks  1  PHOTOGRAPHER  for  6  day  morning dai- 
1  assistant  managing  editor  with  solid  ly.  You’d  be  a  one  man  photo 
newsroom  and  supervisory  experience,  department. Send  resume,  clips  or  sam- 
1  Right  person  may  move  to  managing  edi-  pies  to  George  Wright,  News  Editor,  The 
tor.  Send  resume,  salary  history,  require-  'Telegraph,  PO  Box  370,  North  Platte, 

1  ments  to  Box  8180,  Editor  &  Publisher.  |NE  69103. 

EDITOR  &  PUBLISHER  for  November  17,  1984 
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EDITORIAL 


PAPER  in  photogenic  mountain  town 
seeks  photographer  who  can  find  page  1 
shots  even  when  news  is  slow.  Ski,  hike, 
get  cultured  in  our  unique  community  of 
19,500.  If  you’re  meticulous,  creative 
and  able  to  deal  with  kids,  police  and 
garden  club  members,  this  high-quality, 
4500-circulation  paper  is  ready  for  you. 
Resumes,  five  clips  to  Evelyn  Vigil,  Los 
Alamos  Monitor,  PO  Box  1268,  Los  Ala¬ 
mos,  NM  87544. 


REPORTERS-one  of  New  Jersey’s  most 
prestigious  weekly  newspapers,  the 
Somerset  Messenger-Gazette  located  in 
Somerville  has  openings  for  newspaper 
reporters.  Experience  preferred  but  will 
consider  trainees.  Applicants  should  be 
eager  to  learn  and  desire  to  excel  in  the 
local  journalism  field.  Excellent  salary 
and  benefit  package.  Send  resume  to 
Miriam  Leskun,  Editor,  Somerset  Mes¬ 
senger-Gazette,  PO  Box  699,  Somen/ille 
NJ  08876. 


ASSISTANT  CITY  EDITOR.  Our  State 
Capitol  A.M.  needs  a  person  with  strong 
writing,  reporting  and  organizational 
skills  to  help  direct  a  staff  of  eight  report¬ 
ers.  We  want  a  dedicated  newsperson 
who  has  the  potential  to  step  up  as  city 
editor.  Send  detailed  letter,  resume  and 
clips  to:  Frank  Fantini,  Executive  Editor, 
Delaware  State  News,  PO  Box  737,  Dov- 
er,  DE  19903. _ 

REPORTER:  Our  25,000-circulation 
state  capital  daily  is  looking  for  the  best 
and  most  dynamic  reporters  we  can  get. 
The  present  opening  is  for  a  health  and 
social  sen/ices  reporter  who  can  write 
from  the  peoples  perspective.  But  we 
also  want  to  build  a  file  of  top-notch 
applicants  for  all  beats.  This  is  a  great 
second  stop,  though  we  will  consider 
exceptional  recent  graduates.  Send 
resume  and  clips  to  Frank  Fantini,  c/o 
Delaware  State  News,  PO  Box  737,  Dov¬ 
er,  Delaware  19903. 

SOUTH  FLORIDA  PM  DAILY  seeks  do-it- 
all  desk  person  strong  in  layout,  particu¬ 
larly  straight  news  pages.  Competitive 
salary,  top  benefits  for  this  fast-paced 
position.  Try  out  may  be  required.  Send 
tearsheet,  resume  to  Suzanne  Smither, 
Managing  Editor,  The  Evening  Times, 
PO  Drawer  T,  West  Palm  Beach,  FL 
33402. _ 

SPORTS  EDITOR  for  Mesabi  Daily  News 
Virginia,  Minn.  Must  be  able  to  coordin¬ 
ate  coverage;  organizational  and  desk 
skills  necessary.  Contact  R.  Howell, 
(218)  741-5544. 


SPORTS  WRITER  wanted  for  48,000 
PM  daily.  Cover  local,  Chicago  area 
sports.  Some  desk  work.  Send  letter, 
resume,  clips,  references,  to  Dick  Goss, 
Sports  Editor,  The  Herald-News,  300 
Caterpillar  Drive,  Joliet  IL  60436. 

THE  HILTON  HEAD  NEWS  has 
immediate  opening  for  a  self-starting, 
energetic  Sports  Writer  to  cover  a  variety 
of  sports  on  resort  island.  Must  be  cap¬ 
able  with  camera.  $260/weekly  with 
excellent  benefits.  Send  resume  and 
clips  to  HILTON  HEAD  NEWS,  PO  Box 
5446,  Hilton  Head.  SC  29928. 

THE  DONREY  MEDIA  GROUP  is  in  a 
period  of  rapid  growth.  As  a  result,  we 
regularly  need  career-oriented,  pro¬ 
fessional  journalists. 

We  need  people  who  have  just  begun 
their  careers  as  well  as  those  who  have 
been  in  the  field  for  many  years. 

Donrey  owns  51  daily  and  55  non-daily 
newspapers,  as  well  as  broadcast  sta¬ 
tions,  outdoor  advertising  companies 
and  cable  television  companies  in  20 
stats  primarily  in  E&P  zones  5,  6,  8  and 
9. 

If  you  are  interested  in  a  company  pro¬ 
viding  advancement  opportunities 
please  send  a  resume  to  personnel 
director,  Donrey  Media  Group,  PO  Box 
1359,  Fort  Smith,  AR  72903.  All  letters 
and  resumes  will  be  acknowledged. 

EDITOR  &  PUBLISHER  for  Move 


HELP  WANTED 


EDITORIAL 


REGIONAL  NEWS  EDITOR 
Nights  for  major  metro  newspaper  lo¬ 
cated  in  Zone  2.  Must  have  experience  in 
copy  editing,  layout  and  reporting  skills. 
Should  have  good  ability  to  manage  and 
work  with  people.  Will  be  training  and 
assigning  talented,  bright  reporters.  Top 
administrative  abilities  required.  This  is 
a  position  for  someone  with  aminimum 
of  3-5  years  experience  who  thrives  on 
woking  under  pressure,  wants  the  oppor¬ 
tunity  to  grow,  is  a  self-starter,  and  is 
enterprising.  Good  salary  and  excellent 
benefits.  Send  resume,  recent  clips,  and 
salary  requirements  to  Box  8252,  Editor 
&  Publisher.  An  Equal  Opportunity 
Employer. 

COPY  EDITOR  needed  for  4-person  staff 
on  growing  West  Texas  daily.  Some 
experience  on  daily  required  but  willing¬ 
ness  to  work  hard  for  quality  oriented 
newspaper  most  important.  Background 
and  samples  of  page  layout  work  to  J.E. 
Green,  Midland  Reporter-Telegram,  PO 
Box  1650,  Midland  TX  79702. 


COPY  EDITOR-Six  year  veteran  of  Free¬ 
lance  Writer’s  market  wants  to  be  the 
new  man  on  your  50,000  plus  daily’s 
desk.  Have  covered  local  issues,  poli¬ 
tics,  education  and  people  foe  USA 
Today,  Washington  Post.  Wants  to 
establish  full-time  career  on  daily.  All 
zones  are  welcome.  Box  8211,  Editor  & 
Publisher. 


COLORFUL  WRITER  with  knack  for  tell¬ 
ing  a  good  feature  story,  ability  to  write 
intelligently  on  a  variety  of  public  affairs 
and  adept  at  editingand  layout  sought  by 
37,000  circulation  daily  features 
department.  1-2  years  experience  pre¬ 
ferred.  Positon  has  potential  for  advane- 
ment.  Send  resume  and  clips  to  Bill 
Roberts,  The  Jackson  Sun,  PO  Box 
1059,  Jackson.  TN  38301.  No  phone 
calls. 

COPY  EDITORS  AND  REPORTERS 
Award  winning  daily  seeks  industrious 
career  minded  applicants.  Send  resume 
and  samples  to  Ken  Fortenberry,  Execu¬ 
tive  Editor,  The  News  Chief.  PO  Box 
1440,  Winter  Haven,  FL  33880. 
Women  and  minorities  encouraged  to 

apply. _ 

SEVEN  DAY  MORNING  PAPER  in  Flor¬ 
ida  with  20,000  circulation  seeks 
experienced  industrious  night  wire  edi¬ 
tor,  non  smoker.  Send  resume  and  salary 
requirements  to  Sheila  Tuttle.  Vero 
Beach  Press-Journal,  PO  Box  1268, 
Vero  Beach,  FL  32961. _ 


ASSISTANT  CITY  EDITOR  For  65,000 
AM-PM  papers.  Evening  shift.  Strong 
word  skills  and  leader^ip  are  must. 
Some  make-up.  Resume  to  manning 
editor/news.  Ledger  Enquirer,  Box  711, 
Columbus,  GA  31994. 


TIRED  OF  WINTERS? 

The  Fresno  Bee,  a  150,000  AM  daily  in  ! 
California’s  central  valley,  has  an  j 
immediate  opening  for  a  sports  copy  edi-  i 
tor/desk  person  with  at  least  3  years 
experience.  VDT  experience  is  required; 
layout  and  graphic  abiltiy  desireable. 
Starting  salary  up  to  $617  per  week 
depending  on  experience.  Liberal  i 
benefits  and  employer-paid  fringe  pack-  I 
age.  Send  full  resume  and  examples  of  | 

work  to:  I 

Rich  Marshall,  SjMrts  Editor  i 

Fresno  Bee 
1626  E  Street 

Fresno, CA  93786  I 

An  Equal  Opportunity  Employer,  women  ! 
and  minorities  are  encourag^  to  apply.  ' 

VERO  BEACH  (FLA)  PRESS-JOURNAL, 
20,000  circulation  daily,  seeks  general 
assignment  reporter  and  lifestyle  repor¬ 
ter.  Must  be  industrious,  non  smoker 
with  journalism  degree  and  photography 
experience.  Send  resume  to  Sheila  Tut¬ 
tle,  Vero  Beach  Press- Journal,  PO  Box 
1268,  Vero  Beach.  FL  32961. 

iber  17,  1984 


HELP  WANTED 


EDITORIAL 


WANTED:AGGRESSIVE  REPORTER  TO 
COVER  RELIGION  full-time  in  a  South¬ 
ern  market  where  religion  is  serious 
news.  The  successful  applicant  will 
understand  how  to  make  the  beat  rele¬ 
vant  to  the  non-church  goer,  whole  dis¬ 
playing  a  working  knowledge  of  the 
issues  facing  believers  today.  Clearly 
written,  compelling  clips  are  probably 
the  key  to  getting  the  job.  Box  8165, 
Editor  &  Publisher. 


WANTED  NOW 
Copy  Editors 
CiW  Editor 

Assistant  Business  Editor 
We  are  currently  seeking  candidates  for 
these  openings  at  metropolitan  news¬ 
papers.  If  you  are  interested  in  being 
considered  for  these  and  other  oppor¬ 
tunities,  write  JOB  BANK,  1909  Cinna- 
minson  Avenue,  Cinnaminson,  NJ, 
08077  or  call  Director  Debra  Bissinger, 
at  (609)  786-1910. 


EDITOR 

The  Employee  Communications 
department  of  a  leading  insurance  com¬ 
pany  needs  a  top-fli^t,  experienced 
Editor.  Responsible  for  producing  a  new 
management  information  publication. 
Requires  understanding  of  business,  fi¬ 
nance,  economic  issues  and  their 
relationship  to  the  company.  A  superior 
writer  with  an  analytical  mind  and  pro¬ 
fessional  disposition.  Send  resume  to: 
Wendy  Weisinger,  Recruiting  (0287), 
AETNA  Life  &  Casualty,  151  Farmington 
Avenue,  Hartford,  CT  06156.  Equal 
opportunity  employer. 


EDUCATIONAL  OPPORTUNITY 


HELP  WANTED 
EDITORIAL 


COPY  EDITOR 
WITH  STRONG  LAYOUT 
SKILLS 

Sports  Reporter,  Reporter 
Photographer 

40,000  Circulation  daily 
Excellent  salary  and  fringe 
benefits 

Located  in  Southeastern 
Mass,  near  Atlantic  coast. 
Send  resume  to: 

Paul  Bernier 
Fall  River  Herald  News 
PO  Box  2410 
Fall  River,  Mass.  02720 
NO  PHONE  CALLS 


WE’RE  GROWING 

Mid-South  daily  in  midst  of  economic 
boom  needs  two  reporters-one  business 
writer  and  one  for  general  assignment. 
Our  spprts  desk  ne^s  another  reporter, 
too.  Will  consider  entry  level  applicant 
forall  three  positons.  Send  resume,  clips 
and  salary  history  to  Box  8256,  Editor  & 
Publisher. 


COPY  EDITOR  -  Solid  grammatical, 
headline  writing,  and  layout  skills. 
55,000  PM  daily.  Send  resme  and 
examples  of  work  to  Saul  Shapiro,  Exec- 
utivu  Editor,  Waterloo  Courier,  PO  Box 
540,  Waterloo,  lA  50704. 


EDUCATIONAL  OPPORTUNTTf 


MINORITY  COLLEGE  STUDENTS 

_ AND  RECENT  GRADS _ 

Come  to  the  Second  Annual 
Newsday  Minority 
Job  Opportunity  Conference 

Hofstra  University 
Hempstead,  N.Y. 

January  25  &  26,  1985 

For  interviews  with  recruiters  from  major  newspa¬ 
pers,  news  services  and  newspaper  groups  for  current 
and  future  entry  level  jobs  and  internships  as  reporters, 
photographers,  copy  editors  and  news  assistants.  Last 
year’s  recruiters  included  The  New  York  Times,  New 
York  Daily  News,  Chicago  Sun-Times,  The  Boston 
Globe,  The  Dow  Jones  Newspaper  Fund,  The  Wall  Street 
Journal,  The  Washington  Post,  Los  Angeles  Times,  The 
Miami  Herald,  Capital  Cities  Communications  and  many 
more  large  and  small  dailies  from  the  eastern  U.S. 

Journalism  major  not  required.  No  charge.  Free 
iunch  both  days.  Convenient  to  transportation  and  affor¬ 
dable  housing.  Registration  deadline:  November  22, 1984. 

Registration  information:  JOC,  Community 
Affairs  Dept.,  Newsday,  Long  Island,  N.y. 
11747.  (516)  454-2172. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

FREELANCE 

UBRARY 

BUSINESS  REPORTER  with  solid 
understanding  of  marketing  and 
advertising  to  write  marketing  column 
and  cover  other  industry  beats  for  award 
winning  weekly  business  newspaper.  1- 
3  years  experience.  Upper  teens.  Send 
resume  and  five  best  clips  to:  Jacques 

BUSINESS/LABOR  WRITER-  This 
coverage  area  is  important  to  us  and 
we're  looking  for  someone  with  three  or 
more  years  experience  in  business  writ¬ 
ing  who  can  write  the  story  clearly  and 
compellingly  and  who  can  generate 
ideas  for  expanding  and  improving  our 

FREELANCE  WRITERS  sought  for 
health  care  marketing  monthly.  Health 
Care  Communication,  Box  594,  Rye,  NY 
10580. 

LIBRARY  DIRECTOR 

Excellent  opportunity  for  person  skilled 
at  organizing  and  operating  newspaper 
library.  "Hands  on"  role  involves 
supervising  others  and  modernizing  our 
system.  Competitive  salary,  benefits 

Neher,  Editor,  Crain's  Cleveland  Busi¬ 
ness,  140  Public  Square,  Suite  412, 

coverage.  Send  resume,  clips  and  refer¬ 
ences  to  ME/Administration,  Lansing 

GOOD  RATES  for  experienced  business 
writers  throughout  U.S.  Send  ONE  sam- 

Editor  &  Publisher. 

ing,  Ml  48919.  A  Gannett  newspaper. 

pie  and  resume  to  Box  8229,  Editor  & 

PHOTOJOURNAUSM 

COPY  EDITOR-The  Odessa  American 
has  an  immediate  opening  on  its  6- 

DIRECTOR  OF  PHOTOGRAPHY 

person  desk  for  a  skilled  copy  editor  with 
experience  in  graphics,  layout  and  color 

MAILROOM 

Key  role  at  a  newspaper  that  cares  about 
photojournalism.  Must  be  a  good  shoo- 

design.  Send  resume  to  the  Odessa 
American,  Charlotte  McCarroll,  Copy 
Desk  Chief,  PO  Box  2952,  Odessa  TX 
79760. 

MARKETING 

MAN  ROOM  FHRpMAN 

ter,  completely  familiar  with  photo  tech- 

COORDINATOR/NON-PROFIT  GROUPS 
U.S.  news  agency  seeks  energetic  pro¬ 
motion  person  to  develop  non-profit  net¬ 
work,  assist  computer-based  com¬ 
munications.  Exceptional  marketing, 
organizing,  writing  skills.  Knowledge  of 
computers,  international  development, 
economic  &  human  rights  issues  and  US 
groups.  Salary  from  $20,000  benefits. 
Starts  December.  Resume,  writing  sam¬ 
ples  to  Box  8231,  Editor  &  Publisher. 
Equal  Opportunity  Employer. 

Night  shift  for  AM  newspaper. 
Immediate  full-time  position  available 

color.  In  addition  must  have  the  manage¬ 
ment  skill;  to  direct  a  four  person 

COPY  EDITOR 

Versatile  wordsmith  with  flair  for  layout 
needed  at  13,000  circulation  AM  daily. 
Applicants  should  have  good  knowledge 
of  sprots  and  a  willingness  to  do  all  sorts 
of  pages,  including  lifestyles  and  busi¬ 
ness.  Send  resume,  clips  and  layout 
samples  to  Paul  Reichart,  Managing  Edi¬ 
tor,  The  Bradford  Era,  Box  365,  Bradfrd 
PA  16701.  No  phone  calls  please. 

will  include:  Mechanical  techniques, 
knowledge  of  Kansa  320  or  48(3 
inserting  machine,  administrative  skills 
with  the  capability  to  perform  and  direct 
varied  duties  within  a  deadline.  Salary 
competitive  with  excellent  benefit  pack¬ 
age.  Send  resume  of  past  5  years 
experience  and  salary  requirements  to 
Box  263,  c/o  Anteiope  Valley  Press,  PO 
Box  880  Palmdale  CA  93550. 

supervising  and  budgeting.  Our  photo 
director  plays  a  big  role  in  planning  and 
policy  making  too.  We  want  someone 
who  is  ready  to  join  a  newsroom  manage¬ 
ment  team  that  is  dedicated  to  high 
quality  and  continued  improvement. 

Send  resume  and  slide  portfolio  to  Per¬ 
sonnel  Department,  Owensboro  Messen¬ 
ger-Inquirer,  PO  Box  1480,  Owensboro 

KY  42302. 

MARKETING _ | _ MARKETING _ |  _ MARKETING _ |  PUBLIC  RELATIONS 


J 

Atex  is  the  worldwide  leader  in  systems  for  publishing  applications.  We 
have  begun  the  work  on  our  next  generation  of  products.  Our  Product 
Marketing  group  is  responsible  for  defining  new  publishing  systems 
products  and  spearheading  the  effort  to  get  them  into  the  marketplace. 
We  are  looking  for  two  additional  people  to  take  key  roles  in  the 
Product  Marketing  group. 

Product  Group  Managers 

As  a  Product  Group  Manager,  you  will 

•  Work  with  Atex  personnel  and  customers  to  develop  product 
requirements  that  meet  the  needs  of  multiple  markets. 

•  Create  product  business  plans,  pulling  together  market  opportunities 
and  financial  projections. 

•  Manage  major  new  product  efforts,  from  inception  to  release, 
coordinating  the  work  of  all  involved  Atex  departments. 

•  Supervise  and  direct  several  Product  Managers. 

Background  should  include  significant  publishing  and  computer 
systems  experience.  Knowledge  of  page  make-up,  graphics  handling, 
and  production  practices  in  the  industry  is  vital.  Project  management, 
technical  and  business  skills  are  essential.  You  must  possess  confidence, 
decision- making  ability,  and  self-reliance. 

Atex  offers  highly  competitive  compensation,  along  with  a 
comprehensive  benefits  package.  Please  send  your  resume  and 
salary  requirements  to: 

Karen  Murphy  _  _ 

Atex, 

32  Wiggins  Ave. 

Bedford,  MA  01730 

.\n  equal  oppimunitv  employer. 

A  KODAK  COMPANY 


MEDIA  RELATIONS  SPECIALIST 
Interested  in  industrial  marketing?  Have 
a  minimun  of  two  years  media  relations 
or  business-oriented  editorial 
experience?  Are  you  comfortable  placing 
a  technical  story  and  dealing  with  the 
editors  of  technically-oriented  publica¬ 
tions?  Have  you  ever  ran  a  press  room? 
If  you  answered  these  questions  posi- 
tively-and  you  have  what  it  takes  to 
effectively ‘'sell"  editors  on  running  your 
material-you  may  be  the  person  we’re 
searching  for.  Your  responsiblities  will 
include  planning  and  implementing 
media  relations  programs  for  trade 
shows  that  serve  the  electronics  man¬ 
ufacturing  and  security  industries. 
Chicago  (O'Hare  area)  location.  Salary  to 
upper  twenties  and  complete  benefit 
package.  Respond  with  resume  and  one 
or  two  non-returnable  writing  samples 
(copies  acceptable).  Absolutely  no 
phone  calls  will  be  accepted. 

Cahners  Exposition  Group 
PO  Box  5060 
Des  Plaines.  IL  60018 
Attn:  Media  Relations  Specialist. 


PRESSROOM 


ASSISTANTCOMPOSING  ROOM  FORE¬ 
MAN  mid-sized  Zone  2  AM  daily  seeks 
experienced  individual  to  direct  all 
phases  of  the  composing  room 
operation,  including  typesetting,  ad 
makeup,  pa^e  markup,  etc.  Excellent 
salary  and  incentive  program.  Send 
resume  to  R.  Rowe,  Daily  Record,  55 
Park  Place,  Morristown,  NJ  07960. 


EXPERIENCED  SINGLE  width  web 
offset  pressmen  needed  for  fast  growing 
newspaper-shopper  publishing com^ny 
on  Florida's  beautiful  gulf  coast.  Great 
opportunity.  Send  resume  to  Pasco 
Publishing,  Inc.,  PO  Box  1265,  Tarpon 
Springs,  FL  33589. 


QUALIFIED  GOSS  COMMUNITY  PRE¬ 
SSMAN  needed  in  Juno,  Alaska's  capital 
city.  Responsible  for  4-unit  press  with 
future  expansion  to  7-units  with  ROP 
color  deck.  Afternoon  paper,  currently  5 
days  a  week.  Rapidly  growing  newspaper 
in  beautiful  setting.  Hunting,  fishing, 
skiing  and  other  outdoor  activities 
abound.  For  more  information  send 
resume  or  call:  The  Juno  Empire,  235 
2nd  St.,  Juno,  AK  99801.  (907)  586- 
3740.  Attn  Thomas  Blumenshine,  Pro¬ 
duction  Mgr. 
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HELP  WANTED  HELP  WANTED 


PRESSROOM  PRODUCTION  \ 

PRESS  OPERATOR.  A  progressive 
printing-publishing  company  in  central 
Massachusetts  seeks  experienced  (3-5 
years)  Goss  Community  operator.  Night 
position.  Must  be  quality  conscious. 
Excellent  salary,  good  benefits  including 
profit  sharing,  group  health  with  dental. 
Call  Kurt  (617)  832-5876  after  4  p.m. 
Monday  -  Friday. 

1 

NEWSPAPER  PRODUCTION  MANAGER 
for  college  daily  circulation  16,000. 
Paste-up,  typesetting  and  automated 
production  skills  necessary.  Salary 
based  on  experience,  excellent  benefits. 
Send  resume  to  Personnel,  Iowa  State 
Daily,  129  Hamilton  Hall,  Ames,  lA 
50011,  by  December  7. 

PRODUCTION 

SALES 

ASSISTANT  TO  THE 
PRODUCTION  DIRECTOR/ 
QUALITY  ASSURANCE  MANAGER 

The  Seattle  Times,  a  Pacific  Northwest 
metro  is  looking  for  an  individual  to 
develop  and  manage  a  complete  quality 
assurance  program  as  well  as  assist  in 
the  managing  of  our  Production 
Department.  This  individual  will; 
Possess  a  BA/BS  in  a  technical 
area  with  management  concentration 
or  have  proven  equivalent  experience. 

Pos.sess  experience  in  the 
organizational  crossover  and 
cooperation  required  to  effectively 
develop  a  quality  assurance  program 

Be  an  effective  communicator,  both 
orally  and  in  writing. 

Be  able  to  work  in  establishing 
both  short  and  long  range  plans. 

This  position  will  provide  a  significant 
growth  opportunity,  excellent  benefits, 
and  salary  commensurate  with 
experience.  Please  send  resume  and  sal¬ 
ary  history  to  R.C.  Follett,  The  Seattle 
Times,  P(1  Box  70,  Seattle,  )WA  981 1 1. 
M/F/H  An  Equal  Opportunity  Employer. 

ADVERTISING  SALES 

Eleven  year  exclusive  state  wide  Florida 
publication  needs  a  sales  director  want¬ 
ing  excellent  income  plus  longevity- 
undescribeable  growth.  Must  be  fully 
versed  in  institutional  sales.  Resume  to 
Personnel  Director,  417  8th  Street 
West,  Bradenton,  FL  33505. 

FAST-GROWING  syndicate  offers 
exceptional  opportunity  for  telephone 
sales  work.  Big  commissions.  Good  col¬ 
umns.  Box  2007,  Oak  Park,  IL  60303. 

NATIONAL  ADVERTISING  SALES 

We  are  looking  for  2  AE  for  National  i 
Sales.  You  must  have  experience  making 
presentations  to  major  agencies.  You  win 
be  selling  business  to  business  advertis¬ 
ing  in  major  markets  across  the  country. 
You  will  be  servicing  accounts  and 
developing  new  accounts.  Your  national 
advertising  knowledge  will  qualify  you  as 
a  candidate  for  this  position.  Excellent 
salary,  benefits  and  performance  bonus. 

If  you  qualify  send  resume  or  call; 

Jack  Nettis 

PO  Box  920973 

Houston,  TX  77292 
(713)  688-8811 

SALES  DEVELOPMENT  MANAGER  for 
daily  international  newspaper.  Must 
have  strong  circulation  experience  to 
establish  new  sales  and  distribution  out- 
lets  in  existing  and  new  areas, 
implement  policy  and  planning  based  on 
original  market  studies,  report  in  sales 
by  classification  to  determine  growth 
areas.  Willing  to  travel.  Fluency  in  Arabic 
desireable.  Please  send  resume,  salary 
history  and  references  to  Box  8247,  Edi¬ 
tor  &  Publisher. 

PRODUCTION  MANAGER 

Major  metropolitan  paper  is  seeking  an 
experienced  production  manager  to 
manage  the  production  departments 
including,  prepress,  pressroom  and  pro¬ 
duction  mailroom.  The  successful 
candidate  will  have  production  manage¬ 
ment  experience  with  a  daily  newspaper. 
College  degree  in  engineering,  business, 
or  production  mangement  is  preferred. 
Excellent  salary  and  benefit  package. 
Send  resume  to  The  Sacramento  Bee, 
Personnel  Department,  PO  Box  15779, 
Sacramento,  CA  95852.  An  Equal 
Opportunity  Emioyer. 

SALES  PROFESSIONAL 

We  are  looking  for  an  energetic, 
experienced  and  aggressive  idea  person. 
Must  be  able  to  ^an  campaigns,  sell 
major  accounts  and  lead  an  aggressive 
sales  staff.  Must  have  national  news¬ 
paper  and/or  magazine  experience.  Top 
salary,  excellent  bonus  based  on  per¬ 
formance  and  excellent  benefits.  Your 
opportunities  for  growth  are  determined 
by  your  contribution  to  the  bottom  line.  If 
you  qualify  send  your  resume  or  call; 

Jack  Nettis 

PO  Box  920973 

Houston,  TX  77292 
(713)  688-8811 

TYPESETTER  Ediwriter  experience  or 
superfast,  F/T,  P/T,  flexible  hours. 
Diversified  work.  Brooklyn  Heights  Loca¬ 
tion.  Call  Ed,  (718)  834-9350. 

COMPOSING  ROOM  FOREMAN 

Vie  are  looking  for  a  dynamic  individual 
who  can  motivate  people  and  meet 
deadlines  to  manage  our  composing 
room.  Latest  state-of-the-art  equipment. 
Located  in  the  South.  Please  send 
resume  and  salary  requirements  to;  Box 
8240,  Editor  &  Publisher. 

POSITIONS 

WANTED 

COLOR/QUALITY  CONTROL  COORDI¬ 
NATOR  will  be  responsible  for  all 
aspects  of  color  printing  quality  control 
on  our  AM  &  PM  newspapers.  Should 
have  a  solid  color  and  printing  back¬ 
ground.  We  offer  a  good  salary  with 
excellent  benefits  (and  working  con¬ 
ditions.)  Send  resume  and  salary  history 
to  R.  Lee,  The  Jackson  Newspapers,  40 
Sargent  Dr.,  New  Haven,  CT  06511. 

ADMINISTRATIVE 

GENERAL  MANAGEMENT 

Young  newspaper  executive  interested  in 
the  General  Manager  or  Publisher's 
Position  on  a  small  daily  newspaper  or  a 
medium  size  weekly.  Skills  are  in  the 
area  of  marketing  a  daily  newspaper  with 
emphasis  on  people  management. 
Although  knowledgeable  in  all  areas  of 
newspaper  functions,  my  desire  is  to  be 
mentored  for  an  initial  period  of  time  in 
the  role  of  administrative  management. 
Career  credentials  and  achievement  of 
confidential  assigned  projects  are 
excellent.  Box8156,  Editor& Publisher. 

ELECTRON  1C  TECH  N ICI  AN  for  a  Zone  5 
41,000  daily.  Electronic  background  a 
must.  Ability  to  repair  VDT’S,  typesett¬ 
ers,  printers  and  other  components  of 
our  production  front  end  system  re¬ 
quired.  Experience  with  Harris  2500 
system  helpful.  Send  resume  and  salatv 
requirements  to  Box  8196,  Editor  & 
Publisher. 
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EDITORIAL 

EDITORIAL 

LAWYER  with  experience  in  journalism 
and  corporate  law  seeks  Zone  2  corpo¬ 
rate  or  legal  position.  Box 8201,  Editor& 
Publisher. 

SPORTS  EDITOR/WRITER  Major  PR 
exec  with  top  sports  organization  wants 
back  in  newspaper  game.  12  years 
experience.  Has  done  it  all.  Clips,  refer¬ 
ences.  Prefer  Zone  2,  Pa.  or  N.J.  Box 
8223,  Editor  &  Publisher. 

PUBLISHER  in  late  30’s  seeking  new 
opportunities.  Weil-rounded  generalist, 
strong  in  editorial,  marketing  and  pro¬ 
motion.  Experienced  in  competitive 
marketplace  and  union  negotiations. 
Strong  community  involvement. 
Excellent  references.  Prefer  Zones  1,2,3 
and  5.  Box  8235,  Editor  &  Publisher. 

RECENT  GRADUATE  with  BA  in  com¬ 
munications  seeks  full-time  position  in 
newspaper/magazine.  3  years 
experience  with  college  newspaper. 
Experienced  in  writing,  reporting,  copy 
editing,  proofreading,  layout  and  paste 
up.  References  and  writing  samples 
available.  Contact;  Randall  J.  Samost,  4 
Sheldon  Road,  Marblehead,  MA  01945. 
(617)  631-6772. 

CIRCULATION 

YOUNG  (36)  marketing  oriented  circula¬ 
tion  professional  seekschallenging  man¬ 
agement  position  on  progressive  daily  or 
weekly.  Extensive  (20  years)  circulation 
background,  mailroom  to  depatment 
head.  Zone  6, 8. 9  preferred  others  con¬ 
sidered.  John  Grimaldi  (503)  646- 
6038. 

WITTY,  PRECISE  feature  writer  seeks 
move  from  medium-size  daily  to  major 
metro.  Versatile,  reliable,  experienced. 
Also  desperate.  Not  really.  It's  just  time 
to  move.  Box  8254,  Editor  &  Publisher. 

SPORTS  WRITER,  five  years  experience 
covering  prep  to  pros;  seeks  medium  to 
large  daily  in  Zones  1-6.  Box  8189,  Edi¬ 
tor  &  Publisher. 

EDITORIAL 

ASSISTANT  M.E.,  GRAPHICS 
or  Director  of  Photography  position 
sought  by  recognized  leader  in 
photojournalism,  strong  on  photoedit¬ 
ing.  If  you  are  lookingfor  a  team  member 
to  help  meet  the  challenge  of  the  eight¬ 
ies  in  design,  color,  pagination,  and 
filmless  cameras,  let's  talk.  Box  8203, 
Editor  &  Publisher. 

FIRST  CLASS  REPORTER,  28,  J-School 
grad,  5  years  experience  at  progressive 
Southwest  Business  and  legal  weekly 
seeks  daily  or  magazine  experience  in 
Zone  8  or  9.  Good  clips,  references. 
Eager  to  relocate.  Box  7967,  Editor  & 
Publisher. 

FREELANCE 

EDITOR.  1  love  small  newspapers,  com¬ 
munity  development,  sailing,  seacoasts. 

1  can  help  you  be  competitive,  profit¬ 
able.  My  small  daily's  circulation 
increased  42%  in  seven  years,  while 
earning  two  dozen  awards  I've  got  20 
years  to  devote  to  a  good  owner.  Box 
8221,  Editor  &  Publisher. 

Portland  OR  writer  seeks  assignments. 
Graduate,  Department  of  Defense 
Information  School,  Indianapolis;  MFA 
Creative  Writing,  Uof  0,  Eugene.  Ronald 
Johnston,  3585  NE  Bryce,  Portland  OR 
97212.  (503)  249-0735. 

EXPERIENCED  NEWSMAN  who  has  out¬ 
grown  well-paying  reporting  job  on  daily 
seeks  position  to  help  mold  a  daily's 
editorial  operation.  Eight  years'  news¬ 
paper  experience  includes  reporting  on 
most  local  beats,  editorial  column  writ¬ 
ing,  copy  editing  and  directing  young 
reporters.  Idea  man  with  the  supenrisory 
experience  to  put  those  ideas  into  prac¬ 
tice.  Box  8045,  Editor  &  Publisher. 

TIRED  of  dull,  listless  stringer,  copy 
from  Baltimore?  Want  someone  with 
beat  experience  to  give  your  copy  that 
flare  it  misses  on  the  road?  My  specialit¬ 
ies  are  soccer  and  hockey,  but  no  job's 
too  small.  Pete  Kerzel,  (301)  744- 
5303. 

UBRARY 

LIBRARY/PHOTO  RESEARCHER  23 
years  experience  with  news  agency.  Call 
John  Pfalzer  Jr.  (516)  221-6426.  Zone 
2. 

FINANCIAL,  BUSINESS  writing  editing 
pro  seeks  Job  in  editorial  or  PR.  Will  go 
anywhere  for  right  job.  Recently  returned 
from  Middle  East  covering  high  tech. 
Box  8246,  Editor  &  Publisher. 

PHOTOJOURNAUSM 

IN  3  YEARS  I'VE  DONE  IT  ALL— Find 
out  why  I'm  better  than  the  rest.  Hire  a 
winning  attitude.  News,  sports  awards. 
At  24,1  need  a  new  challenge  in  either 
field  after  holding  key  post  on  small  met¬ 
ro.  Box  8150.  Editor  &  Publisher. 

MILITARY  PHOTOGRAPHER/'WRITER 
with  design  experience  seeks  position 
with  western  paper.  I’m  lookingfor  hard 
work  and  a  chance  to  improve  my  skills. 
Experienced  in  b&w  and  color  phctogra- 
phy  and  lab  work.  Paul  Gardner,  2164 
San  Antonio  Ave.,  Alameda,  CA  94501. 
(914)  437-3325. 

JOURNEYMAN  SPORTSWRITER  seeks 
to  lose  small-town  stigma.  Versatile  with 
quality  clips,  can  also  work  inside.  Good 
team  player.  Family  man.  Will  relocate 
any  zone.  Box8197,  Editor  &  Publisher, 

Recent  photojournalism  graduate  with 
daily,  weekly  e^rience  seeks  position 
on  daily  paper.  Enthusiastic,  self-starter 
with  portfolio,  references.  Box  8241, 
ditor  &  Publisher. 

MIDCAREER  copy  editor,  big  city  daily, 
looking  for  ^mailer  paper.  City  desk, 
reporting cori'jidered.  Hendrix,  Atex.  Box 
8212,  Editor  &  Publisher. 

SALES 

ADVERTISING  SALES-MARKETING 
DIRECTOR  Excellent  record  of  building 
solid  sales  team.  Bottom  line  oriented. 
Experienced.  Top  references.  A  pro¬ 
ducer.  Immediately  available  for  20-50, 
000  daily.  Box  8226,  Editor  &  Pub¬ 
lisher. 

NO-NONSENSE  features  editor  with 
many  years  on  large  dailies  wants  to  run 
magazine,  feature  sections  or 
department.  Broad  experience.  Prefer 
big  city.  Box  8225,  Editor  &  Publisher. 

PICTURE  EDITOR  ~  Seeking  creative 
position  in  photo  department.  150 
photographers  available.  National 
magazine  experience.  (3 1 2)  869-9336. 

PHOTOGRAPHER 

Experienced  photographer  seeks 
position  on  a  daily.  Reliable  a^ressive, 
and  consistant  with  a  proven  record  of 
obtaining  news,  features  and  sports. 
Contact  Robert  Thomason,  231 IH-45N, 
2712  Conroe  TX  77304  (409)  760- 
3276.  Zones  3,4,6.8.9. 

SPORTSWRITER,  with  hard  news  nose 
and  writing  flair  that  can  make  your 
coverage  shine  from  preps  to  pros,  is 
looking  for  move  to  new  challenge.  Will 
take  any  assignment  and  turn  to  gold. 
Box  8178,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 


A  case  of  mistaken  identity 


By  Lawrence  D.  Hogan 

When  Amos  and  Andy  came  across 
the  airways  in  the  1930s,  traffic  stop¬ 
ped  as  devotees  —  a  group  that 
included  a  sizable  portion  of  the 
American  public  —  gave  full  attention 
to  the  antics  of  the  boastful  shyster, 
George  “Kingfish”  Stevens;  of  his 
easily  duped  pal,  the  affable  Andy 
Brown;  of  their  loudmouth  lawyer, 
Algonquin  J.  Calhoun;  of  the  respon¬ 
sible  Amos;  and  of  Kingfish’s  nagging 
wife,  the  irrepressible  Sapphire. 

When  the  age  of  television  dawned 
in  the  late  1940s,  CBS  decided  to  try 
to  cash  in  on  the  popularity  of  the 
radio  show  by  producing  a  video  ver¬ 
sion.  To  drum  up  pre-show  publicity, 
a  nationwide  search  was  undertaken 
to  find  Black  characters  to  play  the 
roles  Whites  had  taken  on  radio. 

But  Claude 

“Kingfish’’  Barnett’s  ANP 
was  more  than  just  an 
efficient  collector  and 
distributor  of  news. 

The  two  White  leads.  Freeman 
Gosden  and  Charles  Correll,  traveled 
the  length  and  breadth  of  the  country 
trying  to  find  a  suitable  Kingfish  —  a 
search  that  was  actually  a  sham  since 
the  veteran  Black  vaudevillian,  Tim 
Moore,  had  already  been  selected  for 
the  part. 

CBS  strategy  went  so  far  as  to  have 
Gosden  and  Correll  visit  Harry  Tru¬ 
man  at  1600  Pennsylvania  Avenue. 

When  the  President  was  told  the 
object  of  their  appointment,  he  asked 
what  for  him  seemed  a  natural  ques¬ 
tion.  “Have  you  been  to  Tuskegee? 
They  have  a  lot  of  Kingfishes  there.” 

Based  on  this  and  other  stories  like 
it,  a  feisty  Black  newsman  who 
covered  Washington  during  the  1940s 
characterized  Harry  Truman  as  “that 
pipsqueak  donkey  from  Missouri." 

Certainly  many  of  the  sons  and 
daughters  of  Tuskegee  would  agree, 
taking  umbrage  at  the  notion  that  a 
typical  graduate  of  their  school  could 
be  likened  to  the  Kingfish  and  his 
crew. 

(Hogan  is  associate  professor  of  his¬ 
tory  at  Union  College  in  New  Jersey.) 


One  of  those  sons  of  Tuskegee  who 
was  part  of  the  official  Washington 
scene  during  Harry  Truman’s  admin¬ 
istrations  was  Claude  Barnett,  found¬ 
er  and  director  of  the  Associated  N  eg- 
ro  Press,  the  leading  Black  news  agen¬ 
cy  of  that  day.  The  record  of  Barnett’s 
life’s  work  makes  for  an  interesting 
test  of  President  Truman’s  Tuskegee/ 
Kingfish  connection. 

Claude  Barnett’s  roots  put  him  in 
the  pedigree  class.  His  ancestors 
were  free  Blacks  from  North  Carolina 
who,  three  decades  before  the  Civil 
War,  migrated  north  to  the  Black 
settlement  of  Lost  Creek  just  outside 
of  present  day  Terre  Haute,  Indiana. 

His  people  were  in  flight  from  an 
increasingly  hostile  South  that  found 
it  less  and  less  possible  to  tolerate  the 
existence  of  free  men  and  women  of 
color  in  a  land  where  slavery  was 
increasingly  the  rule,  and  increasingly 
under  attack  from  abolitionist  “out¬ 
siders.” 

Claude  Barnett  came  from  a  line  of 
strivers.  His  were  people  who  prized 
an  education.  He  grew  to  young  man¬ 
hood  in  a  Chicago  of  the  first  decade 
of  this  century  that  was  a  magnet  for 
Blacks  who  wanted  to  get  ahead  —  to 
claim  their  share  of  the  American 
dream. 

As  a  teenager  serving  as  houseboy 
in  the  home  of  Richard  Warren  Sears, 
founder  of  Sears  Roebuck,  and  then 
as  an  impressionable  student  at  the 
Tuskegee  of  Booker  T.  Washington, 
he  fell  under  the  spell  of  value  systems 
and  ways  of  life  that  made  him  prize 
all  the  more  the  notions  of  self¬ 
advancement  and  service  to  his  peo¬ 
ple  that  ran  in  his  blood. 

These  influences  —  family.  Sears, 
Tuskegee  —  would  set  him  on  a  road 
that  the  storybooks  speak  about  — 
the  American  success  story  they  call 
it. 

Claude  Barnett’s  life  would  be  re¬ 
plete  with  all  the  required  elements, 
for  he  would  counsel  Presidents  (iron¬ 
ically,  one  of  them  would  be  that 
“donkey  from  Missouri”),  be  wel¬ 
comed  into  the  councils  of  high  gov¬ 
ernment  officials  and  nation  builders, 
and  marry  a  great  beauty  of  the 
Broadway  stage  and  Hollywood 
screen,  the  lovely  and  talented  Etta 
Moten. 

In  addition  to  all  this  storybooking, 
he  would  establish  in  1919  the  Associ¬ 
ated  Negro  Press,  a  Black  version  of 


AP  and  UPI.  This  agency  operated 
down  through  the  1960s  as  the  pre¬ 
mier  reporting  and  news  gathering 
instrument  for  Blacks  and  their  news¬ 
papers  in  this  country  and  abroad. 

A  recent  study  of  the  Black  press 
characterizes  it  as  “the  legendary 
ANP,  the  best  of  the  Black  news  ser¬ 
vices.”  It  reported  for  a  press  that 
Gunnar  Myrdal,  the  great  Swedish 
sociologist  and  student  of  the  Amer¬ 
ican  racial  scene,  characterized  as 
“the  single  greatest  power  in  the  Ne¬ 
gro  race.” 

The  press  that  ANP  served  is  best 
defined  by  papers  like  the  Chicago 
Defender.  Its  calls  to  the  Southern 
Black  masses  to  turn  their  backs  on 
the  advice  of  Booker  T.  Washington 
and  pick  up  their  buckets  and  come 
north  to  freedom  and  opportunity  in 
the  decade  of  the  1910s  are  credited 
by  students  of  America’s  greatest 
internal  migration  as  exercising  a  ma¬ 
jor  influence. 

Why  should  /  remain  longer  in  the 
South? 

It  was  ANP  in  1946  that 
was  the  first  in  through 
the  reporters’  door  at  the 
White  House  when  it 
finally  swung  open  to  a 
Black  journalist . . . 

To  he  kicked  and  dogged  around? 

Crackers  to  shoot  me  in  the  mouth. 

And  shoot  my  brother  down, 

/  would  rather  the  cold  to  snatch  my 
breath. 

And  die  from  natural  cause. 

Than  to  stay  down  South  and  he 
heat  to  death. 

Under  cracker  law. 

The  Defender  sang  in  the  cadence 
of  the  poet,  and  the  Black  masses  fol¬ 
lowed. 

This  newspaper,  and  its  sister 
weeklies,  Robert  Vann’s  Courier  in 
Pittsburgh,  the  Afro-American  of  the 
Baltimore  Murphys,  the  Journal  and 
Guide  of  P.  B.  Young  in  Norfolk,  Vir¬ 
ginia,  along  with  numerous  other 
national,  regional,  and  local  weeklies 
reached  for  and  secured  mass  circula¬ 
tions  on  the  national,  state,  and  local 
levels  during  a  three-decade  period 
(1920-1950)  that  can  accurately  be 
characterized  as  the  preparation 
years  for  the  revolution  in  civil  rights 
of  our  own  time. 

These  were  newspapers  that 
reached  out  to  and  touched  the  hearts 
and  minds  of  the  Black  masses  as  well 

(Continued  on  page  30) 
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Free  Press  circulation 
hits  an  all-time  high. 
Again! 


We’re  pleased  to  announce  the  Detroit  Free 
Press  has  once  again  reached  record  highs 
in  circulation! 

We  averaged  647,130  copies  sold  daily 
and  803,714  sales  on  Sunday,  for  the  six 
months  ending  September  30, 1984*.  These 
figures  represent  another  track  record  in 
the  continued  trend  of  Free  Press  circula¬ 
tion  growth.  Since  1980  we’re  up  43,068 
daily  and  83,727  Sunday  copies. 

One  important  reason  for  increased 
reader  support  is  our  successful  effort  to 


improve  in  every  way  the  quality  of  our 
newspaper.  That  quality  is  measured  not 
only  by  record  sales  numbers  but  also  peer 
recognition.  This  month,  the  Free  Press 
received  the  Michigan  Press  Association’s 
1984  first  place  award  for  “general  excel¬ 
lence’’  among  large  circulation  newspapers 
in  the  state. 

Record  sales  and  recognition  are  mea¬ 
surable  evidence  of  our  dedication  to  main¬ 
taining  and  improving  our  status  as  one  of 
America’s  great  newspapers. 


^Detroit  4ffree 

Michigan’s  largest  morning  newspaper 

'm  M«d  with  Audit  Butmu  of  Qreulatlon.  «i«  monttw  ondlng  Sopt.  30. 1904.  Subjoet  to  audrt. 


AVOKE, 
NOTAN  ECHO 


Thomas  Sowell  speaks  with 
a  conservative  voice  that 
sounds  like  no  other.  His  col¬ 
umns,  which  now  appear 
weekly  in  Scripps-Howard 
Hews  Service,  speak  forth¬ 
rightly,  even  bluntly. 


Sowell  on  bilingual  educa¬ 
tion:  "Making  children 
fluent  in  English  means  preparing  them  to  be  self- 
reliant  adults.  But  while  self-reliant  people  who  can 
function  on  their  own  in  the  larger  society  may 
make  more  money,  they  are  no  longer  a  captive 
audience  for  ethnic  'leaders.'" 


Sowell  on  street  people:  "At  one  time,  people  who 
didn't  work  were  called  'bums.'  Today,  they 


have  been  sanctified  as 
'the  homeless.'" 


Sowell  on  political  terminol¬ 
ogy:  "Sloppy  words  often 
mean  sloppy  thinking— or 
political  propaganda  aimed 
at  people  who  do  not  bother 
to  think.  If  everything  you 
don't  get  is  someone  else's 
fault,  then  we  have  the 
ingredients  of  many  political  crusades." 


Thomas  Sowell  is  a  distinguished  economist  and 
sociologist  and  a  senior  fellow  at  the  Hoover  Insti¬ 
tution,  Stanford  University.  He  is  a  writer  of  clear 
opinions  delivered  in  clear  terms.  Thoughtful. 
Sharp.  Lucid.  Just  the  sort  of  writing  you'd  expect 
from  Scripps-Howard  Hews  Service. 


ror  rates  and  availability  of  Scripps-Howard  News  Service, 
call  Irwin  Breslauer  at  (212)  580-8559. 


NEWS  SERVICE 


Represented  by  United  Feature  Syndicate,  a  Scripps-Howard  company 
200  Park  Avenue,  Hew  York,  HY  10166 


